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ATTENDANCE RECORDS FALL 
IT N.Y. AND CHICAGO SHOWS 


Sparks 


165,000 In Four Days 
Al Feah—Super Showman 
Dealer Attendance Large 

60,000 Willys Orders 

Pontiac’s Press Party 
GM Has Quality Dealers 


By 
Chris Sinsabaugh 


Chicago, Nov. 17 
Hotel Stevens 

E AUTOMOBILE industry al- 
ways has been sold on Chicago 
the great trade mart of the 
how circuit, but this year more 
han ever it is loud in its praises 
f business possibilities created 
by this ancient and honorable 
how. As I write this, with the 
how entering into its fourth day, 
looks as if all previous attend- 
nce records will be wiped out. 
hecking with Mel Adams today, 
find that by night 165,000 people 
ill have passed through the turn- 
tiles at the Amphitheatre. Al 
aeh could stop right there and 
till set a record for show attend- 
nce but he is out to set a mark 
hat will stand for years. We 
hought last year’s attendance 
as wonderful but right now the 
id admissions are 76 per cent) 
gher than for the same period | 
year ago. 
* iz & 


STRANGE TO SAY, I’ve been 

the show twice already and 
m going again. I don’t go to 
ck up passes, either—I go be- 
nuse this blase conductor is real- 

enthused over the showman- 
hip displayed by Al 
et a distinct thrill sitting in the | 
oxes adjacent to the press room | 
nd viewing the jam of people 
tting in the arena seats watch- 
ng the brides of the nations, the 
pectacle which gives an oppor- 


(Continued on Page 14, Col. 1) 


The Top Ten 


Passenger Cars 

First Ten in Registrations 
as Reported in ADN Today. 
1936 —- 1935 
Pos. Make Pos. 
1—770,501 Chev. 515,154— 2 
2—627,305 Ford 690,488— 1 
3—389,389 Plym. 309,225— 3 
4—196 006 D’dge 140,313— 4 
5—151,676 Olds. 116,199— 5 
6—134,934 Pont. 111,871— 6 
I—116,227 Buick 53,108— 8 
8— 79,187 Hud.* 58,977— 7 
9— 50.274 Stude. 31.774—10 
10— 48,008 Pack. 25,271—12 
*Includes Terraplane. 

Total All Makes 
2,738,140 2,187,591 
See Total Registrations to Date, 1936- 

1935, pages 14 and 15, this issue. 


Faeh. I| — 


300,000 View 
New Models at 
Palace Exhibit 


Visitors Represent 34 
States and 24 Foreign 
Countries 


By JOHN BAUERSFELD 


NEW YORK.—When the 
asbestos rings down on the 
highly colorful national au- 
tomobile show in Grand 
Central Palace tonight, the 


automobile industry will be in its 
stride for a banner year in 1937. 
Every indication from reports of 
shows in other parts of the coun- 
try point to a large wave of con- 
fidence and purchasing power. 
All week the exposition at the 
Palace has been host to the mill- 
ing crowds, the like of which has 
not been seen for a decade, and it 
was conceded from the opening 
day that the show would shatter 
all previous attendance figures. 
“More records were established 
by the automobile show than any 
similar affair during the past 37 
years,” said Alfred Reeves, man- 
ager of the show. “We had the 
greatest opening day in history, 
with every day except Friday 
showing new all-time high rec- 
ords for paid admissions, with the 


| certainty that the week would ex- 
ceed last year by 75 per cent and | 


possibly 80 per cent. It is esti- 
mated that with the close of the 
show on Wednesday more than 
300,000 persons would have en- 
tered Grand Central Palace, and 


(Continued on page 2, Col. 1) 








New Passenger Car Sales 


In Oct. 12% Over 1935 





DETROIT.—New passenger car 
sales reported in 22 states for 
October total 51,849, the weekly 
survey of the R. L. Polk & Co. 
discloses. This is a percentage 
gain of 12.01 over the same month 
last year when 46,291 sales were 
recorded for the same number 
of states. The seasonal decline 
in sales from the month of Sep- 
tember is minus 19.11 per cent 
since 64,097 sales were recorded 
in that month. 

With these figures representing 
31.19 per cent of the United States, 
the Polk estimate of sales in Oc- 


Chevrolet Sales 
First Week Are 
30% Over 1936 


DETROIT. — Chevrolet retail 
sales in the Detroit zone the first 
week after announcement of the 
1937 cars were more than 50 per 
cent over the corresponding week 
a year ago, W. J. Graveson, zone 
manager, reported. 

Orders taken by salesmen in 
the zone totaled 6,100, Graveson 
said—compared to around 4,000 
the first week of the 1936 models, 


Sales throughout the country 
climbed correspondingly over last 
year’s figures. More than 125,000 
orders were taken in the nine re- 
gions and 47 zones of the com- 
pany, up to Nov. 10, officials said. 


| tober has been placed at 168,000. 

In truck and commercial car 
sales the total figure for 22 states 
is 13,747. Here again is a gain 
cver the same period last year 
when 12,038 sales were recorded. 
The percentage increase is 14.20 
for 32.15 per cent of the country. 

October sales to date represent 
a minus 23.06 per cent compared 
to the 17,867 sales recorded for 
the same number of states dur- 
ing the month of September. The 
Polk estimate of truck and com- 
mercial car sales for October is 
43,000. 


9,095 New Fords 
Sold in Detroit 
First Week-End 


DEARBORN.—Introduction of 
the 1937 Ford V-8 on Saturday 
drew crowds to dealers’ show- 
rooms across the nation that 
could only be compared with 
those at the presentation of the 
model A in 1927, it was announced 
at the home offices of the Ford 
Motor Co. here. It was believed 
the attendance of many millions 
on that occasion was exceeded 
Saturday. 

Crowds were so large that fre- 
quently they exceeded the capac- 





ity of the showrooms and people 
(Continued on page 12, Col. 2) 





DOWN THE GLORY ROAD at the Amphitheatre in Chicago, roll the creations of motordom for 
1937. Each car in its turn gets a chance at fame with the background of beauty consisting of the Brides 
of the Nations and their bridesmaids. Showgoers are loud in their praise of this novel method of pre- 
senting the new cars which was developed by the Chicago show management headed by Al Faeh. In 
spite of the crowning beauty of the spectacle as a whole it is generally felt that the cars themselves 


are not overshadowed by the showmanship. 


40,000 Daily 
Tax Facilities 


At Amphitheatre 


Sales Now Being Checked 
Are Reported Above 
Last Year 
By MEL ADAMS 

CHICAGO. Clicking 
smoothly and _ surpassing 
even the most optimistic 
predictions of attendance, 


the 37th annual Chicago au- 
tomobile show today ended the 
first half of its eight-day run at 
the International Amphitheatre. 

Official figures placed the gain 
in attendance for the first four 
days over the same period last 
year at 76 per cent. The signifi- 
cance of these figures is driven 
home more clearly when it is 
stated that the show last Novem- 
ber brought the biggest crowds in 
Chicago history. 

Stands Packed 

Every performance of the 
“Brides of the Nations” revue in 
the central arena finds the stands 
packed to capacity, on several oc- 
casions an hour in advance of the 
bridal spectacle. 

Last year the upper balcony of 
the arena was unavailable for 
spectators and covered with deco- 
rative effects. This time, however, 
it is utilized to full capacity, which 
means the accommodation of 10,- 
000 spectators. Even so, the man- 
agement has not been able to take 
care of all who want to witness 
the revue and as a result the 
show is bound to bring many re- 
peat visitors. 

20,000 at Time 

Outside of the arena and 
throughout the exposition building 
the crowds have been tremend- 
ous, intent upon viewing the com- 
plete displays of cars, trucks, 
trailers and accessories. It is 
estimated that as many as 20000 
people at a time have been within 
the Amphitheatre. 

Attendance has been running on 
an average of 40,000 daily. K. K. 
Kenderdine, president of the Chi- 
cago Automobile Trade Assn., and 
H. T. Hollingshead, chairman of 
the show committee, attribute the 
vast turnout to the unique nature 
of the car and bridal spectacle, 


(Continued on Page 3, Col 1) 


There is no customary 
mid-week Pink edition this 
week because of the special 
Chicago show edition and 
the Trailer Trade News 
section, 

The Pink will be resumed 
next Wednesday, Nov. 25. 
Production and registration 
figures will appear in ADN 
next Saturday, Nov. 21. 





300,000 Total I 


As Show Closes Sessions’ 
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N. Y. Auto Show Shatters All Attendance Records 


Estimated 


(Continued from Page 1) 


all were well cared for in viewing 
exhibits on the four floors. 

“Included in this great assem- 
blage of potential buyers were 
thousands of dealers that came 
from 34 states and 23 foreign 
countries, the largest overseas 
delegation of 29 coming from 
Germany. 

“Exhibitors, too, report the 
largest number of sales closed 
and of prospects waiting for 
demonstrations and used car ap- 
praisals that the show has known 
for many years. 

“The manufacturers themselves 
established their own records not 
only by presenting to visitors their 
cars and trucks for 1937, but by 
furnishing demonstrating chassis 
and units of an educational char- 
acter that always were  sur- 
rounded by interested crowds 
eager to learn what makes the 
wheels go around. 

Trailers Ride Wave 

“In addition to the cars almost 
a full floor of trailer exhibits,” 
said Reeves, “offered a variety of 
cruising land yachts ranging in 
price from $395 to $8,000, with an 
astonishing list of sales closed 
that will test factory production 
for months to come. 

“This show is a springboard for 
the local dealers’ displays that are 
now opening throughout the 
country and our 1937 market 
should furnish a substantial in- 
crease over this year’s figures 
which, it is estimated, will be 
4,575,000 units, of which 830,000 
will be trucks. 

“With sales plans now well un- 
der way, the industry will devote 
still more attention to the promo- 
tion of more highways and greater 
safety for those who use them.” 

Thus runs the report of the big 
show, and as the big show goes 
so go the outside shows. At the 
Chrysler salon, in the Chrysler 
building, a few blocks away from 
the Palace, the crowds have been 
streaming in and out since the 
opening day. Many sales have 
been recorded and the prospect 
list is large. 

In the Waldorf-Astoria where 
General Motors is exemplifying 
the trend in modern motor cars, 
the attendance for the week has 
been most gratifying. Officials in 
charge there said late Tuesday that 
attendance figures have passed 
that of any previous year. Fol- 
lowing a record breaking week- 
end, Monday found the more than 
an acre of space occupied by the 
show filled with persons viewing 
the 1937 General Motors cars and 
the various animated exhibits. 
The public seems to like the way 
the Waldorf exhibit has evolved 
under the General Motors aus- 
pices, and it is estimated that the 
showing will be 50 per cent great- 
er in attendance than last year. 

Ford Draws Share 


Although the Ford Motor Co. 
Goes not exhibit at the national 
show, the display of the cars in 
the Astor Hotel drew capacity 
crowds all week. All models of 
the line were exhibited augmented 
by a wide variety of bodies and 
several stripped displays. The 
four standard body types of the 
Lincoln were also in evidence. 
While the line was publicly an- 
nounced in October, judging from 
the attendance and the interest 
shown, it seemed news to the New 
Yorkers. C. A. Eislinger, manager 
of the Edgewater branch of the 
company, said that 250,121 persons 
had attended the show up until 
closing Sunday and that these 
were the only figures that were 
available at the present time. 

Never before in the annals of 
the automobile show’s history has 
there been an affair of this kind 
so well publicized. During the 
week 34 broadcasts were made 
over the five most important 
radio stations in New York. These 
broadcasts were made by promi- 


nent men in the automobile indus- | 


try, some from stations, but the 
majority were made direct from 
the broadcast room at the show. 
In addition, about 50 or 60 men- 
tions were made by news com- 
mentators and announcers on 
sponsored programs. Various 
night club and theatre entertain- 
ers made mention of the show 
while entertaining the guests. 


Bus lines and railroads co-oper- | 


ated with the show committee in 


placing posters in the terminals, | 


which undoubtedly had a great 
deal to do with the large Sunday 
attendance. Over 125,000 stickers 
were used on the menus of promi- 
nent hotels and restaurants, wel- 
coming the guests to the show. 
Hotel desks and business houses 
displayed welcome cards. 

The merchants and _ business 
men all over the city showed 
greater interest in the show than 
any time previously. This co- 
operation indicates the automo- 
bile show is the most important 
exhibition held in New York from 
the standpoint of volume business 
brought to the city. 

It was a wonderful show and 
all concerned agree that the fall 
show is here to stay. Full credit 
for the success of the exposition 
must go to the Automobile Manu- 
facturers’ Assn., Alfred Reeves, 
the manager, and to Eddie Korbel 
and Worth Colwel and their staff 
of able assistants. 


Graham Appoints New 


Memphis Distributor 
MEMPHIS. — Automobile Sales 
Co., Inc., has been appointed dis- 
tributor for Graham cars in this 
area, according to an announce- 
ment by F. R. Valpey, sales man- 
ager of Graham-Paige Motors 
Corp. The organization covers the 
tri-states area, with some 123 
dealers, 

Officers are Iver Schmidt, presi- 
dent; Felix T. Williams, vice- 
president in charge of wholesale 
sales; Roy D. Key, vice-president 
in charge of retail sales, and L. B. 
McCall, vice-president in charge 
of used cars and service. 


Form Committee: 

MERRILL, Wis.— Wholesale and 
retail oil dealers in Lincoln county 
have formed a petroleum committee 
which has as its purpose securing 
fair taxes and legislation. The group 
has gone on record urging the con- 
sressional delegation of Wisconsin 
‘o vote to repeal the federal gaso- 
ine and oil taxes and leave this 
field of taxation to the states. The 
organization also advocated state 
legislators oppose added taxes on 
motorists and firms handling motor- 
ing necessities. 





U. S. CONTINGENT in the “Brides of the Nations” pageant at the Chicago show looks over the new 


Nash. Left to right: 
Maxine Greenwell. 


Bonus, Dividends to Aid 


: 37 Sales, 


CHICAGO.— The outlook “for | yea 
automobile sales in 1937 is sur- 
prisingly good, according to W. S. 
Knudsen, executive vice-president 
of General Motors Corp., attend- 
ing the auto show here. 

“Sales should certainly gain 
stimulus from the present flood of 
special dividends and bonuses 
paid to employes, much in the 
same way they did when the sol- 
diers’ bonus was paid,” Knudsen 
said. 

“The industry should sell 5,000,- 
000 passengers and trucks in 1937 
and indications are that export 
business next year will be better 
than in 1936. Domestic sales of 
cars and trucks this year should 
total around 4,700,000 units to top 
the 1929 volume. Export business 
this year, however, is about 40 
per cent under the 1929 level. This 
is due in some part to the fact 
that since 1929 some of the Ameri- 
can automobile makers have been 
manufacturing in foreign coun- 
tries on a more extensive scale. 

“Despite steadily rising raw ma- 
terial prices and higher labor 


costs we do not look for an in-| 


crease in automobile prices in the 
near future. Such an increase 
might have a serious effect on 
sales, particularly in view of the 
heavy stocks of used cars now on 
hand. The used car problem is a 
serious one, but no more so than 
it has ever been. So long as pro- 
ducers make their cars increas- 


ingly more attractive from year to | 





8, Says Knudsen 


year sales of new cars will con- 
tinue to be good.” 


1,100 Chevrolet 
Dealers Attend 
Show Gathering 


CHICAGO.—One of the largest 
meetings held in conjunction with | 
the Chicago automobile show was 
staged at the Palmer House, Tues- 
day, when more than 1,100 Chev- 
rolet distributors, dealers and 
salesmen attended a sales meet- 
ing in the afternoon, followed by} 


a dinner in the evening. 


Among the speakers represent- 
ing the official roster from the} 
factory were M. E. Coyle, presi- 
dent and general manager; W. E. 
Holler, vice-president and general 
sales manager, and Felix Doran 
jr., assistant general sales man- 
ager. 

President Coyle in his address 
to the gathering, stressed that 
Chevrolet for 1937 is offering a 
greatly improved product, and 
that the annual production for 
this year will exceed 
units. 


An automobile is over an eighth of 
an inch longer on a hot summer day 
than on a cold day in winter, due to 


the expansion and contraction of 


iron and steel. 


| justifying their action. 


1,250,000 | 


“Bridesmaids” Jerry Wickert and Mary Lou Tomlinson and the American “bride,” 


Bendix Closes 
Plant; Workers 
Halt Production 


SOUTH BEND.—Bendix Prod- 
ucts Corp. sent its 4,000 workers 
home Tuesday and closed down 
the plant completely after a “sit 
down” strike held up production. 


Vincent Bendix, president of the 
Bendix Aviation Corp., of which 
the plant is a subsidiary, issued 
| the followng statement: 

“This morning a few groups of 
|our employes refused to go to 
work unless the company dis- 
charged certain other employes 
who were not members of their 
union. 

“We talked to them. It was 
| explained they had no legal right, 


|union authorization or regulation 


At 8:30 
o’clock these employes were told 
they would be given until 10 
o’clock to go to work as the com- 
pany did not wish to be responsi- 
ble for any movement that might 
stir up strife. 

“At 10 o’clock these groups still 
refused to work. This, of course, 
prevented the majority of em- 
| ployes from going to work, one 
|operation being dependent upon 
another, and prevented the opera- 
tion of the plant. The result was 
the company decided to close the 
plant temporarily. 

“We are receiving numerous 
petitions from our employes ask- 
ing that we reopen the plant. 
The blame for this situation rests 
entirely upon the heads of a very 
few workers. We have work to be 
done—wages ready to be paid. We 
want our plants to run. We're 





TWO 1937 MODELS at the General Motors independent show at the Hotel Waldorf-Astoria. The car 
is the new Chevrolet sport sedan. The girl is part of the annual fashion show. 


ready to open the plants when our 
employes are ready to go to 
work.” 


Laken ‘Tainsch | 
Of Auburn Co. 
Dies Suddenly 


AUBURN, Ind.—John Tainsch, 
sales manager of the Auburn Au- 
tomobile Co. here died Tuesday 
morning on a train enroute from 
Detroit to attend the Chicago au- 
tomobile show. His body was 
taken from the train at Jackson 
and will be returned to Auburn 
for burial Thursday afternoon at 
2 p.m. He had been ill of heart 
trouble for the past five months. 

Mr. Tainsch had been with the 
Auburn Co. for the past five years 
and formerly had been connected 
with Marmon, Kissel, Mitchell and 
a number of other automobile 
companies. He first entered the 
industry about 25 years ago. 

He is survived by his wife, a 
son and two daughters. 
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40,000 a Day Average Sets New Pace for Chicago 


Sales Expected to Exceed 


Last Year by Big Margin 


(Continued from Page 1) 


the interest of the public in the 
new motoring offerings and the 
buying mood. There seem to be 
fewer of the curiosity seekers 
than usual, and a decided desire 
to inspect the 131 displays with 
the idea of placing orders. 

Sharing in the honors being 
heaped upon those responsible for 
the success of the show are Man- 
ager A. C. Faeh and his co-pro- 
ducer, Frank J. Kennedy, theatri- 
cal impressario, along with Miss 
Kathryn Wilson, who is largely 
responsible for the harmony of 
coloring in cars, bridal types, cos- 
tumes and floral bouquets carried 
by the brides and bridesmaids. 


Praise Runs High 

Factory chiefs have arrived in 
record numbers, and are unani- 
mous in stating that this year’s 
show is outstanding among all 
ever held, even including last 
November’s brilliant effort in the 
same building. They are high in 
praise of the idea dominating the 
event and the dramatic manner 
in which each cue is carried out. 


W. S. Knudsen, executive vice- 
president, and R. H. Grant, vice- 
president in charge of sales of 
General Motors, made a special 
trip to Chicago to visit the show. 
Also arriving early in the week 
were the presidents of the follow- 
ing companies: M. E. Coyle of 
Chevrolet, Paul G. Hoffman of 
Studebaker, H. J. Klingler of Pon- 
tiac, J. B. Graham of Graham- 
Paige, C. L. McCuen of Oldsmo- 
bile, Roy H. Faulkner of Auburn, 
and H. H. Curtice of Buick. 

The factory chiefs have been in 
high demand for radio talks on 
the show and the outlook for 1937, 
with all of them dated up for ap- 
pearances. The list includes also 
the sales chiefs of the manu- 
facturers. 


Salesmen in the various spaces 
have been busy carding demon- 
stration rides and are making 
good use of their cars parked out- 
side of the Amphitheatre for this 
purpose. A survey of sales actu- 
ally closed is being made, but 
even now it can be reported that 
exhibitors are more than pleased 
at the results thus far. 


Big Drawing Power 

Faeh revealed that of the 50,000 
tickets sent to dealers, fleet own- 
ers, garage and service men, and 
others in the trade throughout the 
middle-west, more than 42,000 will 
have been used by the end of the 
week. This showing is taken to 
indicate the wide appeal of the 
Chicago event and its drawing 
power over a wide area. 


The trade is being attracted to 


the show, stated Hollingshead, by 
the importance of Chicago as the 
heart of the nation’s richest auto- 
motive market and also by the 
fame of the exposition as both an 
original and comprehensive pres- 
entation in a building which com- 
bines spaciousness for exhibition 
purposes and the facilities for 
showmanship on a grand scale. 


Graham Selling 
Plans Outlined 
To 200 Dealers 


CHICAGO. — More than 200 
Graham dealers Tuesday attended 
a luncheon here at the Stevens 
Hotel and heard sales plans for 
the coming year outlined by of- 
ficials from the factory in De- 
troit. 


J. B. Graham, president, arrived 
with Cannonball Baker in the 
Graham supercharged stock 
model in which Baker has re- 
cently set many economy records. 
Last week Baker established a 
new high with a trip from De- 
troit to the New York automobile 
show, averaging 28.96 miles per 
gallon for the distance. 


F. R. Valpey, vice-president and 
general sales manager addressed 
the dealers explaining Graham 
sales plans and was followed by 
L. W. Thoms, assistant sales man- 
ager and Edward E. Rothman, 
director of advertising, who de- 
tailed the advertising and sales 
promotion campaign which are 
being inaugurated by Graham. 

Considerable attention was 
focused on the successful sales 
school held by the Chicago or- 
ganization at the New Michigan 
Hotel, Friday. Plans were laid 
for using the same idea in other 
zones prior to the opening of lo- 
cal automobile shows, as well as 
for the repetition of the venture 
next year in Chicago. 


The remainder of the program 
was devoted to sales promotion 
plans and predictions that 1937 
will be a record-breaker in Gra- 
ham history. 


FWD Sales Up 

CLINTONVILLE, Wis—Net sales 
of the Four Wheel Drive Auto Co. 
here in the first six months of the 
present fiscal year show an increase 
of about $1,000,000 over the same 
period a year ago, or about 73 per 
cent. Improvements are being made 
in plant equipment to handle the 
increased business. The company’s 
fiscal year closes June 30. 





PRESS-RADIO HOOKUP. The Advertising Club of New York 
brought newspapers and radio together for a nation-wide broadcast 
by M. E. Coyle, president of Chevrolet, at the opening of the 


national automobile show. Left to right, rear: 


Henry T. Ewald, 


president of Campbell-Ewald Co.; William Dewart, publisher of New 
York Sun; Coyle and H. B. La Quatte, president of the club. Front: 
W. E. Holler, sales manager of Chevrolet, and Julius Ochs Adler, 


publisher of New York Times. 


© 





HAPPY BIRTHDAY to you was the theme song at the Willys 
Overland dealer meeting in Chicago at which David R. Wilson cele- 
brated his (you ask him) birthday. Here the president of Willys- 
Overland is getting set to slice the giant birthday cake. In the lower 
picture D. R. Wilson (left) is being congratulated by George Bryant, 
toastmaster at the luncheon (center) while Ward Canaday of U. S. 


Advertising looks on at the right. 





NSPA: Names 5 Winners 


Of Free Chicago Trips 


DETROIT.—Out of the largest 
number of papers ever entered in 
a National Standard Parts Assn. 


contest, submitted by salesmen all | 
over the U. S., the judging com-| 
mittee has named five winners in| 


the NSPA Question-And-Answer 
contest which closed Oct. 31. 


Although only four free trips to 
Chicago were to be awarded, two 
to jobbers’ salesmen and two to 
manufacturers’ salesmen, three 
entries in the manufacturer divi- 
sion had so little between them, 
it was impossible to eliminate any 
one. Therefore, three winners are 
being declared among manufac- 
turers’ salesmen, with two others 
receiving honorable mention. 
Among jobbers’ salesmen two 
“star” salesmen are named, with 
two others close behind being 
awarded special mention. 


Prize-winning checks were sent 
to: Charles A. Cole of Thompson 
Products, Inc., Cleveland; Ben 
Stone of Andrew Brown Co., Los 
Angeles; Phil Sommerlad of 
Thompson Products, Inc., Cleve- 


Canadian Automotive 


Exports Are Below °35 

WASHINGTON. — Automotive 
exports from Canada in Septem- 
ber registered a 12 per cent in- 
crease in value over the preced- 
ing month, but were down ap- 
proximately 24 per cent as com- 
pared with September, 1935, ac- 
cording to figures compiled by the 
U. S. department of commerce. 

The value totals for the three 
monthly periods compared were: 
September, 1936, $1,517,190; Au- 
gust, $1,357,121; and September, 
1935, $1,988,876. Of these totals, 
it is pointed out, automotive parts 


and $318,531, respectively. 


| Ramsey Accessories Mfg. Corp.; 





land; Frank M. Wood of Standard 
Battery & Electric Co., Waterloo, 
Ia.; and Archie Kiefsky of New 
Orleans Auto Supply Co., Inc., 
New Orleans, La. 

The following are given honor- 
able mention: Carl E. Moore, 


Calhoun H. Young, Belden Mfg. | 





Co.; Murray H. Yeomans, Con- 
necticut Bearings Co., Inc.; and 
Verdon C. May, Nordling Parts 
Co. 


Frank Wood, a winner two 
years ago, again made the grade. 
Phil Sommerlad of Chicago, re- 
ceived a check for $25 in lieu of 
transportation. All five winners 
will have a prominent place on 
the program of the Salesmen’s 
Conference, sponsored by NSPA, 
to be held on Thursday evening, 
Dec. 10, at 8:00 p. m., in the Bal 
Tabarin, Hotel Sherman. 


Sales Up 83% 
Through Nov. 10 
At Studebaker 


SOUTH BEND.—Paul G. Hoff- 
man president of the Studebaker 
Corp., reports the sale of 2,787 
passenger cars and trucks during 
the first 10 days of November, 
compared with 1,137 in the cor- 
responding period in 1935. 

Sales for the year to Nov. 10 
were 78,238 compared with 42,567 
last year, an increase of 83 per 
cent. 


Factory Heads 
At Meeting For 


Buick Managers 


CHICAGO. — Buick zone man- 
agers and distributors of the mid- 
dle west territory met for a 
luncheon at the Blackstone Hotel 
here Tuesday. 

Short talks were made by 
President Harlow H. Curtice; W. 
F. Hufstader, vice-president and 
general sales manager; Thomas 
H. Corpe, director of advertising 
and sdles promotion, and other 
factory officials. 

The discussions were limited to 
methods of merchandising, serv- 
icing, and promoting the sales of 
the new Buick models for 1937. 


Farmers’ Cash 
Income Running 


18% Over 1935 


WASHINGTON. — Cash income 
of farmers amounted to $754,000,- 
000 in September, 16 per cent 
more than in September last year, 
the bureau of agricultural eco- 
nomics reports. 

Livestock receipts averaged 18 
per cent greater this September 
than last. 

Government payments to farm- 
ers were only $6,000,000, compared 
with $57,000,000 in September, 
1935. Total cash receipts, includ- 
ing government payments, were 
larger this September than last in 
each region except the west north 
central states. 

For the first nine months of 
1936 farmers’ cash income from 
farm marketings amounted to $5,- 
224,000,000, a gain of 18 per cent 
over last year. 


Rubber Co. Buys Land 


For Plant Expansion 
DAYTON, O.—Purchase of five 
acres of land by the Dayton Rub- 
ber & Mfg. Co., from the Dayton 
Malleable Iron Co. for $22,500 has 
been announced. 
The land was bought for future 
plant expansion, officials said. 


CHAIRMAN OF THE CHICAGO SHOW, H. T. Hollingshead (left) 
accounted for $180,781, $223,946,| is also president of Chicago Nash Motors. He finds time for a word 
with his director of sales, C. H. Bliss, at the Chicago show. 
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Average Salary of Auto Workers is $1,210 Yearly 


Annual Income Gains 


Nearly $500 Since 1934 60 


HORSEDO 
ENGINE | 


NEW YORK.—Since 1934 the | wa. 
average yearly income of all 
workers in the automobile indus- 
try has been increased almost 
$500, William S. Knudsen, execu- 
tive vice-president of General 
Motors Corp., disclosed in a re- 
cent radio talk over the Columbia 
network. 

Speaking as chairman of the 
manufacturers’ committee of the 
Automobile Manufacturers’ Assn., 
through which the industry’s pro- 
gram for improving working con- 
ditions of its employes has been 
organized, he reported that dur- 
ing the 1936 production year, 
average earnings of workers in 
automobile factories amounted to 
$1,210. In contrast, their average 
earnings in 1934 amounted to $750. 


69 Per Cent Steadily Employed 


“Employment records of the in- 
dustry disclosed that 69, of every 
100 workers on automobile factory 
payrolls during the 1936 produc-| 


tion year were steadily employed | 


throughout the entire 12 months,” 
Knudsen said. “The average an- 
nual earnings of the steady work- 
ers amounted to $1,490. This was 
$170 more than the average earn- 
ings of steady workers in 1934. 
“The principal feature*in the 
industry’s program for bettering 
conditions for its employes was 
the agreement of all manufac- 
turers last year to introduce their 
new models at November shows— 
two months earlier than the usual 
time for these events. 
“Twenty-five million additional 
man-hours of employment were 
also provided to automotive work- 
ers last winter through manufac- 
turers keeping employes at work 
building up inventories of auto- 
motive parts for use during the 
spring peak buying period. 


Turnover Improved 


“The industry has affected sub- 
stantial improvements in its labor 
turnover records. Its ratios of 


quits and discharges were reduced | 


almost 50 per cent. During the 
1936 production year, the total 
fluctuation in the industry’s em- 
ployment from peak to low month 


Chicago Dealer 
Gives Luncheon 
To Pontiac Men 


CHICAGO. —H. A. Wehmeier, 
president of Community Motors, 
Inc., Chicago dealer, gave a 
luncheon Tuesday to Chicago 
Pontiac dealers in honor of the 
factory executives now in Chicago 
attending the automobile show. 


Seated at the speakers’ table, 
in addition to the host, were H. 
J. Klingler, president and general 
manager, C. P. Simpson, vice- 
president and general sales man- 
ager; B. H. Anibal, vice-president 
and chief engineer; D. U. Bath- 
rick and Verne L. Murray, assist- 
ant sales managers; F. A. Berend, 
advertising manager; L. K. Mar- 
shall, service manager, and S. C. 
Bray, sales promotion manager. 


A breakfast meeting of nearly 
250 middle west Pontiac dealers 
and salesmen was staged Satur- 
day morning at the Knickerbocker 
Hotel, at which W. J. Mougey, 
Chicago district manager, pre- 
sented Verne L. Murray, assistant 
sales manager. 


Murray stated that the 1937 
Pontiac cars were by all odds the 
greatest values ever presented by 
his factory, and that present in- 
dications pointed to the most suc- 
cessful selling year in Pontiac 
history. 

The meeting was adjourned in 
time to permit those present to 
attend the opening ceremonies of 
the 37th annual automobile show 
at the International Amphitheatre. 





was only 41 per cent as compared 
with 103 per cent in 1934. In 1934 
there were slump periods when 
the number of workers amounted 
to less than one-half of the em- 
ployes during the peak production 
season. In 1936, employment at 
no time fell below 70 per cent of 
the total number of workers em- 
ployed during the peak months. 

“We have no intention of abat- 
ing our efforts to further improve 
conditions for our employes,” 
Knudsen concluded. “The indus- 
try recognizes its obligation to its 
men—to give them steady work 
at high wages and a healthy, safe 
place to work.” 


Olds Salesmen 
Attend School 
For An Evening 


DETROIT.—An automotive 

“spell down” was conducted last 
week at a dinner in Hotel Statler 
for the 125 Oldsmobile salesmen 
of metropolitan Detroit. The con- 
test is an annual pre-show custom 
designed to test the salesmen’s 
knowledge of their new product. 

Hundreds of questions about 
1937 Oldsmobile sixes and eights, 
many drawn from the new engi- 
neering manual, were on the list 
used by D. A. McIntyre, Detroit 
zone manager. 

Merchandise awards were given 
to the 14 men who attained high- 
est scores. After several hours, 
the field narrowed to three men. 
Joseph Stout of West Jefferson 
Motor Sales, Inc., was still on his 
feet when the contest was “called 
on account of darkness.” 

“A good salesman must know 
his product,” said McIntyre. “Olds- 
mobile has found the ‘spell down’ 
an effective means of assuring 
knowledge of the product through- 
out the retail organization.” 


Allis-Chalmers Bonus 


WEST ALLIS, Wis.—Hourly em- 
ployes of the Allis-Chalmers Mfg. Co. 
will receive bonuses of between 


| $500,000 and $1,000,000 on Dec. 23 
|and stockholders will receive an ex- 
|tra dividend totaling about $800,000 
|on the following day as a result of 


action of the company’s board of di- 
rectors, Nov. 13. It was voted to in- 
crease the year-end bonus payment 
announced earlier in the year from 
3 per cent of an employe’s actual 
earnings between Mar. 1 and Dec. 12, 
1936, to 5 per cent. In addition to 
the extra dividend ef $800,000, a 
regular dividend of 37% cents per 
share, or about $600,000 will be paid. 


THEY KNEW BEST the 1937 Oldsmobiles, Of 125 Olds salesmen who entered a question-and- 
answer contest on the new cars, these 14 lasted longest. The contest was conducted after a pre-show 
dinner in Detroit. Front row, left to right: W. R. Streeter, C. R. Overholt, R. Ramsey, M. A. Watson, 


o— 





ows 


FOCAL POINT of the Ford Motor Co. exhibit at the Chicago automobile show is the 60 h.p. V-8 


engine Ford is providing as optional power in the new models. 


Standard the past two years in Ford cars 


sold in France and England, the engine, selling for $40 less, was introduced to the domestic market as a 
more economical companion of the 85 h.p. V-8. 


300 Dealers, Distributors 


At Willys Chicago Dinner 


CHICAGO.—Three hundred 


dealers and distributors for the 
new Willys car attended a ban- 
quet and dealer meeting at the 
Congress hotel here on Sunday as 
the guests of Willys-Overland 
Motors, Inc., to listen to the gen- 
eral sales plans of the organiza- 
tion for 1937. 

The meeting was presided over 
by David R. Wilson, president, 
who welcomed the distributors 
and dealers and outlined the 
manufacturing policies of the 
company. 

“Production,” he stated, “will 
start in volume on Wednesday, 
Nov. 18 and early shipments will 
be made to all distributors with 
the exception of those on the 
Pacific coast where production 
will be handled by the factory at 
Los Angeles. 

“Early applications for dealer- 
ships and distributor points have 
already exceeded the _ require- 
ments of the company. 

“Reports from automobile shows 
at New York, Toledo, Cincinnati, 
Detroit, Cleveland and Chicago 
reveal that larger crowds of 
dealer and retail buyers are in at- 
tendance at the Willys booths 
than ever before in the history of 
the company. 

Francis H. Fenn, in charge of 
sales, outlined the dealer policies, 
and Ward M. Canaday, chairman 


of the board, reviewed the finan- 
cial structure of the company, 
stating that cash and plant assets 
of the company totaled in excess 
of $14,000,000 free from indebted- 
ness other than workman’s com- 
pensation and current taxes. 

Following the meeting at the 
Congress, the visiting dealers in- 
spected the new distributorship 
for Chicago, operated by Jess El- 
lis, former dealer of Toledo. 

The dealer meeting in Chicago 
was the third of a series which 
will cover the United States, pre- 
vious meetings have been held in 
Toledo just prior to the opening 
of the New York automobile show 
and at New York on Nov. 11, 
where more than 400 dealers 
from the New England and east- 
ern states were present. 

The Chicago meeting brought 
in distributors from as far west 
as Denver, and as far south as 
Shreveport, La. 


PC Declares Dividend 


HAGERSTOWN, Ind.—The board 
of directors of the Perfect Circle Co. 
declared the regular quarterly divi- 
dend due Jan. 1, 1937. The payment 
of this dividend of 50 cents a share 
on the 162,500 shares of common 
stock outstanding has been moved 
forward and will be made on Dec. 15 
to stock of record at close of busi- 
ness on Nov. 25. 


Ben Shipe and Joseph Stout. Back row: George Kingstrom, H. W. Kendall, Roy Dooley, J. W. Craig, 


Grey Miller, R. F. Dickerson and F. B. Higgins. Standing at extreme right is E. Wolcott, consolation 


winner, 


General Motors 
Overseas Sales 


Well Over 735 


DETROIT.— Sales of General 
Motors cars and trucks to dealers 
in the overseas markets during 
October totaled 22,986 units, an 
increase of 18 per cent over Oc- 
tober last year. 


In the first 10 months, sales 
totaled 270,625 units, an increase 
of 14.9 per cent over 1935. For the 
12 months ended Oct. 31, sales 
totaled 319,360 units, an increase 
of 19 per cent over the 19385 model 
year. 


These figures include the prod- 
ucts of the corporation’s Ameri- 
can, Canadian, English and Ger- 
man factories sold outside the 
United States and Canada. 


Culver Cadets 
Motorized By 
Detroit Fathers 


CULVER, Ind.—With arrival a 
few days ago of six trucks from 
the Dodge plant in Detroit, Culver 
Military Academy inaugurated a 
course in nomenclature and oper- 
ation of the trucks of the type 
used by the U. S. Army. Students 
drove the units from Detroit to 
Culver. 


The trucks are one and one- 
half ton models with special steel 
bodies constructed to stand un- 
usually rough usage. Seating ca- 
pacity for six or eight is made 
possible by two seats in the body. 
The application of the motor 
truck in the military field em- 
braces infantry, field -artillery, 
signal corps, medical corps, en- 
gineering corps and several other 
branches. At Culver these trucks 
will form a basic part of the in- 
fantry instruction as a motorized 
weapons company. 


The trucks are the gift of the 
Culver Fathers’ Assn. E. O. Chris- 
tiansen of Detroit, was president 
of the association when the gift 
was proposed and he has been 
chairman of a committee of De- 
troit fathers having boys at Cul- 
ver, which arranged for the pur- 
chase. 


Hopkins Advanced 


CLEVELAND.—Martin L. Hopkins 
has been promoted to assistant man- 
ager of sales of the bolt ow _ 
division of Republic Steel 
according to an ae by 
N. Clarke, vice-president in 
charge of sales. Frank P. McEwen 
will continue as the other assistant 
in this division. 





Shows DrawCrowds, Country-Wide Reports Indicate 
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Los Angeles Show Opens 
With Record Attendance 


LOS ANGELES.—New all-time 
peaks in pageantry were reached 
when the curtain rose here Satur- 
day opening the 24th Los Angeles 
auto show under the sponsorship 
of the Los Angeles Motor Car} 
Dealers’ Assn. : 

It was a colorful event and the| 
largest and most lavish display of 
automobiles, trucks, commercial 
cars ahd trailers in the history of 
the city’s many shows. 

More than 150,000 square feet of 
floor space at the Pan Pacific 
auditorium were devoted to the 
display of the industry’s latest 
creations. Valued at more than 
$2,000,000 the display included 260 
ears of 25 American auto manu- 
facturers. 

A record-breaking attendance 
shattered all previous auto show 
openings, Of special interest to 
the huge throngs milling the 
aisles all afternoon and evening 
was the display of the new Ford 
and Willys cars which appeared 
for the first time at the show. 

The trailer exhibit displaying 40 
different models by 14 manufac- 
turers was one of the features of | 
the show. 





The growing importance of Los 
Angeles as a trailer manufactur-| 
ing center was reflected by 12 out} 
of the 14 trailers shown being) 

- made in the Los Angeles district. | 

Motor conscious southern Cali- | 
fornians expressed their approval 
of the new models and were espe- 
cially interested in the trailers. | 
These ranged from small, compact | 
sportsman’s models to de luxe) 
coaches elaborately furnished. | 
Long lines waited throughout the 
day for their turn to inspect the 
trailer interiors. 

The Los Angeles show proves: 

First, the designers and engi-| 
neers have done a mighty good| 
job; second, that the public is 
deeply interested in the job these 
men have done. 

Los Angeles distributors and| 
dealers were jubilant at the reac- 
tion of the opening day crowd and 
said automobile sales in this city 
would probably surpass the 1936 
volume next year. 


Attendance is 


|prospects are being 


New Haven Show 
Attendance Sets 
Seven-Year High 


NEW HAVEN, Conn. — The 
largest opening day attendance 
since 1929 was reported by Nathan 
Goldman, chairman of the New 
Haven automobile show as crowds 
streamed through the State 
Armory here past the scheduled 
closing hour. Fifteen dealers are 
exhibiting 20 makes of cars in this 
year’s show, which carries as its 
slogan “Motordom on Parade for 
1937.” About 100 models are being 
shown. 

Although lack of space pre- 
vented any extensive showing of 
trailers, the four models on the 
floor have outshone the cars in 
attention value. Two Covered 
Wagons, a Pierce-Arrow Trave- 
lodge and an Aladdin are being 
exhibited by local dealers. 

The newly remodeled Willys is 
proving of intense interest and 
all new features in other makes 


lare receiving attention. Those at- 


tending the show seem to be in 
a buying mood, according to 
Goldman, who is president of the 
New Haven Automobile Dealers 
Assn., sponsoring group. More 
listed than 
on the opening day last year, he 
said. 

The decorative scheme features 
gold, blue and white with a sus- 
pended image of the infant 1937 
holding each sign which identifies 
make and dealer in the exhibits 
Numerous exhibits of parts and 
accessories supplement the car 
and trailer displays. 


Memphis Show Nov. 23 


MEMPHIS, Tenn.—R. R. Price, 
chairman, announced the annual Tri- 
States Automobile Show, in which 
Memphis Automobile Dealers’ Assn. 
is co-operating, will open Nov. 23 in 
Ellis auditorium. 


Up 30% 


At Akron Opening Day 


AKRON, O.—Compared to a 
first day attendance of about 3,000 
people in 1935, Akron’s 1937 show 
opened with an attendance of bet- 
ter than 4,320 and for the first 
two days shows better than a 
30 per cent increase. 

Saturday, opening day, saw al- 
most unmanageable crowds that 
placed more than 100 orders for 
new 1937 cars and an unknown 
number of other orders that were 
placed at the dealers’ showrooms, 
as the crowded conditions at the 
show made floor sales almost an 
impossibility. Show-goers really 
interested in the purchase of new 
cars were perfectly willing to go 
to the dealers’ showrooms. 

The innovation of the contest 
is a revolving wheel which turns 
all during show period, attracted 
thousands. 

The trailer exhibits, which are 
new for this year’s show, were 
exceptionally well received, espe- 
cially by the women. 

Al Greenwald, the recently ap- 
pointed Willys distributor, an- 
nounces more than ordinary in- 
terest in the 1937 line. 

Among the exhibits taking the 
public’s interest, is an Aetna Re- 
actometer showing the reaction of 
the average motorist to danger 
signals or conditions. 


An all-women orchestra pro- 
vides the only entertainment. 


There is every reason to be- 
lieve that all previous records 
will be broken both in attendance 
and actual sales, according to 
Harry Bennett, who is managing 
his ninth automobile exhibit. 





ILLINOIS SECRETARY OF STA 


address. To his left, K. 
chairman of the show committee. 





SPECIAL TRAIN carried Buick engineers and plant managers 


headquarters in Flint. 





Week-End Crowds Break | 


Records at Boston Show 


BOSTON. — Opening week-end 
attendance at this city’s 35th an- 
nual automobile show was record 
breaking—heaviest two days at 
a Boston show in many years. 

As crowds thronged through the 
two big halls, it became evident 


| 


increased number of working 
models, both in the car show and 
in the accessory division. More 


| cut-away models are also seen. 


that this year’s were buyers, and | 


not mere sightseers. “Demonstra- 
tor’s row,” outside the Mechanics 
Bldg. was kept on the jump 
showing off new models for pros- 
pects. 


One of the first questions asked 
of the door men was: “Where 
Are the Trailers?” “Trailer City” 
was crowded all day, as visitors 
investigated the interiors of the 
rolling homes, lined up in camp 
fashion. 


Another exhibit that attracted 
much attention was the safety 
test machine developed by the 
Massachusetts motor vehicle reg- 
istry. The driver to be tested sits 
behind a steering wheel, with the 
usual brake, clutch and other 
controls, and in front of him is a 
motion picture of a street or 
highway, as if seen from the 
drivers seat. His reactions to situ- 
ations arising on this make-be- 
lieve drive, constitute the test. 


In this year’s exposition is an 


Press Will Be 
Entertained By 


Willys Nov. 25, 


CLEVELAND.— Willys-Overland 
dealers and factory officials will 
meet with newspaper men for a 
luncheon at the Statler Hotel here 
Wednesday, Nov. 25, in connec- 
tion with the Cleveland automo- 
bile show which opens this com- 
ing Saturday at the Public Audi- 
torium. 


Among the factory officials who 
will be present to outline Willys’ 
plans for 1937 will be David R. 
Wilson, president; Frank Fenn, 
assistant to the president, and 
Ward M. Canaday of United 
States Advertising Corp. Walter 
E. and Harold Schott, Ohio and 
Indiana distributors, will join the 
factory officials as hosts. 
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to the Chicago show from their 


100,000th Dodge 


Truck This Year 
Produced Nov. 17 


DETROIT.—Establishing a new 
production record, the Dodge 
truck plant Tuesday manufac- 
tured its 100,000th truck since 
Jan. 1. A number of automobile 
executives, city leaders and news- 
paper men were present as the 
truck came off the line. 

“The large sales volume is due 
to a general improvement in busi- 
ness all over the country,” said 
Joseph D. Burke, director of sales. 
“Our variety of models and sizes 
permits us to meet practically all 
types of hauling requirements. 
Present indications are that sales 
will increase monthly throughout 
1937.” 

During the ceremony, Albert 
Kalinin, one of the oldest em- 
ployes of the truck plant, was 
complimented upon his long period 
of service and Kalinin’s six-year- 
old granddaughter presented a 
bouquet to Burke in the name of 
the truck plant employes. A 12- 
piece overalled band, comprised of 
truck plant employes, struck up 
lively “bon voyage” as the 
100,000th unit left the truck plant. 


First Day Sales 
At Chicago Set 
New Olds Mark 


CHICAGO.— The record-break- 
ing character of Chicago’s 1937 
automobile show is indicated by 
the take-off of Oldsmobile. 

“In the very first day of the 
show, our Chicago and Cook 
county organization listed more 
interested prospects and took 
more actual orders than we did in 
the entire first three days of last 
year’s show,” reports Russell 
Lesher, Chicago Oldsmobile zone 
manager. 

“These early returns are more 
than gratifying,” Lesher con- 
tinued, “because in the year in- 
augurated by the 1936 show, Olds- 
mobile set a new all-time high in 
both national and local sales. 

“And that was on top of a 1935 
record that had doubled our 1934 
volume, and a 1934 total that had 
been 100 per cent over 1933. 

‘If the first day of the 1937 
Chicago show can serve as & 


TE, HUGHES, opens the Chicago automobile show with a radio| barometer for the coming year, 
K. Kenderdine, president of Chicago Auto Trade Assn., and H. T. Hollingshead,| Oldsmobile will again wreck all 


existing sales records. 
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One sacred pledge we make our friends her: 
and now. This publication, God willing and s: 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto 
motive industry as a whole. Nor will its column 
be used to spread gossip or inflame prejudic: 
It will confine itself to the upbuilding of th 
industry it is pledged to serve, wholly throug! 
the dissemination of NEWS which is timely 
authentic and of value—(ADN 6-10-1933) 
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Over the Top at the Shows 


WITH both New York and Chicago reporting record at- 

tendance at the automobile shows last week and this, 
there seems little reason to fear that the earlier prediction 
of a new all-time sales high in 1937 leaned a little to the 
boastful side. New York attendance before the show closes 
Wednesday is expected to pass the 300,000 mark by a good 
margin. Chicago during the first four days of its run has 
attracted better than 165,000 visitors. These are all-time 
records and the scattered reports from other cities where 
shows are in progress bring the same tale. 


There can be little question that sales during the calen- 
dar year 1936 will reach totals only slightly under the 
1929 level when 4,407,000 cars and trucks were registered 
in the United States. With show attendance this year 
doubling the marks of a year ago it would seem safe to 
expect at least a 10 to 20 per cent increase in actual sales 
for 1937. Passenger car registrations this year are likely 
to run to about 3,450,000 units while truck registrations 
will run 630,000 or better. A modest 10 per cent gain in 
1937 would put us well above the previous record. 


Selling Safety 


IN ADDITION to its displays of new cars, trucks and 
. trailers at the various automobile shows this year the 
industry is making a determined effort also to sell the 
public on safety. Indoor driving courses which test the 
skill of the driver under simulated road conditions are 
getting a big play. These devices seem to hold real chal- 
lenge to show-goers and the good nature of crowds await- 
ing their turn to take the test strikes a strange contrast 
with our usual conception of the impatient driver. 

_ Just why show visitors like to take these tests, which 
in some Cases require aS much as 45 minutes of their time 
is a question. With most of us perhaps it is a desire to 
show our driving skill before the gaping throng. Others 
of us may want unbiased proof that we are good. In any 
case the testing devices do give us a real low down on just 
how we’re doin’ and this alone should help us to improve. 


Free to Choose? 


NA DECISION handed down by the Labor Board on 
the “industrial council” of the International Harvester 
Co., it was held that “employes of an industry do not have 
the right to bargain collectively if their organization is 
aided in any way, even by the formation of an ‘athletic 
association’ by the employers.” To us this seems stretch- 
ing the point a trifle far. 

Granted that the Labor Board is seeking only to keep 
all representatives of labor free and untrammelled, we feel 
that the relationship between employer and employe can 
best be improved through mutual co-operation. If the prin- 
ciple behind this decision were to be carried one step 
farther it would seem reasonable to say that any employe 
who is aided by his employment is not eligible to represent 
himself and his fellow workers in negotiations with his 
employer. In other words the only representative who 
might be considered eligible would be the outside union 
organizer. But the outside organizer would be employed 
by the employes and thus aided by such employment 
which puts the shoe on the other foot. 


oe 


— 


By George M. Slocum 


HATS You might naturally 
OFF TO assume that the bat- 
CHICAGO tle-scarred veteran of 

four consecutive auto- 
mobile shows in a row would be 
rather satiated with the elbowing 
crowds, the glare of the lights and 
the din of the banging hoods and 
slamming doors. And so one 
might be were it not that the deal- 
er’s show at Chicago followed 
those we have studied in Paris, 
London and New York during the 
past 60 days. 


* ~ +. 


LAST YEAR I was only one 
of the many who were bowled- 
over by the bold streamlining 
which Al Faeh had given the 
orthodox automobile shows which 
had become as alike as peas in 
a pod. Sunday I had to admit 
that Faeh’s showmanship had 
again demonstrated that it is as 
possible to modernize and improve 
the showing of each year’s mod- 
els as it is to improve in styling 
and engineering the cars them- 
selves. I imagine that many show 
managers with the resounding 
success of last year’s perform- 
ance ringing in their ears would 
have been content to sit back 
and stage the same show from 
the same stage in the center of 
the Amphitheatre. 


€ * + 


HE STARTED early this year 
to conduct beauty contests among 
the 42 foreign-born groups in Chi- 
cago, from each of which was 
eventually selected the most beau- 
tiful type of her nationality to ap- 
pear as one of the brides each af- 
ternoon and evening. His stories 
of the intense excitement in each 
local group and the jealousies aris- 
ing from the selections would fill 
an amusing chapter but, anyone 
with a good pair of opera glasses, 
as I had last night, could hardly 
argue with those lucky devils who 
acted as the judges in their final 
awards. Six different makes of 
cars are shown, as last year, at 
each performance and six differ- 
ent brides in their native bridal 
dresses ride to the scene of the 
pageant accompanied by two 
bridesmaids. 

* * * 

YOU WILL READ elsewhere in 
ADN a more detailed description 
of the whole show, but this so- 
called tired business man has only 
to report that when the final peals 
of a great electric organ rever- 
berate through the colossal hall 
with the time-honored Mendel- 
sohn’s Wedding March, he would 
have had to be both deaf and 
blind not to feel a real tug at his 
old heartstrings and a big lump 
where his Adam’s apple should be. 
And the tremendous applause at 
the climax from the 10,000 or 
12,000 who saw Sunday night’s 
performance with me seemed to 
indicate that few of the other 
spectators were either deaf or 
blind. And let me add, too, that 
so cleverly has the pageant been 
arranged that at no time are the 
cars themselves secondary to the 
beautiful girls which form the in- 
terest-holding background to the 
scene. That in itself was a rare 
exhibition of good showmanship. 

*” * - 


OF COURSE, the show in the 
arena is only one attraction for 
the thousands who are jamming 
the show here this week. There 
are more cars, more trailers and 
more interesting gadgets displayed 
than at New York. I was re- 
minded more of the completeness 
of the Olympic show and I sug- 
gest to my London friends that 
they consider such a show as Al 
Faeh puts on as an added attrac- 
tion to their 1937 exhibition. I 
predict that in their new and 
larger quarters at Earl’s Court 
they could double their attend- 
ance, the same as has been ac- 
complished here. Hats off to 
Chicago and its Automobile Trade 
Assn. which gives Al Faeh a free 
hand!—G.MS. 
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word in 


Hold the Primer 


Automobile Show Dates 


NOVEMBER 
14-20—Columbus 
14-21—Binghamton, N. Y. 
14-21—Boston 
14-21—Buffalo 
14-21—Chicago 
14-21—Detroit 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. . 
14-21—San Francisco 
14-21—Washington, D. C. 
14-22—Los Angeles 
15-21—Cincinnati 
15-22—St. Louis 
16-21—Denver 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N. Y 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
18-21—Altoona, Pa. 
18-21—Atlantic City, N. J. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 


In This 


The views expressed 
and do not necessarily 
are invited to use this 


Neighborhood Sales 


At different times during the 
past year you have featured arti- 
cles in the Automotive Daily News 
on the combination garage and 
filling station idea. This feature 
has impressed me very much and 
I would appreciate it if you have 
available in your files information 
or sketches as to design, construc- 
tion and cost. Or perhaps you 
could supply me with the names 
of manufacturers who specialize 
in this set-up. 


i cotndile with Ges of 
space voicing 
will not be 


21-28—Montreal 
21-28—Cleveland 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Mineapolis, Minn. 
21-28—Newark, N. J.. 
21-28—Rochester, N. Y. 
21-29—Kansas City 
22-29—Milwaukee 
22-29—Portland, Ore. 
-23—Memphis, Tenn. 
23-28—Meriden, Conn. 
26-28—Titusville, Pa. 
26-29—Sioux Falls, S. D. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore 
28-Dec. 5—Hartford, Conn. 
80-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 
DECEMBER 


1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fla. 
2-5—Utica, N. Y. 
2-6—Peoria, Ill. 
8-6—Brownsville, Tex. 
6-8—New Orleans 
9-18—Chicago. ASI Show 


Corner 


in this column ere those of our readers 


the editors. Readers 
ideas. 
will 


their 
accepted 


I am seriously considering this 
idea of a combination super-sta- 
tion in connection with a dealer- 
ship of which there are none 
in this part of the country. What 
has been the success of the idea 
in other parts where tried? 

Let me have what information 
you may have as to the above 
matter, for which I thank you.— | 
George C. Faust, Faust Motor Co., 9 
Oshkosh, Wis. a 

EpiTor’s NOTE: 
direct. 


Data being mailed | 
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He wanted to take Saturday off... 


Entrance to the Holland Tunnel, about 4:22 a.m. 
on Saturday, November 7. The three cars in the 
picture belonged to an automobile dealer—who 
thought that one of them would be the hundred- 
millionth car to go through the tunnel! 


Photograph, much reduced, of the medal 
John won. It is made of silver, by Tiffany. 


Back in harness again, John 
obligingly poses with his medal. 


(BELOw) And here is John getting his 
medal from E. Morgan Barradale, super- 
intendent of the tunnel. The officer doesn’t 
seem to think much of the ceremony. 


J OHN ARCABASSO was going to take Saturday off. His 
father said it would be all right. John works in his father’s 
drug store at 91 Eighth Avenue, Manhattan. Saturday 
happened to be November 7th. 

John was going to spend the day in Jersey and made 
an early start. A little after 4:20 a. m. Saturday, John 
pulled up in his four-year-old car at the entrance to the 
Holland Tunnel. There were three toll booths open and 
a shiny new car standing by each toll booth. The cars 
just stood there, however, and John got tired waiting. 
So he pulled up around one of them and held out his 
dollar to get a toll ticket. 

He got the ticket at exactly 4:26 a. m.—and also a 
large silver medal—as the driver of the 100,000,000th 


car to pass through the Holland ‘Tunnel! (The new cars 
belonged to a dealer all set to grab the publicity, but John 
spilled the beans!) 


The Holland Tunnel was open for traffic at 2:01 a. m. 


November 13, 1927.-In a little less than nine years 
100,000,000 cars have used the Holland Tunnel at a 
toll of 50c per car. And the Tunnel lost traffic when 
the George Washington Bridge opened. 

This incident has no particular significance, to the 
automobile industry, but merely emphasizes the fact 
that any place where a hundred million cars pass in 
nine years must be a great automobile market. 

New York is—and deserves a lot more selling effort 
and advertising than it gets from some manufacturers. 

We might add that more of these hundred million 
record breaking car owners can be reached through The 
News—than through any other medium! 

P. S. John didn’t take the day off. He went back to 
the drug store to show off the medal to his friends. 


THE,_§ NEws 


NEW YORK'S iy 


” PICTURE NEWSPAPER 
Tribune Tower, Chicago * 220 East Forty-sEcoND STREET, NEw YORK 
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Modern Lubricating Boosts Profits, Cuts Costs 


Attractive Arrangements 


Bring Added Customers 


HOUSTON, Tex.—Tabulated fig- 


ures of the San Jacinto Pontiac 
Co. covering their experiences 
with a modernized lubrication de- 
partment show not only increased 
profits but also decreased costs, 
which more than justify expense 
in modernizing the station and 
acquiring up-to-date equipment. 


In the remodeled department 
the Pontiac red and white color 
scheme predominates even to an 
elaborate reproduction of the 
Pontiac Indian head emblem in 
the center of a huge white circle 
on the hoist floor. Of special in- 
terest is the cut-out background 
showing the equipment. The pan- 
els of the background are deco- 
rated with chrome-plated bands 
as are also the riser ends of the 
platforms. The color scheme is 
further augmented with narrow 
striping in red. To this is added 
a lighting effect which attracts 
attention. The car owner when 
driving in cannot miss the sales 
appeal of the complete new 
setting. 


Work Up 30.4% 


The new set-up was completed 
in March but actual figures were 
not available until April when 
comparisons were made to check 
with April, 1935. The figures 


follow: 
Lubri- Service 
cation Cost Profit Volume 


April, 1935. .$348.59 $206.69 $141.90 $2,387.14 
April, 1936.. 454.71 177.30 277.41 3,651.00 

The increase in lubrication work 
was 30.4 per cent; lubrication 
profit, 95 per cent. Lubrication 
cost decreased 14.2 per cent; serv- 
ice volume increased 52 per cent. 
The volume of all other services 
other than lubrication increased | 
56.7 per cent. 


May Also Shows Gain 


In May the figures were: 


Lubri- Service 
cation Cost Profit Volume 


May, 1035...$469.04 $182.64 $277.40 $2,402.28 
May, 1936... 531.00 158.52 372.48 4,147.75 

Lubrication volume increased 
15.4 per cent and lubrication profit 
increased 34.2 per cent. Lubrica- 
tion cost was lowered 13.2 per 
cent, while service volume in- 


creased 72.6 per cent. Other serv- 
ices showed an 86.2 per cent in- 
crease. 


From the May figures it will be 
noted the department continued 
to attract more business, that the 
personnel was more effective on 
sales and that while the depart- 
ment showed further progress in 
reducing cost of the sales the 
average sales per car owner in- 
creased. 


Definite Profits Shown 


The comparison of the first 
eight months of 1935 and 1936 
show definitely that modernized 
stations will make profits for a 
dealer. These figures are: 

Lubri- 
cation 
1935, 8 mos, 
$2,914.58 $1,486.40 $1,428.18 $17,823.60 


1936, 8 mos. 
3,650.50 


Service 


Cost Profit Volume 


1,611.61 2,038.89 28,642.07 


Lubrication volume was up 25.2 
and its profit increased 42.7 per 
cent. Service volume increased to 
60 per cent and general volume to 
67.6 per cent. 


These figures are all the more 
interesting when it is remembered 
that in the first three months of 
1936 the San Jacinto Pontiac Co. 
was operating the old greasing 
section. The cost of operating the 
old department accounts for the 
somewhat higher cost figures in 
1936. The April and May figures 
show that by means of efficient 
equipment, costs began to be re- 
duced materially—and particular- 
ly as volume increased. 


Auto Deaths Continue 


Lower Than in 1935 


WASHINGTON. — The nation’s 
record of automobile fatalities, 
consistantly better this year com- 
pared with 1935, is continuing at 
lower levels, a report of the U. S. 
bureau of the census reveals. 


For the first 45 weeks this year, 
fatalities in 137 major cities tot- 
aled 7,840, against 8,259 in the 
corresponding period of 1935. 


The next great bearing 
development will come 
from New Departure— 


it has always 


been so 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED 


STEEL BEARING 


WHEN SAN JACINTO PONTIAC, Houston, Texas, modernized their lubrication department and 
added efficient equipment they increased volume, decreased costs and increased profits in service as well. 
The tabulated figures are the first of this type that ADN has been able to obtain. 





Crafty Owners 


Swapping 


Cars Are Pain to Dealer 


By MEL ADAMS 


CHICAGO.—The advent of new 
models and the enthusiasm en- 
gendered by the Chicago automo- 
bile show find dealers in this area 
in a happy frame of mind as they 
look ahead to the 1937 selling 
season. 

As might be expected, they do 
not consider their profits this year 
have been anywhere near com- 
mensurate with the volume of 
sales they have rolled up. 


The answer, as may be guessed, 
is the used car bugbear. Just how 
a rather avaricious motoring pub- 
lic trading in old cars on new 
ones will be dealt with is one of 
the problems uppermost in the 
minds of the Chicago dealer body. 
Likewise, they are faced with a 
willingness of some dealers to 
take a deal even though it may 
involve a loss. 

Except for this used car factor, 
and even that has a ray of sun- 
shine in the reducing of top- 
heavy used car inventories, the 
year has been a highly satisfac- 
tory one. 


See Sales Near 1929 


Retail sales, for instance, are 
expected to approach if not actu- 
ally exceed, the volume rung up 
in the peak year of 1929. The 
final figures for the year will an- 
swer that point but the records 
show the 1929 total for certain 
months has been surpassed sev- 
eral times this year. 


New car registrations in Cook 
county are already ahead of the 
full-year total of 92,152 in 1935. 

A survey among dealers brings 
out a determination to watch 
used car trades more closely from 
now on. They realize they are 
faced with a heavy demand for 
new cars at a season when used 
car sales are comparatively slow. 
As a consequence, they plan to 
keep this situation in mind, even 
though they may not always tell 
the prospect it is the case, in so 
many words. 


Will Push Used Cars 


Another resolution adopted by 
dealers is to push the sales of 
used cars more vigorously than 
normally at this time of year. 
This will be accomplished through 
increased advertising, and it 
would occasion no surprise if the 
factories co-operate in that 
direction. 


It is felt that the purchase of 
used cars is more desirable now 
than in any previous year by per- 
sons unable to afford investment 
in new automobiles. Much good 
will has been built up through the 
medium of offering reconditioned, 


guaranteed used cars. The public 
has more confidence than hitherto 
when buying a used automobile. 
An added factor is the use of 
motor cars by owners the year 
around. As a result salesmen find 
it easier than formerly to con- 
vince prospects with old cars they 
can get more reliable service from 
a better used car. 


Chief sources of confidence and 
enthusiasm over the selling sea- 
son ahead are the values and fea- 
tures embodied in the 1937 product. 
Every dealer feels his respective 
factory has done an outstanding 
job from the standpoint of car 
and price. 


Hope to Get Bonus Money 


Dealers have noted the tendency 
among big corporations to de- 
clare extra dividends to stock- 
holders and bonuses and increases 
in salaries and wages to employes. 
It is considered a certainty that a 
large proportion of the money so 
appropriated will find its way into 
purchase of automobiles, both 
through the workers and indi- 
rectly through the stores and 
shops where they will spend more 
money. 


More attention is given to facts 
brought out in a recent Automo- 
tive Daily News editorial, wherein 
it was estimated that the replace- 
ment market amounts to about 
10,000,000 cars. Chicago dealers 
plan an intensive drive upon those 
owners whose cars should, by all 
the rules of common sense, be 
traded in on new ones especially 
since the 1937 lines have so much 
improvement without a general 
increase in price. 


Sales in Small Towns 


Running 15% Above ’35 


WASHINGTON.—Daily average 
sales of general merchandise in 
small towns and rural areas for 
October were about 21 per cent 
higher in dollar volume than for 
October, 1935, and 42 per cent 
above those for the same month, 
1934. These changes were revealed 
by preliminary estimates of the 
bureau of foreign and domestic 
commerce, based on rural chain 
store and mail order sales. 


Sales for October increased 
about 27 per cent over September, 
more than the usual increase 
at this season of the year. The 
seasonally adjusted index, there- 
fore, rose to 127 for October, on 
the basis of 1929-31 as 100, from 
123% for September and 112 for 
August. Sales for the first 10 
months of the year were about 15 
per cent above the corresponding 
period, 1935. 


Scotchmen Buy Car 


“Just For Economy” 


NEW YORK.—A feature 
of the Chrysler exhibit at 
the Grand Central Palace is 
an act by Jock McGraw 
and Angus “Sandy” Frazer, 
Scotch comedians. In the 
full regalia of Scotia, in- 
cluding kilts and sporan, 
these braw laddies discuss 
the merits of the new 
Chrysler cars with particu- 
lar emphasis on that qual- 
ity so dear to the Scottish 
heart, economy. As a re- 
sult of Jock’s insistence 
that a Chrysler will put 
money in their pockets, 
“Sandy” finally agrees to 
buy one. 


tas > 


Salt Lake City Plans 
Show During February 


SALT LAKE CITY.—Salt Lake 
City is to be the scene of an au- 
tomobile show the last week in 
February, according to an an- 
nouncement this week by Charles 
C. Freed of the Freed Motor Co., 
who is president of the Inter- 
mountain Auto Show Assn. 


NICKELGRA MS 
soe ON 


The automatic transmissions 
we have been hearing about are 
already in production and in use. 
A unit, based on the Banker pat- 
ents, has been adopted as stand- 
ard equipment for 75-passenger, 
double-deck buses, and gives the 
same type of operation as the 
gas-electric drive. An improved 
form of the Banker tfansmis- 
sion for cars was demonstrated 
in Detroit recently. Its use 
eliminates the clutch pedal and 
gear shift lever. All you do is 
step on the accelerator pedal. 
Speed changes are made at will 
simply by lifting the foot from 
the pedal for an instant and then 
treading on it again. As usual, 
the stressed parts are fabricated 
from Nickel Alloy Steels. And 
ample evidence of the effective- 
ness of these materials may be 
gathered from the fact that the 
transmission in the demonstra- 
tor already has been driven 
80,000 miles. 


THE 
INTERNATIONAL 
NICKEL COMPANY 


New york INC. N. ¥. 











DETROIT.—The national busi- 
ness index in October continued 
the upward trend of September 
and rose to 9 per cent below 
normal, highest October since 
1929, according to the monthly 
survey of 147 trading areas con- 
ducted by Brooke, Smith & 
French, Inc., national advertising 
agency. 

“The satisfactory condition of 
nearly all fundamental industries 
was reflected in the higher Oc- 
tober standings of the individual 
trading areas,” the report stated. 
“Twenty-nine areas are now at 
normal or above—kighest number 
since recovery began. Thirty-six 
areas are within 10 per cent and 
50 others within 10 to 20 per 
cent of normal.” 

The one-point rise of the index 
in October to 9 per cent below 
normal compares with 25 per cent 
below for October, 1935. Of the 
147 areas, 89 bettered their stand- 
ings over September; 43 declined 
and 15 remained without change. 


The index improved 4 per cent 


General Trade 
Revival Marks 
Delta Region 


NEW ORLEANS.—With re- 
ports of an increase in automo- 
bile registrations in the state and 
a national report that automobile 
sales here showed a higher per- 
centage of increase than any 
city of more than 100,000 people 
in the entire country, automobile 
row is optimistic as the new sea- 
son gets under way. Business 
in 1936 was the best in several 
years. So improved is the gen- 
eral trend of trade that a major- 


ity of automobile distributors see | 


a healthy gain in 1937. 


Automobile sales showed 
marked improvement this year as 
the result of betterment in many 
directions, dealers point out. In- 
dustrial expansions and millions 
of dollars of government money 
for big projects have resulted in 
a big civic improvement. 


A strong fight recently by auto- 
mobile associations here made 
automobile and truck sales ex- 
empt from the 4 per cent luxury 
tax imposed on almost every- 
thing but food necessities and 
automobiles in New Orleans on 

. 3 

During 1936, the further in- 
crease in gasoline taxes to 10 
cents a gallon and a five-cent tax 
on lubricating oil within the city 
limits detracted somewhat from 
the rosy picture. Dealers are not 
generally frightened on this score. 
What they fear more is the re- 
vamping of the local market with 
hundreds of used cars. What to 
do with so many old cars is a 
perplexing problem here. 


Buyers are believed to be ready 
to purchase heavily when new 
models of all makes are on hand. 


Floor stocks of new 1936 cars 
are well sold out in contrast to 
the heavy stock of used cars. 
New trucks are also well cleaned 
up and there has been a good 
movement of used trucks. 


Dealers, with few exceptions, 
have set aside their biggest pub- 
licity budget in several years. 
Billboarding, radio, dailies and 
salesmen prize contests are to be 
used in sales campaigns this win- 
ter. Several of the largest deal- 
ers have already spent large 
sums advertising their products. 


Olson Named 


AKRON, O—W. A. Olson has 
been named Des Moines district man- 
ager of the B. F. Goodrich Co. He 
succeeds W. F. Geissel, who has 
been assigned to other duties with 
the company. 
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Business Index Records Best Since October, ’29 


National Chart Stands 
9% Below Normal Mark 


or more over September in the 
following areas: 

Albuquerque, Allentown, Altoona, 
Atlanta, Buffalo, Canton, Chat- 
tanooga, Dayton, El Paso, Evans- | 
ville, Fresno, Green Bay, Hartford, | 
Huntington, Lansing, Little Rock, | 
Memphis, Nashville, New Haven, | 
Norfolk, Oakland, Oshkosh, | 
Peoria, Philadelphia, Pittsburgh, | 
Portland, Me., Richmond, Sag-; 
inaw, San Diego, South Bend, St. 
Paul, Syracuse, Tampa, Tulsa, 
Washington, D. C., and Wichita. 

The following areas were at 
normal or above in October: 
Abilene, Albuquerque, Atlanta, 
Bakersfield, Bangor, Boise, 
Charleston, W. Va., Cheyenne, 
Dallas, Denver, Fresno, Grand 
Junction, Green Bay, Greenville, 
S. C., Harrisburg, Houston, Hunt- 
ington, Indianapolis, Miami, Pe- 
oria, Phoenix, Portland, Ore., 
Richmond, Shreveport, Spokane, 
St. Paul, Terre Haute, Winston- 
Salem and Yakima. 


HOLIDAY IN DETROIT was the reward to these winners of a sales contest held by S. L. Savidge, 


Inc., Seattle dealer. 


Left to right: Jack OBrien, Claud Hobson, W. G. Powell, sales manager; Charles 


Williams, H. M. Davelear and William Reid. After two days and an inspection tour of the Dodge plant, 
they drove home in six 1937 Dodges. 


W. Va. Auto Dealers’ 


Assn. Elects Heads 
CHARLESTON, W. Va.—H. P. 
Sturm, of Clarksburg, was elected 
president of the West Virginia 
Automobile Dealers’ Assn. at the 
annual meeting here recently. 
M. M. Moorhead of Charleston 


and H. B. Long of Fairmont were 
elected vice-presidents and J. F. 
Willis, Bluefield, was named 
treasurer. L. E. Rollins, Charles- 
ton continues as secretary-man- 
ager of the organization. 


The Automobile Club of America 
was founded in 1899. 


Webb at A.T.&T. Co. 

CHICAGO.—H. Wesley Webb, of 
the American Telephone and Tele- 
graph Co., will make his headquar- 
ters at his office, 311 W. Washing- 
ton St., here, during the automobile 
show week. 


Oil filters were introduced 
automobile engines in 1924. 


into 





Pieree-Arrow at the New York auto show 


captured the enthusiasm of dealers from far 


and wide with its four outstanding 1937 


products for 1937’s four great markets-fine 


cars, fine buses, popular priced tourist-trail- 


ers and modern sales-making commercial 


trailers. If your city is one of the few which 


has no Pierce-Arrow representation, Pierce- 


Arrow wants you-and, if you'll investi- 


gate, you will want Pierce-Arrow. 


PIERCE-ARROW 
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Inereased National Income to Boost 1937 Sales 


Buick Sales Head Notes 
Strong New Car Demand 


By WILLIAM F. HUFSTADER 
General Sales Manager, Buick Motor Company 


FLINT, Mich.—There need be 
no qualification to the statement 
that 1937 will be the best post 
depression year in the automobile 
industry. So 
many signs 
point to a con- 
tinued uptrend 
that any sales 
prediction means 
an estimate of 
how extensive 
will be the in- 
increase over 
1936. This year 
the industry 
raced up the re- 
covery curve at 
a pace near 26 
per cent above the 1935 lap. 


Quality Buying Increases 

The trend toward quality buy- 
ing; increasing national income; 
the improved car the 1937 buyer 
will get for his money and the in- 
satiable appetite for the new 
automobiles that has left sales- 
room floors bare at the end of 
this model season, all points to- 
ward a 1937 that will keep the 
plants humming steadily at a pace 
well ahead of the past year. 

A market for automobiles exists 
that will easily absorb 10 per cent 
more cars than it did the past 
year. In all probability we will 
see a sales increase of twice that 
amount during 1937. Plant capa- 
cities have expanded to meet such 
a demand. Advance orders are 
running far ahead of announce- 
ment commitments a year ago. 


W. F. Hufstader 


| Every: new car turned out for 
| weeks to come will have a “sold” 
tag on it before it leaves the fac- 
tory. 

Sees Broader Market 

The increasing national income 
is bringing a new market to the 
automobile industry, stirring a 
demand for extra quality, pride 
of ownership and extra comfort 
|that will bring a new volume of 
buying into the higher price 
brackets in 1937. The latest 1936 
figures show an increase over the 
1935 period of 42 per cent for the 
price group above $700. This com- 
pares with a 26 per cent increase 
for the entire industry. 

This changing attitude on the 
part of buyers also is well dem- 
onstrated in a study made by our 
company, which reveals that 19.7 
per cent of the used cars traded 
in to our dealers on 1936 models 
were in the lowest price group, 
under $700, compared with 12 per 
cent the previous year. 

Upper Classes Gain 


The industry presented its 
strongest front in the $850 to 
$1,200 group where a 95 per cent 
increase in sales was recorded 
over the 1935 period. The $1,200 
to $2,000 range gained 63 per cent, 
compared with 18.3 per cent for 
the lowest price class. 

This trend will be accelerated 
in 1937 as the country’s populace, 
with increased purchasing power 
demands higher standards in all 
it buys. A long range study of 
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hose line types make up the complete Dole 
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car ventilation, sold as equipment or an ac- 
cessory. Inexpensive and easy to install. 
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Many types of leak-proof, shake-proof con- 
nections for tubing joints, S. A. E. fittings and 
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BRASS PARTS TO SPECIFICATION 


Modern equipment and rich experience rec- 
ommend our company for contract work. Send 
blue prints and ask quotations on all sma!l 
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DETROIT OFFICE: GENERAL MOTORS BLDG. 


Chicago Show Headquarters—Stevens Hotel : 


LOOKING OVER THEIR BID. H. B. Hatch, W. E. Holler, sales manager; M. E. Coyle, president, 
and Felix Doran jr., inspect the Chevrolet exhibit at the General Motors show at Hotel Waldorf-Astoria. 


Hatch and Doran are assistant sales managers. 


Stockholders Vote Dec. 23 
On Nash-Kelvinator Merger 


automobile sales in relation to the 
national income provides further 
evidence of a continued upsurge 
for the industry in 1937. 

In the industry’s peak period of 
1928-29, when the income of the 
United States was $80,000,000,000 
annually, 4.1 per cent of this 
amount was spent for automo- 
biles. In 1932 the income had 
dropped to $40,000,000,000 and the 
percentage spent for automobiles 
to 2.4 per cent. Thus a $10,000,- 
000,000 increase in income in those 
times meant a 35 per cent increase 
in automobile business. 


Average Price Lower 


After 1932 a new trend made its 
|} appearance, brought about by in- 
creasing quality of the product 
ilong with a reduction in prices. 
, Average cost of automobiles drop- 
29ed from $895 in the boom days, 
| to $690 in 1935. This downtrend in 
price has created a_ condition 
where $5,000,000,000 rise in income 
|10w increases automobile busi- 
|ness as much as a $10,000,000,000 
j tise formerly did. 
| The 1935 national income was 
| $56,000,000,000 and in 1936 around 
| $60,000,000,000. Conservative esti- 
mates place the 1937 national in- 
zome at $65,000,000,000, which 
would indicate an increase of 35 
per cent for the automobile indus- 
try within the bounds of possibil- 
ity. 

Bring Out New Brake 

KANSAS CITY, Mo-—tThe Even- 
grip Brake Co. has been formed 
here to manufacture a fully floating 
nechanical brake invented by John 
F. Eggleson, police garage mechanic. 
Otho L. Nikles heads the new con- 
cern. 

While the invention has been ap- 
plied to only one make of ear s0 
far, the company will work out the 
same principle for all types of au- 
tomobiles, it is said. 


CHICAGO. — Meetings of the 
stockholders of Nash Motors Co. 
and Kelvinator Corp. to vote on 
merger of the two companies were 
formally called for Dec. 23 by 
boards of directors meeting simul- 
taneously here and in Detroit, 
Tuesday. 

Stockholders of record at the 
close of business Nov. 27 will be 
entitled to vote. 

The merger must be approved 
by holders of not less than two- 
thirds of the stock of each com- 
pany. A joint statement by C. W. 
Nash, chairman of the board of 
Nash, and George W. Mason, 
president of Kelvinator, declared: 
“From expressions already re- 
ceived from representative share- 
holders of both companies, we are 
confident the action of the direc- 
tors in unanimously approving 
the merger will receive the re- 
quired endorsements.” 

Letters were placed in the mail 
today to stockholders outlining 
the details of the merger. These 
provide for naming the combined 
companies the Nash - Kelvinator 
Corp. and for the issuance of new 
stock to be exchanged on the 
basis of 1% shares for each share 
of Kelvinator and a share for 
share exchange for Nash stock. 

Both letters contain declara- 
tions that “we believe that the 
merger will reinforce the position 
now held by the separate com- 
panies in their respective fields 
and will provide an important ele- 
ment of diversification for the 
combined businesses.” 


The average motor car contains 
about a ton and a half of iron parts. 


COL. FRED L. DENNIS (left), director of safety for the Bendix 
Products Corp., lunches with eastern representatives Charles Cusson, 
and O. C. Holaday, service sales manager, between ditributor meet- 


ings at the Hotel Lexington. 


Graham Tows 
Second Car In 
Economy Run 


DETROIT.—Driving one Gra- 
ham custom supercharger and 
towing another custom  super- 
charger sedan, “Cannonball’ 
Baker set an economy markona 
119 mile round trip between Cam- 
den, N. J., and Atlantic City, av- 
eraging over 40 miles an hour 
with an average fuel consump- 
tion of 23.4 miles per gallon, the 
company reports. 

Weight of the two cars with 
seven passengers totaled close to 
9,000 pounds. Accompanying 
Baker were John W. Brigham, 
secretary to the mayor of Cam- 
den; C. B. Richardson, secretary, 
Camden Automotive Trades Assn.; 
Arthur Hoffman, American Au- 
tomobile Assn. and a newspaper- 
man. 

The run was put on as a fea- 
ture of the 1937 Camden automo- 
bile show which opened Friday. 

Baker’s car was a stock 1937 
supercharger of the 120 series. 
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With 27,000,000 cars and 
trucks on the highway consum- 
ing lubricants and gasoline, oil 
men have to dig deeper and 
deeper to meet the demand. The 
drills that are used to penetrate 
all types of ground surfaces 
have a particularly tough job as 
they are subjected to high stres- 
ses, as well as unusual abrasion. 
Current practice is to fit the 
drills with forged Nickel Steel 
cutters and then make the drill 
bodies from cast Nickel-chrom- 
ium or cast Nickel-molybdenum 
steels, which combine high 
strength and toughness with re- 
sistance to fatigue. This assures 
trouble-free service and takes 
at least one burden from the 
shoulders of the hard-worked 
production man. 


THE 
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NEW YORK.—Alvan Macauley, 
president of the Automobile Manu- 
facturers Assn., announced the 
appointment of William F. Mc- 
Afee, motor truck sales manager 
of International Harvester Co., as 
chairman of the motor truck 
committee to succeed the late Al- 
fred J. Brosseau. 

New members appointed to the 
committee are W. E. Fish, man- 
ager of commercial car division, 
Chevrolet Motor Co., and David 
C. Fenner, vice-president of Mack- 
International Motor Truck Corp. 


McAfee has long been identified 
with the association’s motor truck 
committee, and in such capacity 
has been familiar with numerous 
problems confronting users and 
manufacturers of the vehicles. 


A 24 per cent increase in sales 
of motor trucks over last year 
was reported to the committee at 
its meeting at the association’s 
New York headquarters, Nov. 13. 
Based on returns for the first 10 
months, it is estimated that 680,- 
000 motor trucks will have been 
purchased in the United States by 
the end of the year. 

Among the problems discussed 
by the committee were the effect 
of provisions in the Federal Motor 
Carrier Act on production and 
sales of vehicles; safety in con- 
struction, and uniform regulations 
for sizes and weights. 

Other members of the commit- 
tee are Irving B. Babcock, presi- 
dent, General Motors Truck Corp.; 
Robert F.. Black, president, White 
Motor Co.; Joseph D. Burke, di- 
rector of truck sales Chrysler 
Corp.; Robert P. Page jr., Autocar 
Co.; Elijah G. Poxson, president 
Reo Sales Corp.; Martin L. 
Pulcher, president Federal Motor 
Truck Co.; Arthur C. Butler, sec- 
retary of the committee. 


Texas Shippers 
Balk At Truck 
License Ruling 


SAN ANTONIO, Tex.—Motor 
truck dealers throughout Texas 


are concerned over the report 
many shipper-owners of trucks 
have ceased operations, following 
a ruling by the Supreme Court 
which would subject them to reg- 
ulation of the railroad commis- 
sion’s motor transport division. 


Enforcement of the law likely 
awaits extensive hearings, on ap- 
plications for common carrier 
licenses, according to Mark Mar- 
shall, director of the division. 

In case of the New Way 
Lumber Co., the court held 
shippers who operated their own 
trucks but received compensation 
for transporting their products 
were subject to regulation by the 
commission. It also held the com- 
mission was empowered to stop 
trucks without search warrants 
to determine if they are subject 
to law and complying with it. 
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McAfee Named Head of AMA Truck Committee 


24% Increase in Truck 


Sales Reported for | 1936 


Texas Supreme 
Court Refuses 
Truck Review 


AUSTIN, Tex.— The supreme 
court of Texas has refused to re- 
view lower court rulings that a 
truck line holding permits to 
operate between Houston and San 
Antonio, and San Antonio and 
Edinburgh, could not operate di- 
rect between Houston and Edin- 
burgh on those permits. 

The railroad commission had 
granted permission to the Alamo 
Freight Lines to run trucks be- 
tween Edinburgh and Houston 
without requiring the concern to 
show that additional truck serv- 
ice was needed over that route. 
The Red Arrow Freight Lines and 
four railroads appealed to the 
courts. 

In affirming an injunction 
against the commission, the court 
of civil appeals had cited an Ohio 
decision which held that at- 
tempted conversion of two local 
certificates into a through serv- 
ice constituted in effect an ap- 
plication for a certificate on a 
new route. 


Italian Railroads Use 
Stainless Steel Trains 


PHILADELPHIA. — Light- 
weight trains of stainless steel, 
developed here by the Edward G. 
Budd Manufacturing Co., have 
captured the imagination of 
people in Italy where 20 are in 
operation and 20 more are being 
built, Commander Filippo Schiaf- 
fino, managing director of Piaggio 
& Co., largest industrial concern 
in Italy, reported. 

On a visit to the Budd Co. 
here to plan extended use abroad 
of the Budd patents for fabricat- 
ing stainless steel for structural 
purposes, Commander Schiaffino 
said the Italian railways are in- 
terested not only in light-weight 
trains but in the use of diesel- 
electric power. 


8,000 Exhibits Entered 
For Leipzig Trade Fair 


NEW YORK.—The 1937 Leipzig 
trade fair will be held Feb. 28 to 
March 8, inclusive, maintaining 
its unbroken record through seven 
centuries. The general pick-up in 
world trade is indicated by the 
8,000 exhibits entered from 26 of 
the leading producing countries, 
including the United States. 

It is expected the business turn- 
over of the fair will better its 
average record of $400,000,000, ex- 
clusive of reorders. The approach- 
ing fair will be the 1,977th re- 
opening of the historic exchange 
which is much the oldest as it is 
the largest world market. 


THE NEWHOUSES OF MASSACHUSETTS—Arthur (left), his 
son, Arthur jr., and brother, Walter, comprised the Springfield dele- 
gation to the meeting of eastern distributors of the Bendix Products 


Corp. during the New York show. 








BENDIX DISTRIBUTORS get latest slants on service sales from O. C. Holaday, manager of this 


division of the corporation. At the speakers’ table in Hotel Lexington are, left to right: 


L. A. Santry, 


D. A. Campbell, G. L. Everback, Holaday, F. H. Kroeger, N. T. Hall and T. A. Krueser. 


You Can Sell This 
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a New Car 


Nearly every motorist dreads night driving. Thus nearly every new car buyer is a 
prospect for Safetylight, the driving light with the quarter-mile beam. A full-page 
advertisement in the November 21 (Show Issue) of Collier's tells these people about 
Safetylight and urges them to buy it at the time they order their new cars. Every 
dealer can cash in on the desire that this powerful advertising will create. 


Safetylight Solves the Problem —Safetylight 
gives complete relief from fear and strain in 
night driving. It lights the road brilliantly far 
ahead ... You see and you are safe! 


Ends Fear of Glare—The 143,000 candlepower 
Safetylight beam pierces glare from oncoming 
cars and prevents “blinding.” You drive 
steadily on without slowing down or stopping. 


Quickly Installed On Any Car—The beauti- 
fully streamlined Safetylight is easily installed 
on any car, new or old. Any mechanic can do 
the job without possibility of error. 


WORLD’S MOST POWERFUL 
"DRIVING LIGHT 


AFRAID OF NIGHT 
DRIVING? FORGET IT! 


Above: This illustration shows the simplicity of the Safetylight 
installation. Below: Finger-tip pressure on the control knob sends 
the Safetylight beam in any direction. 


Safetylight is an approved accessory with lead- 
ing car manufacturers and is supplied through 
their warehouses. It lists at $16 and the dealer 
margin is exceedingly attractive. Write direct 
for complete information. 

UNITY MANUFACTURING COMPANY * CHICAGO 
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Heavy 


Bring Level 


BRIDGEPORT, Conn. 
production lines 
other car manufacturing centers 
speeding up as the fall shows give 
impetus to demand, makers of 
parts, accessories and machine 
tools in southern New England 
are boosting their own output to 
levels approximating those of the 
boom era. 

Casco Products Co. here, manu- 
facturer of fender guides, wind- 
shield defrosters, cigar lighters 
and other accessories, is operat- 
ing with nearly 1,600 hands, the 
largest number in several years. 
It has expanded plant facilities to 
meet increasing demands. 


William A. Rose, president of 
the Bassick Co., Stewart-Warner 
subsidiary, reports employment up 
15 per cent over a year ago and 
substantial increases in output. 
The company makes hood catches, 
starting pedals and other lines. 


Automotive improvement has 
benefited the Bridgeport Brass 
Co. with substantial orders from 
General Motors and other manu- 
facturers for thermostatic parts, 
radiator materials and so on. 


reporting 
due 


improved production 
to automotive demand are 


Raybestos-Manhattan, Inc., brake | 
American | 
Chain Co., and Bridgeport Chain | 


and clutch linings; 
& Mfg. Co., tire chains; Bridge- 
port Coach Lace Co., upholstery 
fabrics; E. I. du Pont de Nemours 


& Co., upholstery fabrics; United | 


States Aluminum Co., small en- 
gine parts; the Stanley Works, 
rough metal, and the Bullard Co., 
machine tools. 

Jenkins Bros., Bridgeport, 
erect new buildings 
equipment which will be used in 
manufacturing the new Watson 
capless rut rubber tire valve. 


Russell Mfg. Co. 
Capital Change 
Voted at Meet 


MIDDLETOWN, Conn. 
posed changes in capital struct- 
ure of the Russell Mfg. Co. were 
approved by stockholders here at 
a special meeting recently. Capital 


Pro- 


was reduced from $2,400,000 to 
$1,200,000 by changing par value 
from $100 to $50, thus making 
possible elimination of excessive 
depreciation and upkeep charges. 

The plant valuation will be re- 
duced approximately $750,000 
through elimination of antiquated 
buildings, some of them 100 years 
old and unused for some years. 
Annual saving in depreciation 
charges will be about $67,000 and 
saving of $70,000 in upkeep, taxes 
and insurance will be secured. 

A contract with G. M. Williams 
to serve as president and general 
manager for a period of three 
years, Dec. 1, 1936 to Nov. 30, 1939, 
was approved. 


in Detroit and| 1,000 men will 


will | 
to house | 
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Rew England Parts Plants Boost Production Lines 


Automotive Orders 


to Boom Mark 


-With , 


understood that between 500 and 
be added to the 
force when production gets un- 
der way. 


New Departure division plants 
of General Motors in Bristol and 
Meriden are operating at high 
production levels and employes 
in both will share in the wage 
increase and bonus recently an- 
nounced by GM. 


Russell Mfg. Co., Middletown, 
is completing a program of plant 
modernization and rearrangement 
which is expected to facilitate 
production greatly. Newest piece 
of Russell equipment is a press 
capable of developing 2,000 tons 
pressure. It will be used in pro- 
duction of clutch facings and com- 
pares with the 500-ton pressure 
developed on existing units. The 
press weighs 117 tons and is said 
to be the only one of its kind 
in existence. It was used by the 
government during war time in 
production of artillery shells. 


Stanley Works, New Britain, is 
starting erection of an addition, 
75 by 275 feet, to its Burritt St. 


| rolling mill. 
Other Bridgeport area plants| 


9.095 New F cle 
Sold in Detroit 
First Week-End 


(Continued from Page 1) 


had to return to see the new cars, 
dealers reported. 


Fragmentary reports from some 
of the company’s 36 United States 
branches indicated that many 
dealers set an all-time record for 


| one day’s new car sales on Satur- 
It is} 
|}cars were 


day. Actual sales of 5,095 new 
reported by Wayne 
county Ford dealers over the 
week-end. 

Indicative of the unusual in- 
terest in the new car in Detroit, 
home of the automotive industry, 
was the Sunday attendance at the 
Ford Rotunda in Dearborn, where 
there was an exhibit of the com- 
plete Ford line. During the day 
30,064 persons were clocked 
through the five great doors of 
the rotunda, setting a new one 
day’s record for attendance that 
has only been approached once 
before. That was on Memorial 
Day, 1936, when 28,200 persons 
were clocked through soon after 
the new visitors’ building was 
opened. 


On the first day of the pre- 
showing of the 1937 car at the 
Hotel Astor, New York City, at- 
tendance was 60,000, double the 
number there at the pre-showing 
of the 1936 model. 

The interest aroused by the 
new 60-horsepower V-8 engine, 
the new appearance of the cars 
and the new low prices were 
credited with attracting the great 
number of visitors. 


FOR MAXIMUM QUIETNESS AND ENDURANCE 


BALL. 


RYLLER AND THRUST 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 





FUTURE GUARDIANS OF THE PUBLIC SAFETY, these students of the bureau of street traffic 
research at Harvard University were guests of Paul G. Hoffman, president of Studebaker Corp., at a 
reception in Hotel Biltmore during show week. Left to right: W. J. Simon of Belleville, Ill.; J. H. Hayes 
of Quincy, Mass.; H. C. Haun of Lansing, Mich.; R. J. Fisher of Des Moines, Ia.; A. R. Forfter of 
Evanston, Ill.; W. S. Smith of Columbia, S. C.; R. H. Gilman of Plainfield, N. J.; G. H. Thompson of 
Boston, Mass.; E. E. Kirwan of Louisville, Ky.; T. F. Creedon of Arlington, Mass.; R. G. Colhoun of 
London, Eng.; F. C. Tarbox of Akron, O.; T. E. Willier of Jefferson City, Mo.; L. W. Cain of Wichita, 
Kan.; E. L. Yordon of New York City; Theodore Loveless of Frankfort, Ind., and M. T. D. Lewis of New 


Haven, Conn. 


Labor Body Settles Auto 
Workers Seattle Dispute 


SEATTLE.—An award has been 


made by the Seattle Labor Con- 
ciliation Board, in the controversy 
between Seattle Automobile Deal- 
ers’ Assn. and the auto mechanics 
and garage employes’ unions. The 
award was accepted by the three 
parties concerned. Period covered 
extends from Nov. 15, 1936 to Apr. 
30, 1938 for the garage union and 
from Jan. 1, 1937, to Apr. 30, 1938, 
for mechanics union. 


Substantial wage increases are 
granted. Journeymen mechanics 
will get $1 per hour, for 40-hour 
week, with minimum of $35 per 
week; time and one-half for over- 
time. The previous scale was 90 
cents per hour, $25 weekly mini- 
mum. Garage employes will re- 
ceive $25 per week for 40-hour 
week, $27.50 for 44-hour week, 
with extra men to receive 80 cents 
per hour. Helpers and apprentices 
scale down from these figures. 


“Both awards are strictly open 
shop,” said Carl E. Heussy, exec- 
utive secretary of the dealer 
group. “That provision is covered 
by this paragraph in both awards: 
‘It is understood that the em- 
ployer shall be the sole judge of 
the competency of all employes, 
provided however, that there shall 
be no discrimination in the em- 
ployment, retention or treatment 
of union members.” 

Acceptance of the awards ends 
a period of arbitration begun last 
July 6, immediately after the 
truce that ended the prolonged 
strike against all dealer shops in 
Seattle. 

E. B. Fish has been appointed 
representative for the dealers, 





with full authority to adjust and 
settle all union disputes that may 
arise, with the business represen- 
tatives of the two unions, James 
A. Duncan of the auto mechanics 
and Gordon Lindsey for garage 
employes. 

The machinery set up should 
avoid any serious labor trouble 
during the life of the awards. 


No deductions are permitted 
from pay checks except as pro- 
vided by law. This terminates de- 
ductions for group insurance, 
medical aid and hospitalization. 

The garage employes. union, 
over which the teamsters union 
claims jurisdiction, include all 
motorcycle men, pick-up and de- 
livery men, washers, cleaners, 
greasers, polishers, tire repair and 
service men, parts and stockroom 
employes, and parking garage at- 
tendants in shops operated by any 
member of the association. Eight 
hours constitutes a day’s work. 
One apprentice is allowed for 
every five employes. Such appren- 
tice shall receive a minimum pay 
of $20 per week, “but shall not be 
permitted to wash, grease or 
polish automobiles, or repair tires, 
nor shall he be employed in parts 
or stockrooms.” 

All men shall be paid weekly. 
In no case shall employer hold 
back more than three days’ pay. 
Employes who shall report for 
work, unless specifically excused 
at end of their last shift, shall re- 
ceive four hours pay and if re- 
quired to remain on the premises 
more than four hours, shall re- 
ceive a full day’s pay. Uniforms 
or coveralls shall be furnished 


“BEST INFORMED” Oldsmobile salesmen in the Detroit area are 


(left to right): 


M. A. Watson of Griffith Oldsmobile Co., Ben Shipe 


of Cadillac Motor Car Co. and Joseph Stout of West Jefferson Motor 
Sales, Inc. They survived a pre-show “spell-down” on prime points 
of the new cars conducted by D. A. McIntyre, zone manager, at the 
Hotel Statler. One hundred twenty-five salesmen participated. Stout 
was still standing when the teacher ran out of questions. 





and laundered by the employer. 
Employes shall not be responsible 
for damaged, lost or stolen prop- 
erty, except in case of proved 
negligence. There shall be no 
claim for defective work, unless 
such work shall have been in- 
spected and rejected by the fore- 
man before leaving the shop, and 
the employe notified in writing. 


U.S. Bike Tire 
Output Past 
_ Million! Mark 





NEW YORK.— More than 1,- 
000,000 bicycle tires were built by 
United States Rubber Products, 
Inc., in the first eight months of 
this year, the company announced 
this week. This is the first year 
since the bicycle passed its peak 
of popularity in the gay nineties 
that the production in U. S. has 
reached the 1,000,000 mark. The 
current figures bring the com- 
pany’s all-time total production to 
65,000,000 bicycle tires. 

Asked if he believed that the 
production ever again would reach 
the 4,000,000 mark, Walter B. 
Harding, sales manager, replied: 

“I think there is a good possi- 
bility, provided that people can 
find places to ride in safety.” 


NICKELGRAMS 
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Like many other automotive 
processes, the art of making 
dies and tools for producing 
drop forgings has undergone 
some big changes. Formerly 
die blocks for producing crank- 
shafts, connecting rods, etc., 
were made from ordinary carbon 
steels, but their life under a 
powerful drop hammer was rela- 
tively brief, dies requiring fre- 
quent maintenance and regular 
replacement. Today, the die 
blocks in most plants are made 
from an alloy steel containing 
Nickel, chromium, and molyb- 
denum. First cost is higher, but 
the savings in maintenance cost 
more than offset this in a com- 
paratively short time. This type 
of alloy steel is peculiarly well 
suited to conditions where tre- 
mendous pressures are coupled 
with high localized tempera- 
tures and where the material 
must retain its form’and 


dimensions. 
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WASHINGTON, — State high- 
way departments received $902,- 
010,000 for highway purposes in 
1935 according to reports of state 
officials to the bureau of public 
roads of the U. S. Department 
of Agriculture. Allocations from 
payments by highway users in 
registration fees, gasoline taxes, 
motor-carrier taxes and tolls on 
state operated bridges and ferries 
produced $589,818,000 or 98 per 
cent of the income from state 
revenue sources, 

Federal funds received amounted 
to $219,381,000; $20,366,000 was de- 
rived from counties and other lo- 
cal sources; $55,883,000 from sale 
of bonds and notes; and $16,562,- 
000 was appropriated from gen- 
eral funds or derived from mis- 
cellaneous sources. 

State highway department ex- 
penditures amounted to $848,355,- 
000, of which $416,412,000 was for 
construction and $184,458,000 was 
for maintenance. Other expendi- 
tures for equipment, administra- 
tion, state police and interest on 
highway debt brought the total 
expenditure for state-administered 
highways to $713,066,000. 

Retirements of bonds amounted 
to $55,756,000 and $79,533,000 was 
transferred for use on local and 
park roads or was used for non- 
highway purposes. 

The income for highway pur- 
poses and total expenditure for 
those purposes of each of the 
states are given below: 


Income and Expenditures for 
Highway Purposes by States 
Total Total 

Income Expend. 

$ 12,197 
5,631 
16,102 
37,802 
7,781 
16,898 
3,613 
11,548 
16,479 
6,105 
42,729 
17,953 
22,239 
17,949 
18,806 
19,022 
11,671 
14,700 
36,719 
23,653 
22,950 
9,976 
27,661 
7,633 
10,379 


STATE 


Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut ... 
Delaware 
Florida 
Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts . 
Michigan 
Minnesota 
Mississippi .... 
Missouri 


New Jersey.... 
New Mexico .. 
New York .... 
N. Carolina ... 
North Dakota. 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island.. 
So. Carolina .. 
So. Dakota .... 
Tennessee 


4,911 
25,772 
11,568 
16,991 
45,972 

3,681 
12,597 

6,728 
14,190 
33,905 

5,914 

5,920 
19,790 
17,666 
20,406 
31,335 

5,078 


Vermont 
Virginia 
Washington 

W. Virginia ... 
Wisconsin 
Wyoming 


TOTAL $848,355 


Chrysler Unaffected 


By Pittsburgh Strike 
TOLEDO. — Libbey-Owens-Ford 
plants here have not been affected 
by strikes at plants of the Pitts- 
burgh Plate Glass Co., which 
manufacture safety glass for 
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State Highway Departments Get $902,010,000in 35 


Federal Funds Received 
Amount to $219,381,000 





Chrysler and other automobile 


companies. 


Libbey-Owens-Ford makes safety 
glass for General Motors divisions. 
Last Week members of the Fed- 
eration of Flat Glass Workers 
Union at Libbey - Owens - Ford 
plants authorized their officers to 
take whatever action was deemed 
necessary should the company be- 
gin to manufacture glass for 
Chrysler. 


The Pittsburgh Plate Glass 
strike has apparently not affected 
Chrysler’s operations as yet since 
the corporation’s plants are 
operating at a high rate. 








JOINING IN THE combination birthday party for David R. Wilson, 
president of Willys-Overland Co., Inc. and dealer meeting for Willys 
dealers at the Congress hotel in Chicago Sunday, are left to right: 
J. L. Sebald, Commercial Credit Co., Chris Sinsabaugh, editor of ADN 
and Frank Fenn, assistant to the president of Willys-Overland. 





These sleek new 1937 models have high compression engines 
under the hood. They give 100% performance when you fill 
*em up with Ethyl—and 100% performance closes sales. Don’t 
take a chance on anything less. Demonstrate YOUR BABY 
on Ethyl—and pass the good word along. New car buyers 
want perfect performance every minute and every mile. 


Parts Corp. to Offer 
New Stock Issue Dec. 1 


WAUKESHA, Wis.—The Hein- 
Werner Motor Parts Corp., manu- 
facturers of hydraulic jacks and 
water and oil pumps for motor 
companies, is expected to offer 
$300,000 in new common stock 
about Dec. 1, to provide additional 
working capital and pay accrued 
dividenas 

According to G. G. Hein, presi- 
dent of the firm, proceeds from the 
sale of the stock will be used to 
finance the construction of an ad- 
dition to the plant here and to 
meet increasing business. 

The 100,000 shares of new $3 
par value common will replace a 
closely held issue of which 5,900 
shares of an original 7,500 are out- 
standing. This stock is now car- 
ried as having a value of $170,000. 








Sparks 
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Chris 
y Sinsabaugh 


(Continued from Page 1) 


tunity to display each of the dif- 
ferent makes of cars. The arena 
seats 8,000 and I’m told that al- 
though there are two displays a 
day, there never is a vacant seat. 
That’s proof that the show has 
clicked. 
* ” * 

BRASS HATS from the fac- 
tories are arriving in goodly num- 
bers and it begins to look like 
the old Chicago show when it 
carried the national tag. The 
executives sing loudly the praises 
of the show and declare they are 
surprised over the reports of sales 
already closed, and prospect lists 
which promise business in the 
immediate future. Also surpris- 
ing is the dealer attendance, by 
which I mean the retailers from 
outside Cook county. Last year 
there were 5,000 dealers at the 
show and it looks now as if this 
count will be doubled before the 
doors close next Saturday night. 

” 7 ~ 

OUTSIDE THE SHOW there’s 
been lots going on. As for in- 
stance the Willys-Overland dealer 
luncheon at the Congress Sunday, 
a@ most unusual time for such an 
affair, but several hundred deal- 
ers dodged Sunday school to listen 
to President Dave Wilson tell 
them of the outlook. He an- 
nounced that actual production 
would start on Monday of this 
week and by next week the as- 
sembly lines at Toledo and Los 
Angeles will be grinding ’em out 
at the rate of 250 units a day. 
Since I last wrote about Wilson 
in the column, the orders have 
jumped to better than 60,000 on 
a 70,000 projection. Ed Davies, 
the Los Angeles distributor, alone 
has placed an order for 18,000. 
Sunday, too, was Dave Wilson’s 
birthday and for the first time 
in 40 years he missed being home 
to celebrate the date, so the deal- 
ers responded by presenting him 
with a huge birthday cake and 
singing “Happy Birthday to You.” 


* * ” 


PONTIAC’S OLD Spanish cus- 
tom of a press party at the Drake 
was followed this year and the 
house was sold out. I saw more 
newspaper men and journalists, 
the latter being literary fellers 
who write with fountain pens and 
carry note books, than ever be- 
fore responded to the Pontiac 
tocsin. It was highly compli- 
mentary to Harry Klingler and 
“Tex” Simpson to note among the 
newspaper folk automobile edi- 
tors from Cleveland, St. Louis 
and Columbus, despite the fact 
that their own shows either are 
on now or will open Saturday. 
Another port of call was at the 
Palmer House yesterday when 
William S. Knudsen and Richard 
Grant were interviewed by the 


TALKIES 


WILL SELL 
YOUR CARS FASTER 


A talkie tells the story of 
quality, strength, power, 
comfort, and value, with 
convincing force. Filmo- 
sounds make every man a 
star salesman. 


VISIT THE 
CHICAGO 


AUTO SHOW 
FILMOSOUND 


MOVIE THEATRE 
AND THE 


BELL & HOWELL 
EXHIBIT 


HEAR and SEE 


THE BELL & HOWELL 


FILMOSOUND 


press. Both General Motors exec- 
utives were in an _ enthusiastic 
mood and praised the Chicago 
show. Both had been out to the 
Amphitheatre that morning where 
Al Faeh had put on a special 
arena display for their edification. 
It was Knudsen’s first peek at the 
Chicago show as it is today and, 
as I take it, he is completely sold. 
ok * ~ 


IN THE TALK we had with 
them, we learned that both are 
looking for ’37 to be better than 
36, which shows what lies ahead, 
for, according to Knudsen, domes- 
tic sales in the calendar year of 
’386—which, of course, takes in two 
months of sales of '37 models— 
will top that famous year of 1929 
which some of us thought always 
would be an all-time high. Gen- 
eral Motors, according to Dick 
Grant, starts the new campaign 
with close to 18000 dealers rep- 
resenting the GM units. Grant 
emphasized the policy of the cor- 
poration to seek quality dealer 
representation and to demonstrate 
how this policy is working out 
he cited figures—his statistics 
show that, taking the General 
Motors dealership as a whole, 94 
per cent has made money this 
year, while in the case of Chev- 
rolet this percentage has jumped 
to 98. 

* * e 


BILL COWLINGS sounded an 
alarm clock this morning and as 
a result everyone turned out for 
the Ford-Lincoln breakfast at the 
Palmer House. Ford covers a 
lot of territory with its invitation 
list and at the breakfast, city 
scribes broke bread with Chicago 
publishers, automobile editors, ed- 
itors of foreign language papers, 
farm paper editors and the like. 
Mebbe, after all, this Cowling has 
hit the right note in making up 
the invitation list. At this break- 
fast we listened to Arthur Hatch 
as he told us how Lincoln and 
the Zephyr are clicking. While he 
didn’t say so at this affair, I 
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STRIPPED CHASSIS which have been the backbone of automobile shows for years have lost none 
of their appeal if one is to judge from the interest shown in this Nash chassis at Chicago. The public 


likes the sleek exteriors of the cars of today but when they buy they want to see what makes the wheels 


Seattle Dealers to Hold 
Open House for Public 


attitude on the Patman bill which 


go around. 


learn that last year, that is the 
36 model year, 15,550 Zephyrs 
were sold, while for the coming 
campaign Hatch visions of this 
being trebled. 

Bill Cowling, once he was a 
newspaper man—talked the Paul 
Pry language as he told us the 
high regard he has for the Chi- 
cago show, which affords him and 
his fellow executives an oppor- 
tunity of analyzing the market 
in a way that few other points 
do. As I read the tea leaves, he 
is most confident that Ford and 
Lincoln are going to have a lot 
to say in the next 12 months. 


* * * 


HARKING BACK to Sunday, 
there was the Libbey-Owens-Ford 
cocktail hour at the Blackstone. 
Just another old Spanish custom, 
like Pontiac. Seemingly everyone 
worth while in the industry heard 
the call. 


Thirty-eight states levied no gen- 
eral property taxes for state high- 
ways in 1934, according to the Auto- 
mobile Manufacturers’ Assn. 


SEATTLE. — Formal “open 
house” is being held by all deal- 
ers here, with interest at high 
pitch on the part of the public. 
The maritime strike does not 
seem to lesson buying interest in 
new cars, which is higher than in 
many years. The real buying boom 
is expected to get under way 
early the coming year. 

Final King county (Seattle) fig- 
ures on new car sales, released by 
the Motor List Co., gave Ford a 
substantial lead in October, with 
242. Plymouth sold 180; Dodge, 81; 
Studebaker, 67 and Chevrolet, 62. 
Packard made a fine record with 
54, November is coming along at 
a fine pace, with delivery causing 
some difficulty. 


Seattle and Washington dealers 
have been asked to express their 


would prohibit manufacturers 
from retailing. Carl Heussy, exec- 
utive secretary of the state and 
city associations, wants dealer 
views, to decide their action on 
the measure. 


A bill is proposed for introduc- 
tion at coming sessions of the 
state legislature,. to control fac- 
tory-dealer contracts. This would 
provide uniform contracts for fil- 
ing with the secretary of state; 
damages for any breach of con- 
tract. Cancellation of contracts 
without good cause would provide 
for payment of damages. 

The city council acted upon a 
matter important to automo- 
bile men the past week. Buyers 
of second hand tires and batteries 
for junking but not for re-sale 
are exempt from second hand 
dealers’ licenses. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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announcement that sales and at- 
tendance at the Chicago automo- 
bile show have smashed all rec- 
ords, W. F. Hufstader, general 
sales manager of the Buick Motor 
Co., today announced that Buick 
retail deliveries throughout the 
country are running 34 per cent 
ahead of last year. 

The announcement was made at 


See No Damage 
From Auto Law 


WASHINGTON. — Enforce- 
ment of the new automobile in- 
dustry control law in Japan will 
be gradual and the effect upon 
American interests will be neg- 
ligible, for the present at least, 
the Commerce Department is ad- 
vised by its Tokyo office. Present 
{indications are that only two 
Japanese companies will receive 
licenses under the law in the near 
future. These are the Nissan Jid- 
osha K. K., manufacturer of the 
Datsun cycle car and the Toyoda 
Company of Nagoya. 

Nissan is negotiating with an 
American manufacturer for de- 
sign rights but does not expect to 
be in production before next 
spring. Toyoda is already oper 
ating but has not attained sub- 
stantial volume. Each company 
expects to make about 5,000 cars 
next year and will later increase 
output to 10,000 vehicles. 

Japanese sales of passenger 
cars during the second quarter of 
this year increased slightly over 
the first but were 20 per cent 
under the corresponding quarter 
of last year. The outstanding 
feature of the period was in- 
creased sales of American medi- 
um priced cars while American 
low priced cars declined nearly 
one-third. The motor truck mar 
ket was very active and sales in- 
creased substantially over the 
first quarter of last year. 
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Buick Sales 34% Above 
Last Year; Outlook Bright 


CHICAGO.—Coincident with the 


a business session of Buick zone 
managers and their assistants | 
from throughout the middle- west | 
staged in conjunction with the | 
show. At the same time he dis- 
closed that unfilled orders on hand | 
at the factory were increasing | 
notwithstanding heavy boosts in| 
production schedules to meet de- 
mand for the new cars, 

With domestic retail deliveries 
of 5,048 cars during the first 10 
days of November unfilled orders 
virtually doubled. The deliveries 
compared with 3,763 cars sold dur- 
ing the first 10 days of November 
a year ago. 

Hufstader commenting on the 
Chicago motor show said: “The 
attractiveness of the exhibit and 
the immense public response to it 
is an indication of the good busi- 


mainder of the fourth quarter.” 


UNDER THE HOOD MOSTLY, but also into the seating and luggage compartments, peer Chicagoans 
ness that may be expected in the| at the Ford exhibit in the International Amphitheatre. Under the hood was Ford’s new, smaller, lower- 
Chicago territory during the re-| priced V-8 engine. Attendants report the 1937 line is attracting greatest attention since introduction of 


the Model A in 1927. 


Wisconsin State Control 
Protects Time Purchaser 


ments were usually for small 


MADISON, Wis.—Since the 


passage of legislation regulating 
the financing of automobiles on 
credit, which became effective 
Jan. 1, the division of consumer 
credit in the state banking de- 
partment has licensed 243 sales 
finance companies, 118 direct loan 
agencies, 2,270 motor vehicle deal- 
ers and 6,340 motor vehicle sales- 
men. 

More than 200 complaints have 
been received and several hear- 
ings held on trade practices. Ac- 
cording to Supervisor John F. 
Doyle, the complaints have mostly 
been for allowance on contracts 
that were paid up before they 
were due. 

“The buyer generally felt that 
he was entitled to some refund,” 
Doyle declared. “Most contracts 
do not provide for it and the law 
does not require it. The settle- 


amounts, from $5 to $25. In most 
cases adjustments have been 
made, although a few are pend- 
ing. We plan to work out a 
short time cancellation table for 
use of dealers in future adjust- 
ments.” 

Doyle believes regulation of 
automobile financing will be as 
successful as that in the small 
loan field. Since small loan regu- 
lations became effective in July, 
1933, Wisconsin has established 
the lowest rate in the country. 
But two legitimate complaints 
have come to the banking com- 
mission in three years. 

Following hearings, the division 
will consider further general reg- 
ulations for control of the finance 
business, seeking greater public 
and trade protection. 

To date but one formal hearing 


on dealers’ practices has been 
held. The hearings are first pri- 
vate, to determine if good cause 
for complaint .exists. If a case is 
found and the dealer refuses to 
rectify his policies, a public hear- 
ing is held. The law gives the 
banking department power to re- 
voke licenses for “unconscionable 
practices.” 


GMA Canada Reopens 


Zone Training Schools 
OSHAWA, Ont.—Twenty Gen- 
eral Motors zone service schools 
throughout Canada, where be- 
tween 1,500 and 2,000 retail serv- 
ice men study the cars and do 
practical work under expert su- 
pervision, have been reopened 
with the introduction of 1937 
models. 

Attendance is so arranged that 
one or more men employed by 
each GM dealer in Canada will 
receive a working knowledge of 
the cars handled by that dealer. 
All the schools were in operation 
this week. 


24. STATES FOR OCTOBER, 1936-1935 


Complete cumulative figures will appear each week until all 48 states are shown. States previously shown 
include Delaware, Georgia, Illinois, Rhode Island, South Carolina, Utah, West Virginia and Wisconsin. 
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Tags Batteries, 
Triples Volume 


SAN ANTONIO, Tex.—“We now 
tag cars for condition of battery 
in the same manner we have been 
tagging them to show when of] 
should be changed,” states V. W. 
Marburger, service manager for 
Herpel-Gillespie, Ford dealers. 

“We found that many cars 
were coming into our shops with 
batteries nearly run down,” Mar- 
burger continued. “This is due to 
the additional demands on bat- 
teries with present-day cara. 
Many people have radios, fans, 
more lights or some accessories 
which require electricity for oper- 
ation. All of these increase the 
load on the battery, and because 
the motoring public has not yet 
become accustomed to this 
change, it frequently happens 
that there is not sufficient power 
left to start the car. 

“Now we make a battery test 
on every car that comes into our 
service department, regardless of 
what service work is required, 
and this little feature has not 
only tripled our battery business, 
but has earned us the thanks of 
hundreds of motorists who might, 
otherwise, be caught out with a 
weak battery. Batteries inspected 
and found in need of re-charging 
are called to the attention of the 
motorist by pasting a small 
sticker on the windshield so that 
it cannot be missed: ‘Your battery 
needs recharging.’” 


Buick produced its first closed car 
in 1911. It was a limousine. 


-| NICKELGRAMS 


cree Foe 


What promises to herald a 
new era in aircraft construction 
is the all-stainless steel am- 
phibian, the “Sea Bird,” which was 
launched a month or so ago. The 
Sea Bird is a four-passenger 
amphibian designed for sports- 
men’s use. It was built by 
Fleetwings, Inc., utilizing the 
same methods and materials that 


were developed for the Zephyr- 
type streamlined trains. Nickel- 
chromium, stainless steel alloys 
are used throughout and the en- 
tire structure is fabricated by 
means of the “Shotwelding” pro- 
cess, which was developed for 
the Zephyr trains. The ship 
weighs only 2,285 pounds empty 
and in test flights has attained a 
speed of 150 miles per hour and 
a cruising speed of 135. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
New york INC, N.Y. 
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OUT NOVEMBER 19th 


BUT... 


THE NEW LIFE WAS BORN BEFORE 
ITS BIRTHDAY no crystal-gazer, LIFE, the 


weekly picture magazine, withholds any proph- 
ecy of how successful an advertising medium 
it will be. 

But certain prenatal facts about LIFE re- 


EDITORIAL AND ADVERTISING OFFICES: 


veal tangible evidence that will probably inter- 


est advertisers: 
* * * 


ORDERS: LiFe has on its books pre-publi- 
cation orders for over 1000 pages of advertising. 


CIRCULATION: on its subscription galleys 


LIFE has 201,645 subscribers. 


PICTURES have been a vital stock in trade 
of LIFE’s parent organization, TIME Inc. 
TIME has made increasingly wide 
use of news-pictures since its first 
issue in 1923. Fortune has advanced 
the beautiful reproduction of pictures, 
and introduced to America Salomon’s 
candid camera. The screen’s March of 


135 EAST 42ND STREET, 


Time in three years has taken, witnessed, and 
edited miles of fact picture film. 


PICTURE SOURCES: LIFE becomes a pic- 


ture magazine with access to pictures from 
all over the world, supplied by the leading pic- 
ture agencies and by many well-known photog- 
raphers who have joined LIFE’s contributing 
staff. 
+ . * 
In brief, LIFE does not predict its future, 
but as it comes into being this Thurs- 
day, November 19th, it feels it is in a 
position to assure advertisers that it 
has done its preliminary best to make 
itself a good magazine and good adver- 
tising medium. 


NEW YORK CITY 
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TRAILERS STEAL SHOWS 


Trailin’ 
Along 


oa 


@bservations by 
the Editor 


BSERVATIONS made at two 

of the country’s greatest au- 
tomobile shows, New York and 
Chicago, convince me that na- 
tional acceptance of the trailer 
can no-longer be doubted. At 
New York the trailer section in 
the Palace was the most con- 
gested of any in the huge build- 
ing. Everyone wanted to see the 
trailers and they came in family 
groups to see for themselves 
what the home on wheels looked 
like. And mixed up with those 
who might be called curiosity 
seekers were many who came to 
buy, while in addition there were 
hundreds of dealers who went to 
New York for no other reason 
than to either take out fran- 
chises or to satisfy themselves 
that there’s gold in them thar 
hills. I have not heard the re- 
turns from the manufacturers but 
I am convinced that hundreds of 
automobile dealers have _ set 
themselves up in the trailer busi- 


ness. 
* *¢ * 


CHICAGO PERHAPS is a bet- 
ter trailer show than New York, 
probably because in the amphi- 
theatre which houses the Chicago 
show gives exhibitors and spec- 
tators more elbow room than the 
Palace. Instead of being tucked 
away on the fourth floor as was 
the case at New York, in the am- 
phitheatre the section is on the 
main floor and everyone has to 
pass it to reach the automobile 
display on the next floor. Conse- 
quently the trailers are very much 
in the limelight and already quite 
a few retail sales have been reg- 
istered and the show is only half 
over. As illustrative of the retail 
demand Pierce-Arrow sold four 
of its trailers Sunday at the show 
here and in each case delivery 
was taken the same day and be- 
fore night the purchasers who 
came from outlying towns in Il- 
linois were on their way before 
the shades of evening fell. One 
who had made a down payment 
on the high priced job was asked 
what he wanted to do about the 
payments, whereupon he replied 
he always paid cash for what he 
bought. He dug into his jeans 
and paid the balance in $20 bills. 


’> * & 


ANOTHER CASE I observed 
was the sale Bill Stout made of 
one of his houses on wheels. That 
unique vehicles which can be as- 
sembled in a minute and a half 
when the owner wants to settle 
down for the night. The purchaser 
was from down state. He’d heard 
about the home on wheels over 
the radio and seen it displayed in 
the March of Time and his only 
reason for coming to the show 
was to buy one. With him were 
his wife and two kids. He laid 


(Continued on Page 16, Col. 5) 


HERE IS ONE CORNER of the huge trailer display on the fourth floor of Grand Central Palace. 
Sophisticated New Yorkers showed great interest in the 1987 trailer models and gave all indications of 
swelling prospect lists in Gotham. Low ceiling prevented a better overall picture. 


Sales Pacts Broadened 


Trailer Makers 
Are to Convene 


| At Chicago Show 


CHICAGO. Incorporation 
Papers have been applied for in 
Illinois for the Trailer Coach 
Manufacturers’ Assn. which meets 
for the purpose of final organi- 
zation in the assembly hall of the 
International Amphitheatre 
Thursday and at the Hotel La- 
Salle, Friday of this week, with 
an evening get-to-gether at the 
LaSalle Hotel Thursday night. 


Objectives of the association as 
set forth in the application are 
to sponsor co-operative move- 
ments intended to conserve life 
and property; to hold exhibits 
and other educational shows; to 
collect statistics and other in- 
formation of value to the mem- 
bers; to give expressions of opin- 
ion on questions affecting the in- 
dustry or public interest and to 
co-operate with other organiza- 
tions in dealing with common 
problems. 


Every manufacturer of coach 
trailers has been invited to attend 
the meetings. L. E. Wallace of 
Des Moines, president of the 
American Assn. of Motor Vehicle 
Commissioners; Sidney L. Wil- 
liams of Chicago, director of the 
National Safety Council; John R. 
Walker, vice-president of the Na- 
tional Assn. of Sales Finance 
Cos. and Sammy Davis, Chicago 
trailer distributor, will be the 
principal speakers. 

A closed session will start off 
the LaSalle Hotel meeting at 9:00 
a.m. Friday. 

Original incorporators of the 
association are Carl W. Schelm 
of Schelbro, who has devoted 
considerable time the past two 
years to getting the association 
under way; E. R. Scheff of 


(Continued on Page 16, Col. 5) 


Follow Pattison Used 
In Automotive 
Practice 


DETROIT. — Increased produc- 
tion of trailers as indicated by 
practically every manufacturer in 
the country for the 1937 campaign 
is rapidly changing the trailer 
distribution programs. The fac- 
tory to owner phase, except in the 
case of the small custom builder 
is disappearing in favor of dealer 
representations. 


The important question on the 
part of the dealer who is consider- 
ing a trailer account is, “What is 
there in it for me?” He has seen 
several manufacturers’ products. 
He knows there are very few 
trades to be considered. He knows 
there is little or no after-sale 
service. He knows there is a field 
for accessories much larger than 
that afforded in automobile sales 
where cars are more or less 
equipped. The fact is, he is cer- 
tain there are profits to be made, 
but what about the sales agree- 
ments? He has been wanting to 
know definitely what the commis- 
sion will be, what protection he 
will have, not so much from in- 
fringing dealers but whether the 
factory will sell trailers to his 


(Continued on Page 7, Col. 1) 


T.C.M.A. MEETINGS 


Thursday, 10:00 a.m.—Inter- 
national Amphitheatre, all 
trailer builders invited to 
attend. 


Thursday, 8:00 p.m. — La- 
Salle Hotel. Informal] 
“Get-Together.” 


Friday, 10:00 a.m., LaSalle 
Hotel. — Closed meeting 
for members only to dis- 
cuss “National Legisla- 
tion.” 


General Trailers 
Secures Judkins 


Under New Plan 


NEW YORK.—Securing the J. 
B. Judkins Co. of Merrimac, 
Mass., as one of its first manu- 
facturers of trailers is considered 
one of the most important phases 
of its “Five-Point Plan” of 
trailer production, according to R. 
Hoyt Sloan, president of the Gen- 
eral Trailers Corp. here. 


“This coincides with our ar- 
rangements to manufacture trail- 
ers by agreements with well- 


(Continued on Page 15, Col. 1) 


Chicago, Detroit, 
New York Report 


Record Interest 


Sales Seen Encouraging 
With Many Prospects 
For Spring 


By MEL ADAMS 


CHICAGO. — Streaming 
thousands of interested 
spectators are making the 
trailer coach exhibit at the 
37th annual Chicago auto- 


mobile show an outstanding 
success, 


Twenty-six manufacturers are 
showing 53 individual models in 
the north wing of the Interna- 
tional amphitheatre, which has 
been given over almost entirely 
to this newest among industries. 
Set in a mammoth tourist camp 
with trees, bushes and grass, the 
exhibit greets visitors as they 


Trailer Who’s Who for the Chi- 
cago show appears on page 27 of 
this issue. 


enter. It has proved that public 
interest in trailer travel has in- 
creased beyond all expectations, 
one manufacturer alone having 
counted 12,000 visitors in the first 
two days of the show. 

The largest single trailer shown 
is featured by Stout Engineering 
Laboratories, Inc., of Dearborn, 
Mich. This house trailer has col- 
lapsible sides, permitting the en- 
tire trailer to be pulled by a pas- 
senger car, When parked, the 
sides are extended to a width of 
18 feet, eight inches, and the en- 
tire outfit is transformed into a 
liveable home. The accommoda- 
tions are designed for four per- 
sons although eight can sleep 
comfortably in the space provided. 
Other features of this model are 


(Continued on Page 20, Col. 1) 


Justice Rules Trailers 


Come Under Building Code 


ORCHARD LAKE, Mich.—A 
trailer is a human dwelling in the 
eyes of the law and subject to 
building code regulations in cities 
and towns where such codes are 
in effect, according to the de- 
cision handed down by Justice of 
the Peace Arthur F. Green. 

Green found Hildred Gummara- 
sol, against whom a test case was 
brought, guilty of residing in a 
dwelling which did not come 
within the village building code 
restrictions requiring 500 cubic 
feet of enclosed space for each 
individual living in the place. The 
fine was $1 and costs. 


Gummarasol was living in a 


house trailer on property rented | 
|had caused a “shanty town” to 


to him and several other trailer 
owners for the purpose of parking 
a trailer in which to live. 
Gummarasol has announced that 
he will appeal the case and take 
it to the state supreme court. 
The justice held that a trailer is 
a human dwelling, contrary to the 





contention of the trailer owners 
that trailers were automotive ve- 
hicles and this status was estab- 
lished inasmuch as the state 
designated them as such in de- 
manding that they be licensed 
under this description. 

In summing up his decision 
that the trailer in question vio- 
lated the village building ordi- 
nance, Green said, “It all boils 
down to a question of whether an 
automobile is a dwelling or not. 
There is no doubt that, whether 
on blocks or wheels, a trailer is 
built to serve as a dwelling.” 

Lake home owners who were 
the complainants in the case as- 
serted the influx of trailer owners 


spring up along the lake shore 
and that the trailer owners took 
the wheels from their trailers and 


| established permanent homes free 


from taxation. 
Green also discussed the effect 


(Continued on Page 4, Col. 3) 
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Sees Concentration Ahead in Trailer Industry | 


Safari Co. Head Visions 
Coach as Livable Home 


PHILADELPHIA.—The trailer 
industry has been showing phe- 
nomenal gains in volume, accord- 
ing to officials of the Safari 
Trailer Corp. here. 


“Close observers of the industry 
infer that the trend is definitely 
into stronger more experienced 
hands, these officials say. “Indi- 
cations point to the fact that a 
few seasons will see production 
practically confined 
dozen strong sources.” 

“Our efforts have been concen- 
trated on building a trailer that 
is actually a livable apartment,” 
said Harold J. Vogler, head of 


to half a} 





the Safari Corp. 


Consulted Women 

“We have given the matter 
months of research and consulted 
hundreds of women to glean their 
ideas not only of the absolute es- 
sentials but of convenient layout 
that would make trailers thor- 
oughly livable for indefinite pe- 
riods. Once these were determined, 
it has been our job to produce 
them economically. 

“Some features of Safari con-| 
struction include what we term| 
a ‘wrack-proofed’ frame. This is| 
accomplished by a chassis of a 
structural grade of fir, ash and 
spruce woods, reinforcing al] 
sills with steel angles and fasten- 
ing firmly to a continuous steel 
draw-bar frame which distributes 
and absorbs all stresses equally. 


Well Insulated 

“Another feature is insulating 
to make the interior livable in 
either tropical heat or arctic cold. 
The roof and sidewall construc- 
tion provides a one and one-half 
inch dead air space between in- 
ner and outer walls. This space is 
sealed and all joints are secure- 


Make Plans For 
Trailer Plant 
At Tilbury, Ont. 


MONTREAL. — Entry of the 
Canadian Top and Body Corp., 
Ltd., into the manufacture of 
house trailers at their Tilbury, | 
Ont., plant is announced today 
by L. L. Odette, president and 
general manager. Plant facilities 
are being enlarged to meet a pro- 
duction of 100 trailers per month. 
Over 20,000 square feet of floor) 
space in their Superior street 
plant will be utilized for this out-| 
put. They are rushing new equip- | 
ment to take care of the fabrica-| 
tion of these units. This program | 
will mean employment for more) 
than 100 new hands. 





ly fastened to assure sealing with 
water-resisting airplane glue. 


“Other features include a spec- 
ially designed theft-proof ball and 
socket spring locked coupler to 
permit a small turning radius. 
A new type caster jack with 
removable wheel eliminates the 
use of jacks and parking legs. 
The latest type Warner electric 
brake is also standard equipment. 

Built-in Luggage Space 

“Another engineering feature is 
a built-in luggage compartment 
designed to become an integral 
part of the body and interfering 
in no way with the living space 
inside. It is roomy and weather- 
tight. 

“Our trailers are quoted com- 
pletely equipped down to the 
smallest detail. They are ready 
for the road with no extras to 
buy.” 


Trailer Finish 








WARNER BRAKES AND A NEW TYPE theft- proof ball and socket hitch are included as standard 
equipment in the new 1937 Safari trailers which made their first public national showing at the New York 


automobile show. Trunk storage space is provided in the streamlined tail. 








Presents Problem 


DETROIT.— Two factors are} 
adding to the finishing problems 
of the trailer manufacturers, ac- | 
cording to J. W. Strain, general | 
sales manager of the Acme White | 
Lead & Color Works, who | 
recently established a trailer fin-| 
ishing department under the di-| 
rection of F. R. Dougall. These | 
factors are the increasing variety | 
in the character of surfaces to be 
finished and the trend away from 
plain varnished interiors toward | 
inside treatments that are more 
home-like. 

More and more the manner in|} 
which trailer interiors are deco- 
rated is going to become a domi- 
nant factor in trailer sales. The 
sharp trend away from plain var- | 
nished interiors toward attrac- 
tively enameled and stippled in- 
teriors opens to the progressive 
trailer manufacturer his greatest 
opportunity for making his par- 
ticular version of home-on-wheels 


| appealing, Strain believes. 


500 Trailers Licensed 
Year Ago; 10,000 Now 
BOSTON.—There are now! 
nearly 10,000 trailers of all types 


registered in Massachusetts, reg- 
istrations having jumped during 


| dining, 





the past 10 months from 500. The 
state also has 65,000 more cars| 
registered than a year ago, bring- | 
ing an estimated $4,000,000 addi- 
tional revenue to the treasury. 
“Statistics show that more than 
250,000 families are actually living 


in trailer coaches,” says A. G. Sher- | 


| truck 


|}on the motor unit. 


Says Trailer 


Must Put 5 Rooms in |! 


DETROIT.— George F. Lord, | 
sales manager of the trailer sales 
division of the Federal Motor| 
Truck Co., sees the problem of the | 
trailer builders as the ultimate 
condensation of five rooms into 
one. 

“A few years ago the average 


| American couple considered five 


rooms the minimum home—living, 
bedroom, kitchen and 
bath,” reasons Lord. “Apartment 


| builders first merged living and 


dining rooms. Then they brought 
in the bed and put it in a wall. 
Next came the pullman kitchen. 
Only the bathroom remained out- 
side, reduced in size, but more 
convenient. 


“Thousands families who 


Ask State Body 
To Place Taxes 
On All Trailers 


BOSTON .—A request to the 
Massachusetts legislature to in- 
clude trailers of all types, now 
untaxable, in the the motor excise 
tax, has been unanimously 
adopted by the Assn. of Massa- 
chusetts Assessors. It was pointed 
out that the owner of a delivery 
is assessed for its value, 
but the operator of a motor- 
trailer combination is taxed only 
The new pro- 


of 


vision, if passed, would also levy 


Builders 


once thought they needed six to 
10 rooms have adapted themselves 
to apartments of two or three. 


“They'll go into one room 


they can take that room with 
them in a trailer and provided it 


meets their demands for compact- | 
convenience and pleasant- 


ness, 
ness. 


“A porch extension on a trailer | 


home containing bath and sleep- 
ing quarters would provide a quite 
comfortable home for four at a 
cost of less than $2,000.” 


Edwards Co. Announces 
Fourteen Dealerships 


SOUTH BEND, Ind.—The Ed-| 


wards Home-mobile Corp., manu- 
facturers of steel house trailers, 
has announced appointment of 
the following dealers: 


Paul Nichols, St. Petersburg; 
McMurria Motor Co., Jackson- 
ville; J. Swanton Ivy, Inc., Au- 
gusta, Ga.; Brooks-Shatterly Co., 
Atlanta; Plymouth Motor Sales 
Co., Plymouth, Ind.; Heeter Motor 
Sales, Gary, Ind.; North Iowa 
Motor Co., Mason City, Ia.; Verne 
B. Olmstead, Grand Rapids, Mich.; 
Welsco Motors, Inc., St. 
Mo.; Blaser Auto Service, Jeffer- 


son City, Mo.; Crowe Motor Co.,| 
| Great Falls, Mont.; Bolles Motor 


Sales, Bowling Green, O.; Green 


After nearly a year of survey| man, president of the Covered|@ tax on camp trailers, of which | Motor Co., Anderson, S. C.; Lowe 


of the American trailer industry, | 
the corporation decided on a 
trailer having an all-steel chassis, 
frame and sidewalls. Arrange- 
ments have been made with the 
Hayes Body Corp. of Grand 
Rapids, Mich., to manufacture in 
Canada their new  safety-steel 
Motor Home. Hayes Body Corp. 
is one of America’s oldest and best 
known builders of automobile 
bodies. Odette emphasized that 
steel is definitely the keynote of 
the new trailer era and he believes 
that demand for the steel trailer 
parallels demand for an all-steel 
body in the automobile. He fore- 
sees a phenomenal growth in the 
popularity of this form of travel. 


Initial showing of these models | 


will be made at the National Au- 


Wagon Co. 


THE DINNETTE ASSEMBLY is in the rear section of the Safari trailer models shown for 1937 | 


there are thousands in the state. | 


Motor 


Co., Spencer, Ia. 


if | 


Louis, | 


‘Plant Addition 
Is Completed 
At Anderson 


| MARSHALL, Mich.—Completion 
| of a new combined factory build- 
ing and showroom in Marshall, 
Mich., demonstrates the confidence 
the Anderson Coach Co. has in 
the future of the trailer manu- 
facturing business, according to 
Rex R. Anderson, president. 


The new home of Anderson 
coaches was erected during the 
past summer on the site of the 
small workshop at Marshall, where 
Anderson built his first trailer 
| four years ago. With the increase 
|in demand the business outgrew 
| its original quarters and it be- 
came necessary to expand in 
order to make provision for the 
increase anticipated in 1937. 


Additional space was not the 
only feature considered in con- 
struction of the new building. At- 
tractiveness and utility were 
stressed in the expansion 
program designed to meet future 
production requirements. The new 
home of Anderson coaches is 
divided into three parts, with a 
showroom facing highway US27. 

Between the showroom and the 
| shop is the painting and drying 
|room. The building is designed 
to shut out factory noises from 
the quarters where customers in- 
| spect finished models. The shop 
| provides space for construction 
| of several trailers at one time. 

Although Anderson coaches were 
designed primarily as living quar- 
ters for vacationists, the company 
has also built a number of trail- 
ers to be used commercially. 
Before centering his activity on 
| trailers Anderson was a boat de- 
| signer and builder. 


| Officers Re-elected By 
| Vagabond Stockholders 


| 
NEW HUDSON, Mich.—At the 
annual stockholders’ meeting of 
the Vagabond Coach Mfg. Co., 
here Nov. 7, F. C. Burt was re- 
elected president; George F.. Miles, 
vice-president, and P. C. Miles as 
secretary-treasurer. Plans were 
made to increase buildings and 
production facilities this winter 








tomobile show at Toronto, which while the couch running lengthwise of the body in the front, With the bed opened to its full width, ample for an estimated production of 
room is left to walk back to the amidship galley. 


opened Saturday. 


| 3,500 units in 1937. 
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Palace Travel Coach Dealers Stage Driveaway 


Huge Parade Features 
First Annual Preview 


FLINT.—On Nov. 6 and 7, 
dealers from every part of the 
United States attended their first 
annual convention and preview of 
1937 models of the Palace Travel 
Coach Corp., at its recently opened 
new factory here. 


A tour through the factory, 
taking the greater part of a day, 
gave the dealers a view of how 
Palace trailer coaches are made, 
showing construction methods in 
recently introduced quantity pro- 
duction plan under which the 
company can make up to six 
times as many trailers as in 1936. 


At a banquet at Hotel Durant, 
D. D. Arehart, president, and B. 
R. Scheff, vice-president, delivered 
addresses announcing new models 
and telling of new features and 
improvements in the 1937 line. 


Parade Through City 

On Saturday afternoon, a large 
drive-away of trailers paraded 
through the business section of 
the city. Led by the mayor and a 
police escort, more than 125 trail- 
ers, stretching over a distance of 
two and one-half miles, after fin- 
ishing the route, continued on to 
dealers show rooms in all parts 
of the United States. 


The 1937 line includes four mod- 
els, ranging from 16 feet four in- 
ches to 23 feet in length, with a 
price range of $595 to $2,495. 


Miniature Pullman 

The largest model, the super de 
luxe, is a miniature pullman coach 
on three wheels. It has three 
complete rooms, with doors sep- 
arating them, as in a modern 
apartment, with a tile-finished 
kitchen, and a bathroom with 
shower. It has running hot and 
cold water, electric refrigeration, 
built-in bath tub, odorless chemi- 
cal toilet, hot water heating sys- 


May Build New 
Plant in Detroit 
For Sanitaire 


DETROIT.—Possibility that the 
Salsbury Corp., manufacturer of 
toilets for trailers, may establish 
a manufacturing plant here has 
been revealed by E. F. Salsbury, 
president. 


Salsbury declared that the move 
is receiving serious consideration 
following the favorable impres- 
sion the sanitation unit, known as 
Sanitaire, has created among 
manufacturers, owners and pros- 
pective buyers. Although no defi- 
nite plans have yet been formu- 
lated, Salsbury said that Detroit 
would be a logical manufacturing 
center for his company because it 
promises to become the heart of 
the trailer industry as a natural 
sequence of its position in the 
automotive world. 


The product is now being manu- 
factured at plants in Oakland and 
Los Angeles, Calif. 


Salsbury also announced that 
Sanitaire is now being produced 
in two colors—white and apple 
green—and that optional colors 
are available at a slightly ad- 
vanced cost, giving the trailer 
owner or buyer an opportunity to 
work out a_ uniform interior 
decorative scheme. 


The manufacturers of Sanitaire 
are conducting a research in con- 
junction with the California Insti- 
tute of Technology and expect to 
announce an important develop- 
ment in connection with trailer 
sanitation problems within a short 
time, Salsbury disclosed. 





tem, built-in trunk and electric 
brakes. 


Full Size Third Wheel 


Another feature is a full-size 
third wheel at the front of the 
coach which relieves the towing 
car of all trailer weight, reducing 
weaving and side-sway, with no 
restriction on speed. It is claimed 
this new mechanical feature keeps 
the coach from changing in any 
way the spring action of the car. 


The rear bedroom is lined in 
birch, and the front in mahogany. 
Both rooms have deep pile carpets 
on the floor. The color scheme in 
the kitchen is ivory and black, 
and that of the bathroom ivory 
and green. There is a_ built-in 
aerial and all radio connections. 


Palace coaches are being shown 
at the Detroit and Chicago auto- 
mobile shows, and in a number of 
other cities holding similar shows. 


90 New Trailers 
Sold in Capital 
In Four Months 


WASHINGTON.—A total of 90 
new house trailers were sold in 
the District of Columbia during 
May, June, July, and August of 
this year, according to a statisti- 
cal resume just completed by the 
Washington Automotive Trade 
Assn. 


Compilation of registration fig- 
ures on trailers is a new service 
undertaken recently by the WATA. 
Dissemination of this data to 
members began Sept. 11, and is 
issued every 10 days. 


The 27 makes of trailers repre- 
sented in the sales statistics thus 
far are Auto Cruiser, American, 
Anderson, Baker, Black Diamond, 
Corbitt, Covered Wagon, Cross 
Country, Dixie, Edwards, King- 
ham, La Crosse, Montgomery 
Ward, Mullins, Newton, Palace, 
Ritter, Rogers, Schult, Sears, Roe- 
buck, Silver Dome, Spartan, Split 
Coach, Trailmobile, Traveller, 
Waco, and York Cruiser. 


Alma Plans Dealer 


Organization of 400 


DETROIT.—Four hundred deal- 
ers in the field for 1937 is the 
announced goal of J. B. Renshaw, 
director of sales for Alma Trailer 
Co. 

Renshaw said a recent analysis 
of 4,500 inquiries from prospective 
buyers, revealed about 50 per cent 
were interested in the company’s 
highest priced model; 30 per cent 
in the lowest price range; 20 per 
cent in the medium price class. 


“No other industry has received 
so much or such widespread pub- 
licity, as the trailer industry,” says 
J. E. Roberts, vice-president in 
charge of sales, Covered Wagon Co. 
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TWO AND A HALF MILES of Palace Travel Coaches paraded the streets of Flint and the highway 
leading from the factory into town, led by a new Buick carrying the mayor, and escorted by a police 


escort. 


Nickerson Heads 
Production Dept. 
Of Kabin Koach 


DETROIT.—Hugh N. Nicker- 
son, vice-president, treasurer and 
manager of Kabin Koach Co., East 
Detroit, Mich., has taken charge 
of production, and is installing 
an assembly line at the new plant 
of the company at Pontiac, Mich. 


Nickerson had charge of pro- 
duction of Hupmobile cars for 22 
years, and was general manager 
of the Murray Body Corp. of 
America for two years. 


Finance Meet 


May Consider 
Trailer Paper 


CHICAGO.—Extension of auto- 


mobile financing methods to the | 


expanding house trailer industry 
will be one of the probable con- 
cerns of the third annual business 
convention of the American Fi- 
nance Conference, opening today. 


The two-day meeting of inde- 
pendent finance companies will be 
held in the Hotel Sherman under 
the gavel of David B. Cassat, 
president. Pre-convention sessions 
of committees and the board of 
directors were held yesterday. 


Form Trailer Sales Co. 


OMAHA. — The Trailer Sales 
Corp. of Omaha has been incorpo- 
rated here by Mr. and Mrs. A. L. 
Rushton and Paul D. Selby, with 
authorized capital of $25,000. Selby, 
former vice-president of Hanford 
Airlines which operates through 
Omaha, will be active manager of 
the firm. They will distribute Pierce- 
Arrow trailers in Nebraska and 


| southwestern Iowa. 





PRESIDENT D. D. AREHART of the Palace Travel Coach Corp. 
tells a group of his distributors what to expect in the coming year. 
Left to right, E. P. Trobert, secretary of Palace; H. Metzer, Reliance 
Motor Co., Peoria, Ill.; H. W. Lyons, Jamestown, N. D.; B. R. Scheff, 
sales manager of Palace; F. C. McDonald, Detroit; and Arehart. 


Sophisticated New York 
Storms Trailer Exhibits 


By JACK WEED 


NEW YORK.—Trailers took 
New York like Grant took Rich- 
mond. If the show crowds that 
pushed and hauled their way 
around and into the 35 coach 
trailers on exhibit is any indica- 
tion, the trailer exhibits in the 
country’s automobile shows will 
be overrun with crowds. 


Even the oldtimers among the 
trailer makers who have shown 
regularly each year at Sarasota 
and who were at Manistee and 
Sandusky last summer were 
bowled off their feet by the tre- 
mendous interest and buying en- 
thusiasm given the homes on 
wheels by the cave dwellers of 
Gotham and their country cousins. 

Attendants in the booths re- 
ported retail prospects from Maine 
to South Carolina who had come 
to the big town with the sole idea 
of picking out a 1937 model trailer 
in which to spend the winter 
months. 

Not only were the house trailers 


FOLLOWING A CUSTOM < set by the automobile companies for dealer gatherings, the entire Palace 
Travel Coach distributor body was treated to a banquet at the Hotel Durant, at which time President 
Arehart and Sales Chief Scheff told the assemblage of the company’s sales plans for the coming year. 


getting attention but the two ex- 
hibits of utility trailers were never 
void of interested lookers and if 
appearances can be relied on, 
there will be a lot of baggage car- 
riers trailing around new cars in 
the near future. 


Dealers were storming all of 
the makers who exhibited, fight- 
ing for franchises and territory. 
Here again if the amount of in- 
terest manifested is a guide the 
prediction that 6,000 automobile 
dealers will be selling coach trail- 
ers by the first of May will be 
easily realized. 


It has been a revelation to 
trailer men as well as the auto- 
mobile men, the drawing power 
the coach trailer has been to the 
automobile shows and has demon- 
strated quite conclusively the 
value of this new automotive 
product in a retail car - selling 
set-up. 

Many new wrinkles in coach de- 
sign were shown at New York 
and are now on display at Chicago. 
Among the more prominent of the 
new equipment items can be listed 
flush-type toilets; new cooking 
stoves with the ovens and, in some 
cases, hot water heaters attached; 
hot water heating plants which 
bring house comfort to trailer life; 
more capacious baths with tiled 
interiors; a tendency toward 
greater privacy in sleeping quar- 
ters, and interior trims which, 
while light and pleasing to the 
eye, are at the same time easy to 
keep spotlessly clean. 


Color has come into trailer de- 
sign on both exterior and in- 
teriors. As one of the makers ex- 
pressed it, “Now that we have 
steel our ambition will be to 
match automotive quality in our 
exterior finishes and the finest of 
house finishes on the interior.” 





Covered Wagon C 
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ustom Model Has Innovations 


Provide Maximum Room 
With Many Conveniences 


NEW YORK.—In their super- 
trailer unit for 1937—the Custom 
Coach model—Covered Wagon 
Co. has several innovations which 
have attracted much attention at 
the New York show and are a 
center of interest at the Chicago 
and Detroit shows. 

This 20%-foot model has steel 
chassis and reinforced steel body 
like all three Covered Wagon 
units. Its tandem-wheel suspen- 
sion, according to the chief en- 
gineer of the company, virtually 
carries the entire trailer weight 
and removes excess weight from 
the towing unit. This trailer has 
been successfully hauled with a 
regulation motorcycle, it is said. 

The exterior is sufficiently 
streamlined to reduce air resist- 
ance, yet does not interfere with 
rear or bow living space. A sec- 
ond exterior door gives access to 


the rear end bedroom and priv- 
acy to living quarters. 


Eleven Windows 


Eleven of the new drop-type 
windows featured on all 1937 Cov- 
ered Wagon models are found on 
this unit. Together with two 
roof ventilators, they give a 
maximum of fresh air, light and 
ventilation. All are screened 
against insects. The windows, 
when closed, seal in rubber, as- 
suring protection against rain or 
dust. They open and shut from 
the inside. 

The custom coach provides a 
maximum of roominess and living 
comfort. Its arrangement gives a 
family home of bedroom, toilet 
and shower, wardrobe and closet 
space, kitchen, dining room and 
living quarters. Built-in facilities 
add to liveability. Greater refrig- 
eration requirements have been 
provided and a new type of cook- 
stove designed. There is increased 
space in its toilet, washroom and 
shower compartment and a large 
wardrobe space has been provided 
up in the forward end. The entire 
rear end can be separated from 
the forward part of the trailer by 
a sliding door. The interior finish 
is in polished mahogany. The up- 
holstery covering and window 
draperies are blue and grey. 


Overall Length 20 Feet 
The custom coach overall length 
is 20 feet six inches. Height over- 
all from ground to roof is seven 
feet six inches. 


Width inside is, 


six feet three inches and inside 
headroom six feet two inches. 

Chassis have all-steel, electric- 
ally welded frames with six-inch 
sections with double flanges. Some 
of the other specifications are: 
Roof covering of 10-ounce 
waterproof duck, with filler and 
painted aluminum to _ deflect 
heat; stove, two-burner specially 
designed gasoline with built-in 
oven; refrigerator, 50 pounds ice 
capacity, made of galvannealed 
metal, thoroughly insulated, larger 
food storage compartment; con- 
cealed water tank built in rear, 
capacity 30 gallons, of galvan- 
nealed metal; kitchen sink, of 
green or ivory enamel, 12 by 18 
inches, with force pump; draw- 
bars, tempered spring steel to ab- 
sorb all road shock; coupler per- 
mits full turning in any direction, 
sidewall construction, outside is of 
steel processed to plywood, dead 
air space of 1% inches for insula- 
tion, inside is one-eighth-inch 
three-ply wood. 

Priced at $1,260, f.o.b. factory, 
completely equipped, including 
electric brakes. 


Wood-Owen Trailer Co. 
Locates in Asheville 


ASHEVILLE, N. C.—The Wood- 
Owen Trailer Co., organized here 
several weeks ago for the con- 
struction of automobile trailers, 
has been reorganized for opera- 
tions on an expanded scale, it has 
been announced. The new con- 
cern, whose plant is located on 
the Sweeten Creek road, has been 
incorporated in Michigan with au- 
thority to operate in this state. 
Capital stock is $15,000. 

C. H. Harrison, of Detroit, presi- 
dent and general manager of the 
new firm; Dr. J. E. Owen, of 
Asheville; Clinton Wood, of De- 
troit, and C. M. Johnson, of De- 
troit, are the principal stock- 
holders. Robert Hesse, of Detroit, 
is secretary. 

Fifteen men are now at work 
at the plant; plans call for even- 
tual employment of 200. Produc- 
tion will be stepped up to 20 trail- 
ers a day, it was announced. 

General offices will be main- 
tained at the Sweeten Creek plant. 
Harrison, who has already come 
to Asheville, revealed a national 
selling organization is already 
being formed. New equipment is 
being purchased. 


IF IT IS ATMOSPHERE you want in your de luxe custom coach, 
take a glance at this bit of femininity all decked out in formal attire 
and wearing her furs over the arm. No, she isn’t going to put them 
in this Covered Wagon wardrobe—she’s just posing. 








A SEPARATE CHAUFFEUR’S room is provided in the Custom Coach Covered Wagon with separate 
door and two bunks—an upper and lower. This servant’s room closes off from the main part of the 
trailer assuring privacy for the owners while providing comfortable quarters for the driver. 





Hayes Follows 
Body Designs 
Of Automobiles 


GRAND RAPIDS, Mich.—The 
design and engineering of the new 
Hayes Custom de luxe motor 
home, Model 229 follows the lat- 





est practice of steel automobile 
body building, according to an 
announcement by the company 
here. 

“It is generally accepted that a 
steel box section one of the 
strongest constructions possible 
consistent with light weight,” the 
Statement says. “This idea has 
been adhered to wherever possible 
throughout construction. 

“The outer edge of the under- 
body is a steel channel with 
steel spacers. This channel is con- 
nected crosswise of the body with 
steel cross members and between 
the wheels are steel ‘X’ members, 
following automobile chassis prac- 
tice. This gives diagonal rigidity 
and reduces twisting and weaving 
strains. Diagonal steel channels 
extend out to the drawbar and 
transmit the pulling load back to 
the axle. Vertical pillars through- 
out the body are steel “U” sec- 
tions. 

“Interiors are modern through- 
out. A generous closet is in each 
front corner, with shelves for 
books and small objects. Space 
between the closets, just behind 
the front windows, provides a liv- 


Court Decision 
Places Trailers 
In House Class 


(Continued from Page 1) 


his decision will -have on trailer 
owners now that a means of 
prosecution has been opened, say- 
ing that “Trailer owners will not 
be permitted to park anywhere 
except on a properly licensed 
parking ground. 

“There is no law against that,” 
he continued, “but the fee for a 
parking lot privilege is prohibi- 
tive. The license charge is $100 
per acre and inasmuch as trailer 
parking properties are anywhere 
from 10 to 20 acres the high fee 
would discourage the establish- 
ment of such parks.” 

Should someone establish a 
trailer camp, regardless of how 
well it was regulated and policed, 
the Orchard Lake property own- 
ers have promised to evoke an- 
other law. They say they will 
charge the trailer residents with 
violation of the village health 
ordinance. 


SALES MANAGER Joseph Wright shows his new pride, the 1937 
Hayes trailer to an official of his company. This is the model with a 
semi-circular galley to provide more floor room for the cook. 


ing room table, with a shelf under 
this table giving storage for 
blankets and bedding. A service 
outlet for radio power and aerial 
is located on each side of each 
closet. 

“The front davenport has deep 
inner coil springs and is con- 
vertible into a large double bed. 
The floor covering is broadloom 
carpet in harmonizing colors. 

“All kitchen facilities are 
grouped together in one unit for 
compactness. The ice-box is di- 
rectly opposite the outside door to 
prevent water being trailed on the 
floor when using the refrigerator. 
The sink is provided with a drain 
board. The cooking stove is com- 
pletely housed in a chrome-zinc 
compartment with storage under- 
neath for pots and utensils. A 
stove hood carries off cooking 
odors and heat. 

“A toilet compartment is lined 
with Marshtile and has wash 
basin and complete facilities. Back 
of the wardrobe and toilet is the 
dinette with cushions that can be 
made into a wide double bed. 


Roycraft Coach 
Offers Selection 


Of Five Models 


CHICAGO.—The 1937 line of the 
Roycraft Coach Co., of Chesaning, 
Mich., being shown at the auto- 
mobile show includes five models 
from 14% to 21 feet in length. 


Roycraft uses a tubular steel 
frame and Masonite exterior with 
aluminum covered rub streaks. 
Windows are oval. 


Interior features include a four- 
burner gasoline stove, standard 
refrigerator, inlaid linoleum and 
chrome-plated fixtures. 


Patrol Enters Third Year 


HARRISBURG, Pa. (UTPS).— 
The motor patrol of the Keystone 
Automobile Club last week marked 
its third anniversary with an in- 
epection by Captain Charles E. 
Quarles, superintendent of the state 
highway patrol. Mounted on three- 
wheel motorcycles equipped for quick 
mechanical and medical first aid, the 
patrolmen have covered more than 
700,000 miles in Pennsylvania, New 
serene Maryland and Washington, 


THE INTERIOR of the Covered Wagon Custom Coach has many 
handy built-in conveniences such as the book rack on the side of the 
refrigerator and galley storage compartments shown here. 
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Bender Body Co. is Remodeling Old Willys Plant 


Prepares for Production 


Of New Travel Mansion. 


CLEVELAND. — The former 
Falcon-Knight plant of the Willys- 
Overland Co. at Elyria, O., pur- 
chased by the 
Bender Body 
Co., Cleveland, 
is being com- 
pletely remodel- 
ed in prepara- 
tion for produc- 
tion of the new 
Bender’ Travel 
Mansions. E. 
J. Speh has been 
named = sales 
manager. 

Herman Ben- 
der, president, 
recently announced the deal in- 
volving the plant and 121 acres 
at a cost of $100,000. The expen- 
diture of another $150,000 will be 
required in rehabilitating and 
equipping the plant which con- 
tains about 500,000 square feet of 
floor space. The plant is located 
on an 18-acre parcel serviced with 
four spurs from the New York 
Central. 


Expects 3,000 Output 


The Bender Body Co. expects 
to produce 3,000 trailers in 1937 
which will be sold through dis- 
tributors and dealers. These will 
be regular cabin cruisers rang- 
ing in price from $595 up to $1,875. 
They also intend to manufacture 
school buses on a large scale. 
They have produced a few school 
buses in the past but capacity 
has been held down by limited 
space. 


President Bender said he ex- 
pected to recruit the new plant 
with Elyria labor and should have 
around 500 on the payroll by 
March. The company employs up 
to 800 at Cleveland. 

Bender said the manufacture 
of trailers was not a new venture 
for his company. He recalled 
they built homes on wheels for 
several of the virtual pioneers in 
this mode of travel. In about 1923 
“we built a home on wheels for 
W. A. Kellogg, the nationally 
known food producer of Battle 
Creek, Mich. In 1928 we built a 
similar arrangement for C. K. G. 
Billings, prominent light harness 
horseman, and also H. J. Kauff- 
man, the Columbus shoe man.” 


Built on Bus Chassis 


These homes on wheels were 
gasoline propelled vehicles built on 
bus chassis of the one-unit type. 

Developments in the trailer 
field have been followed closely 
by the Bender Co., according to 
Bender. For several months be- 
fore introducing the Travel Man- 
sion, they experimented and 


E. J. Speh 


Trailer Service Co. 


Takes New Quarters 
DETROIT.—The Trailer Service 
Co., formerly located at 2715 Bag- 
ley Ave., here, has announced its 
removal to larger and more con- 
venient quarters at 922 W. Vernor 
Highway, corner Grand River Ave. 
“Our new quarters are more 
than double the size of our former 
building and make it possible for 
our company to improve the serv- 
ice to our customers,” said B. A. 
Murback, manager. “New sales 
plans are being made, but at the 
present time our main aim is to 
provide complete power brake 
service and trailer repair and re- 
conditioning work for which we 
earry full lines of parts. 

“Our service includes the ex- 
tending or shortening of truck 
frames to fit them to special 
bodies and trailer chassis. Our 
company assures truck and trailer 
operators dependable service on 
all makes of trailers. 

“At the present time the com- 
pany is working out plans where- 
by employes of a new corpora- 
tion to be created will own stock 
and receive dividends for their 
work.” 





tested until sure it was developed 
enough to enter the field. The 
house trailer is designed to pro- 
vide convenience to travelers. The 
davenport at the front unfolds 
into a full size double bed. The 
dinette seats at the rear provide 
another full size double _ bed. 
There is ample storage space for 
bedding underneath. Dressers, | 
cupboards, cabinets, cooking stove, | 
lighting system, sink, refrigerator, ' 
wardrobe and other items add to 
comfort. 

Joseph Bender, treasurer of the 
company, it is said, will have 
charge of the Elyria plant. Work 
on preparing the plant started 
early in November. 


THREE BROTHERS form the executive personnel of the Bender 
Body Co. which has recently entered the coach trailer industry with 
a line of all steel models. Reading from left to right we have Herman 
Bender, president; John Bender, vice-president, and Joseph Bender, 
treasurer and chief engineer. 





Supply Gas For 
Trailer Cooking 


GREEN BAY, Wis.—A new 
portable gas set for trailers, 
known as Trailgas, is announced 
by Trailer Equipment Co., here. 
The set consists of two tanks, 
each with enough gas supply for 
five weeks’ tour, a gas regulator, 
copper connection and tubing to 
Stove, all enclosed in a steel case 
with brackets for easy mounting. 
There are five models of stoves. 


Trailgas used in the tanks is a 
natural gas compressed into 
liquid form that vaporizes as it is 
used. 


Arrangements have been made 


for charging tanks at a number 
of places throughout the country. 


PROFITS 
for DEALERS 


LF 1th Americas Furst and Foremost 


ALL-STEEL COACH 


OOK UP TO KABIN KOACH for REAL 
All-steel Kabin 


Koaches—built by automotive engineers— 


trailer business. 


give you the safety, comfort, convenience 
and beauty of the modern motor car. Steel 
for strength, lightness and compactness. 
Automobile hardware and windows. Reveal- 
Kabin Koaches lead the 


parade for 1937. Four models, $455 and up. 


type windows. 


Inquiry —getting advertising for dealers. 


Real, immediate and future profits. 


Kabin Koach DeLuxe “Sportster” 


Model No. 85, looking to rear. 


A truly modern trailer as evidenced by the venetian blinds, treat- 
ment of the couch (which can easily be converted into a bed for 


two) and all decorative details. 


Particular attention has been 


paid to upholstery fabrics, floor and color arrangement to achieve 


a beautiful effect. 





Price equipped, f. o. b. E. Detroit 
Shell only f. 0. b. E. Detroit 





Write or wire today for the most 
attractive dealer set-up in the field. 


+ L. 


KABIN KOACH COMPANY 


21813 GraTioT AVE. E. Derroit, MICH. 
Pingree 9360 


Kabin Koach DeLuxe “Sportster” Model 
No. 85, looking to front. Note the continu- 
ation of the modern feeling; the skillful 
apportionment of space to provide comfort 
and beauty. More proof that Kabin Koach 
is the tratler of tomorrow available today! 


dles. 


Abas aida als. PE 


Door construction, typical of all 
Kabin Koach models. Note the 
smooth, 
frames; the auto-type door han- 


clean-cut window 


Enter this door to the 


finest coach made. 
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Trailers Are Dwellings 


I N a test case, perhaps the first of its kind in the United 

States, a justice of the peace in Michigan has decided 
that a trailer is a domicile regardless of whether it rests 
on its wheels or is placed upon blocks or other foundation. 
An appeal from this decision is expected to be taken but 
if the verdict is permitted to stand and is accepted in 
other states, trailers will be forced to comply with build- 
ing laws and ordinances throughout the country. 


In communities where building laws require that there 
be a given cubic footage of air space for each occupant of 
a dwelling, the Michigan decision would work hardships 
on trailer owners unless special trailer parks can be pro- 
vided in which these laws would not apply. This is a se- 
rious situation from the standpoint of the trailer manufac- 
turer and presents another of the many problems which 
should be considered at the meeting this week of the 
Trailer Coach Manufacturers Assn. in Chicago. 


Already in Michigan the state recognizes house trailers 
as automotive vehicles and licenses them as such. Thus it 
would seem that the trailer now holds the distinction of 
being both a dwelling and a vehicle which may open the 
way for some special consideration from a legislative 
point of view. Laws can be developed which will ade- 
quately protect the interest of the trailer owner and the 
house owner and at the same time not discriminate against 
either one. Trailer makers should demand such laws. At 
the present it would seem that if a trailer can be called a 
dwelling under one code and a vehicle under another the 
trailer is getting the small end of the deal. 


What’s Ahead for Trailers? 


ae of the big questions that faces the trailer manu- 
facturer today is what lies ahead for 1937. His new 
models have been placed on public display at New York 
and Chicago and at several leading cities throughout the 
United States. The public has responded in a manner that 
would flatter any new industry. Attendance at all these 
exhibits has exceeded the wildest dreams of trailer makers 
or show managers. 

Only one question still remains in spite of the wide 
public interest that has been shown at the shows. That 
is, are trailers eventually to become permanent homes for 
a great number of our people? Are they to be used largely 
for summer camps or touring? That there is a big market 
in the commercial field for display purposes goes without 
saying. 

The question of whether trailers are to be used as 
permanent homes or not is of extreme importance because 
it seriously affects trailer design of the future. An inter- 
change of opinion among manufacturers based upon their 
experience at the shows would be welcome and would 
prove of inestimable value in deciding what should be 
done for the future. Certainly the shows, with the mass 
public contact they have afforded, should give some defin- 
ite data on which way the wind is blowing. 


cunsinnanninlgiienisiens 
Three Late Arrivals 
Trailers Take Gotham 
Covered Wagon Party 


a 
by 
Jack Weed 


WELL, GENTLEMEN, THEY 
ALL GOT THERE, although Al 
Reeves went around the Palace 
all day Tuesday with his tongue 
in his cheek wondering if he was 
going to have three absentees 
from his first big TRAILER 
SHOW. Paul Castner of Home- 
mobile, Mrs. E. M. Lutes of Kozy 
Koach, and Norm Wolfe of Silver 
Dome were all accused of having 
painters and final finishers in their 
jobs as they brought them to the 
Palace. But Reeves must have 
figured he would have some tardy 
pupils in his first show schooling 
as he left the derrick ropes hang- 
ing in the alley “mouse-hole” to 
hoist late arrivals up to the 
MAIN FLOOR of the show house 
late Tuesday night. 


* * * 


IF, BY CHANCE, you don’t 
think that the fourth floor of the 
Palace was the FLOOR 
you should have been one of the 
teeming thousands and tried to 
stop and chat with a friend in 
the aisles any one of the first four 
days of the show. It seemed to 
make no difference; afternoon or 
evening you were jostled and trod 
on by wild-eyed women and 
single-purposed dealers who 
wanted to see every one of the 
coaches on the floor. And may 
we whisper, we weren’t pushed 
around on any of the lower floors. 

* * + 


EVERY EXHIBITOR was more 
than pleased with the reception 
his product was getting. Retail 
sales started before the doors of- 
ficially opened and many of the 
show jobs were owned by new 
trailerites before they even made 
their bow to Gotham. Dealers 
were very much in_ evidence, 
bristling around from booth to 
booth with pencil and paper in 
hand trying to figure out which 
line would make the biggest kill- 
ing in his town. 

* * > 


AN EXPANSIVE SMILE was 
worn by Rufus Cole, the former 
Hupp sales manager and now a 
metropolitan distributor for Cov- 
ered Wagon. He reported nine 
bonifide retail sales closed ready 
for delivery the first two days of 
the show and was baling up his 
prospect cards in order to truck 
them back to his avenue office. 

- * * 

THE ONLY MAN not entirely 
pleased was Russ Merrell of 
Kabin Coach. He wasn’t feeling 
bad about the crowds that shoved 
around and in the two beautiful 
jobs he was tending (part of the 
time). His complaint was against 
an unnamed New York driver who 
turned the bumper of his car into 
the side of the gleaming white 
trailer Merrell was chaperoning 
just as he turned into the drive 


back of the Palace after wheeling | 


it over the mountains in snow 
without a bit of trouble. The 
motorist left a long dirty streak 
on the side of the trailer that 
wouldn’t come off. 

* - 7” 


KEN SCHAEFFER of Aladdin 
was also bemoaning his ill luck in 
that the driver who brought his 
show jobs down skidded one of 
them into an obstruction in the 
same snowstorm and dented one 
front panel a bit. It had been doc- 
tored up by opening time, how- 
ever, so that no one would know 
it ever had been scratched. 

* ” * 

BOSS SHERMAN AND AD 
WRITER AARONS of Covered 
Wagon pulled a surprise rabbit 
out of the bag for the newspaper 
and trade paper men on Friday 
by holding a PRESS LUNCHEON 
a la automobile. Cocktails were 
served and favors given. Short 


(Continued on Page 25, Col. 2) 


Chicago Herald and Examiner 


Automobile Show Dates 


Nov. 19-20—Chicago. 


TCMA International Amphitheatre. 


Nov, 22-28—Lake City, Fla. ATA get-together. 
dan, 29-Feb. 8—Clearwater, Fla. ATA winter convention, Clearwater 
Beach Trailer Park. 


Feb. 8-14—Sarasota, Fla. TCT annual convention and trailer show, 
Sarasota Municipal Tourist Park. 


NOVEMBER 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
13-21—Glasgow, Scotland. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—_Washington, D. C. 
14-22—Los Angeles. 
15-21—Cincinnati. 
15-22—St. Louis. 
16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N. Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
18-21—Altoona, Pa. 
18-21—Atlantic City, N. J. 
19-25—Asbury Park, N. Jd. 





20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. Jd. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-28—Titusville, Pa. 
26-29—Sioux Falls, S. D. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 


DECEMBER 
1-5—Oneida, N. Y. 
2-4—-St. Petersburg, Fla. 
2-5—Utica, N. Y. 
2-6—Peoria, IIL 
3-6—Brownsville, Tex. 
6-8—New Orleans. 

9-18—Chicago. ASI Show. 


Letter Box 


Draws 

Distributor and dealer applica- 
tions for the Travelodge franchise 
continue to pour in on us; most 
of them apparently prompted by 
the advertisements in the Auto- 
motive Daily News. Being just 
the editor of this sheet I suppose 
this commercial response leaves 
you cold, but we have such a 
warm feeling regarding the use- 
fulness that the sheet has been 
to us that I am sending you along 
this fact in spite of your edi- 
torial disdain. 

We have had hundreds of ap- 
plications; some of them doubt- 
less due to other sources of pub- 
licity, but when the smoke clears, 
if your business department is in- 
terested, I will try and have a 


count made that is more detailed. 

As it is now, everyone is up 
over their ears at the job of an- 
swering these letters, negotiating 
the contracts and taking care of 
the preliminaries, and it looks as 
though it is going to be a very 
handsome business.— Paul Fitz- 
patrick, vice-president in charge 
of sales, Pierce-Arrow Motor 
Corp., Buffalo, N. Y. 


* * * 


Possibilities 
I wish to take this opportunity 
to congratulate you on your fore- 
sight in bringing out a new sec- 
tion in the Automotive Daily 
News known as “Trailer Trade.” 
This field has more possibilities 


(Continued on Page 14, Col. 2) 





Trend in 
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Factory-Dealer Agreements Broadened 


Follow Automotive 


Basic Outline 


(Continued from Page 1) 


prospects who may choose to go 
to the factory and drive home a 
trailer and save freight. 


Trailer Trade News section of 
ADN presents herewith a brief 
outline of some sales agreements 
which already have been drawn 
by manufacturing companies. 

Under the agreement of the 
Aladdin Co., of Bay City, Mich., 
the dealer is first assured of ex- 
clusive territory rights. Fleet 
sales, which the factory reserves 
to itself, are handled by making 
@ special percentage provision in 
favor of the dealer in the event 
that the factory makes such sales. 
This measure is taken because of 
the increasing number of sales 
being made to large concerns 
which are using trailers for dis- 
play and sales purposes. It also 
contains a clause whereby ad- 
joining dealers agree to abide by 
the decision of Aladdin in regard 
to any territory infringement by 
either dealers. 

Dealer Protected 

A feature new to most agree- 
ments of any kind in general 
merchandising is the protection 
given the dealer of Aladdin 
trailers in the event of damages 
which might be caused by drive- 
away haulers or common carriers. 
The transportation angle of the 
trailer business has as yet not 
solved many of the problems that 
have arisen in overland delivery. 
Aladdin Co. in its agree- 
ment has taken a forward step 
in providing a method by which 
the dealer will be protected in the 
manner of any claims made for 
damages occuring while the 
trailer is in transit and agrees to 
co-operate with the dealer in 
making proper recovery for such 
damages. 

Aladdin further, in recognizing 
the newness of the industry, does 
not force the dealer to any defi- 
nite schedule except that in order 
to keep the factory on a balanced 
working basis, the dealer agrees 
to supply the factory on or before 
the 22nd of each month with a 
schedule of his anticipated re- 
quirements for the following 
month. However in order to pre- 
vent the dealer from being over- 
stocked at any time the dealer 
also agrees to furnish the factory 
with a list of models on hand, 
sales made during the month by 
models and unfilled orders on 
hand at the time of the report. 
The dealer, however, in protecting 
his own interests and to keep 
business moving, agrees to keep 
certain models on hand for dem- 
onstration and display purposes. 

Ample Cancellation Time 


The dealer is protected on price 


changes and provision is made 
for reimbursing him in event of 
reductions being made on current 
models at any time during the 
year. The dealer has the oppor- 
tunity of making cancellations of 
orders on all trailers unshipped 
at the time of price reductions. 


The co-operative advertising 
fund set forth in the agreement 
follows the same lines of the auto- 
mobile agreements and the war- 
ranty on the product is the same 
as that used in the automobile 
business in general. 

One of the outstanding fea- 
tures, however, is the matter of 
cancellation in which Aladdin 
gives the dealer the utmost in 
protection in the way of notice. 
The dealer has the prerogative of 
giving Aladdin Co. three months’ 
notice by mail or wire. On this 
basis, the dealer and the company 
are given ample time to liquidate 
the conditions under which they 
have been operating. The com- 
pany has sufficient time to secure 
a new dealer while the dealer 
working under the conditions of 
the agreement gets a chance to 
get out from under, the company 
agreeing to take back unsold 
trailers. The terms of this clause 
of the agreement even go so far 
as to compensate the dealer to a 
certain amount of the rent during 
the time pending for the eventual 
termination of the agreement. In 
the event the dealer owns the 
property on which the trailers are 
displayed, he has an opportunity 
to make a settlement with the 
company on a fair rental basis. 

The matter of discounts is 
handled as an automobile agree- 
ment basis, on a price list and 
discount sheet. Prices and dis- 
counts vary with each season or 
new model change, indicating 
that like the automobile sales 
agreements, the dealers original 
agreement for the sale of trailers 
in his territory is a permanent 
one. This is another of the sta- 
bility features to be found in this 
agreement and assures the dealer 
that his sales franchise is a per- 
manent one although, like the car 
franchise, it is dependent upon 
representation and sales in the 
territory. However, with no fixed 
schedule, the dealer finds in this 
agreement nothing arbitrary in 
the way of trailers being forced 
upon him at any time. 

Agreement Logical 

The agreement is a logical and 
conservative one, and is of the 
type that will permit the dealer to 
feel his way rather than be 
obliged to force sales in his terri- 
tory. He signs the agreement, 


THE RACEAWAY TRAILER made by the Saginaw Stamping & 
Tool Co. is of monowheel design and fastens to the rear bumper of 
the car by specially designed clamps which insure safety in operation. 
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THE INTERIOR ARRANGEMENT in the new 1937 Federal is designed to give the greatest possible 
amount of free floor space. Semi privacy is provided those using the couch sleeping compartment by a 
curtain which completely closes this end of the trailer from the galley and dinette end. A four-burner 
cook stove is featured with the fuel supplied carried in a tank located in a separate compartment along 
side of the wheel house and in the galley cabinet. The cover to the stove well opens sidewise instead 
of away from the front and when open forms an extra work table next to the stove. 


makes all the sales he can by 
factory co-operation, is steered 
clear of the headaches which 
come from being overstocked. 


Other sales agreements seen 
are those of the Covered Wagon 
Co. and the Pierce-Arrow Motor 
Corp., both of which have definite 
provisions as to territory and 
ways of handling infringements. 
Discounts to dealers are prac- 
tically the same as in the auto- 
mobile agreements. The Covered 
Wagon agreement, however, shows 
the 1937 established list prices on 
trailers. 


In the Covered Wagon agree- 
ment the list prices include brakes 
but not the equipment for brake 
operation on the towing car. The 
Pierce-Arrow agreement estab- 
lishes delivered prices including 
brakes, freight and other items. 
It is also setting up a manual to 
show how hitches are made and 


wiring methods between towing 
car and trailer. 


Retail financing in both agree- 
ments is outlined in detail. Cov- 
ered Wagon gives prices on time 
payments for either the shell or 
complete unit. Advertising in 
both agreements follows the same 
lines as automobile selling. 


Pierce-Arrow issues a registra- 
tion certificate to each buyer at a 
cost of $5. A refund is issued to 
the buyer as soon as the cer- 
tificate is returned to the factory. 
This plan gives the company a 
list of owners and permits a fol- 
low-up system to be used. 


Covered Wagon has a parts 
discount plan, the first that has 
appeared. It is prompted by the 
fact that parts business is increas- 
ing for the dealers and the com- 
pany and includes discounts on all 
except net discount items. 


Pierce-Arrow is also supplying 


its dealers with a selling kit for 
use by dealers and salesmen. The 
company follows its usual policy 
of showing all regular and custom 
built jobs as it has done in the 
case of passenger cars. 


First 5,000 Miles Most 


Important in Tire Life 
DETROIT.—tTires, like the new 
car, must be “broken” in, say U. 
S. Rubber engineers who designed 
the tires for many of the new 
models. They explain: 

“During the first 5,000 miles, a 
slight expansion occurs in the 
tire. During this period the inner 
tube shapes itself to the inside 
of the tire, especially around the 
rim. While this adjustment is in 
progress, the tube expands with 
a resultant decrease in air pres- 
sure. Frequent checking of air 
pressure should be made, there- 
fore, while the tire is being 
‘broken in.’” 


Ozark will Announce 


937 


Trailer Coaches of "Tomorrow 


in the Next Issue 


Watch for an expertly engineered 


line of practical mobile homes--- 


rakish lines and complete and 


unbelievable living conveniences 


OZARK CORPORATION 


NEW CENTER BUILDING 


DETROIT, MICH. 





DETROIT.—Large-scale produc- 
tion of canvas accessories for 
trailer coaches has been started 

by the J. C. 
Goss Co, in an- 
ticipation of a 
banner year for 
the trailer in- 
dustry and an 
increasing de- 
sire on the part 
of trailer own- 
ers to equip 
their mobile 
apartments with 
added features 
designed to pro- 
vide the traveler 
with the comforts of the home. 

Capt. J. C. Goss, president and 
general manager of the company, 
and son of the founder, was re- 
sponsible for the firm’s entrance 
into the trailer field. Becoming 
interested in trailers a few years 
ago, Goss sensed a future for the 
industry and recognized his firm 
was equipped to make a bid for a 
part of this market. 

He developed a type of awning 
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Begin Heavy Production 
Of Canvas Accessories 


designed especially to shield 


trailer windows. This led to the 
canopy, to protect the coach en- 
trance and serve as a sort of 
porch for the trailer traveler. 


Next came the porch tent which 
has been designed to meet a va- 
riety of needs. This product is 
now being manufactured in a 
variety of sizes to meet the needs 
of the individual trailer owner. 

The porch tent provides a place 
for the traveler to relax and can 
also be utilized as a screened-in 
sleeping porch. 

The porch tent is screened on 
three sides and is equipped with 
a roll-up flap and zipper fasteners 
so that it can be locked up for the 
night. In addition it has a floor 
covering to permit comfortable 
sleeping quarters and insure pro- 
tection against dampness and 
drafts from the ground, insects 
and other nuisances. 

Goss developed a moulding for 
the porch tent that can be easily 


attached to the drip moulding on 
the trailer. 

In addition to manufacturing 
awnings, porch tents and canopies 
for trailers, Goss markets other 
accessories for vacationists and 
campers such as camp chairs and 
cots, stoves, lamps, heaters, win- 
dow shades and similar articles. 
The products are now being dis- 
tributed by dealers throughout 
the country. 


Make Elaborate 
Trailer Outfit 


MILWAUKEE—Badger Auto- 
mobile Body & Trailer Corp. here, 
under the direction of Brooks 
Stevens, engineer-designer, is 
building a new tow car and 
streamlining a trailer to match 
for William Plankinton, Milwau- 
kee packing heir. 

Powered by an _ International 
truck engine, the tow car will ac- 
commodate a valet and chef, while 
the trailer is equipped with ac- 
commodations for seven persons. 
Overall length of the combination 
is 40 feet. 


























1937, smartness in the interior appointments is a first consideration. Smart- 


ness is added to comfort and durability in 


DRAPERY 


AND SLIP COVER MATERIALS 


by Pacific 


These fine cloths reflect the newest, most distinctive trends in fabrics for 


women’s street and sports wear. They can be depended upon to strike that 


exclusive note which is reflected in increased sales. 


THERE IS NO PROFITABLE SUBSTITUTE FOR QUALITY 


PACIFIC MILLS 


BOSTON - 


NEW YORK * 


DETROIT 





omni 


: ansne 


IF SPACE HAD permitted, it would have been possible to show 
the 50 feet of palm tree which actually locates this Quaker 1937 trailer 
as being down where the girls are dressed properly for the prevailing 


winter time sport. 


Quaker Trailer Co. Works 
At Peak to Fill Orders 


DEVON, Pa.—With its new 
plant on Lincoln Highway here 
working to full capacity to fill 
orders on hand, the Quaker Trail- 
er Co. is preparing to meet in- 
creased demand for its new 1937 
line. 

Sales of Quaker trailers have 
far surpassed our hopes, said R. 
M. Rakestraw, president. “Every 
day we are given tangible evi- 
dence of the growing trailer- con- 
sciousness on the part of persons 
in all walks of life. 

“We believe our 1937 line 
achieves a new high in comfort 
and convenience. Important in- 
novations in space utilization are 
features of the latest models. In 
three general price classes, they 
are designed to meet every trailer 
buyer’s requirements. 

“Model 47, at $695 provides lux- 
ury in the four-person trailer 
class. Model 67, a “big brother” to 
No. 47, is larger, roomier and 
more richly finished. It sells for 
$965 Model 97, priced at $1,495 is 
an exclusive English type ap- 
proaching the equivalent of a 
modern seven-room apartment. 

“These three new models have 


had a generous share of the pub- 
lic’s attention and interest at the 
New York and Philadelphia shows. 
The reactions of the thousand of 
folks who crowded the show- 
rooms tell us how closely we've 
come to meeting the needs and 
desires of those who have the 
urge to “hit the trailer trail.” 


Introduce Third 
Trailer Wheel 


MILWAUKEE.—The A. F. Mar- 
tin Foundry & Machine Co. is 
producing a new third wheel for 
house and cattle trailers designed 
by Alex Martin and August H. 
Niemann. 

The new wheel eliminates the 
need of heavy springs on the car 
and makes it possible to separate 
the trailer from its car without 
use of a jack. The wheel is mount- 
ed on a revolving table and is 
so built that in turning corners, 
the back wheels of the trailer 
follow directly in the path of 
those of the car pulling it. 


New 1937 Silver Dome 
Steals Show Spotlight! 


Silver Dome has again maintained its leadership 
position. The brilliant styling and luxurious ap- 
pointments of the new Silver Dome Custom Club 
and the advanced engineering principles embodied 
in the Silver Dome chassis have proven the center 
of interest at Grand Central Palace, and they will 
be the center of interest—and desire—wherever 
they are displayed, not only in the auto shows, but 
on the road, in camp, and in your sales room! 
Notable advancements include all-steel electrically 
welded chassis frame, plymetal exterior panelling 
and many interior luxuries. Four big, roomy Silver 
Dome models meet every requirement of size, ar- 


rangement, and price. 


In selecting your trailer franchise there is a big 
advantage in lining up with an established leader, 
a pioneer in the industry. See Silver Dome at your 
auto show—or write for complete information on 
Silver Dome dealer franchise and Commercial 
Credit national payment plan (wholesale and 


retail). 


SILVER DOME, INCORPORATED 


6271 Woodward Ave. 


SILVER 


Detroit, Mich. 


DOME 
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NO LONGER WILL the Van Heusen shirt and collar salesman 
have to storm at railway baggage men because their trunks did not 
show up on the same train with him or fume and fret because they 
lost the swatches off the shirt samples. Now they carry their Vaga- 


bond store with them. 


Phillip 


s-Jones Using 


Vagabonds for Showrooms 


their first 1937 models of house 


NEW HUDSON, Mich. — The 
first 10 custom built commercial 
trailers in an order now being 
completed at the Vagabond Coach 
Mfg. Co. plant here. 

These mobile salesrooms will 
get their first test when they are 
sent out on the road to exhibit 
the spring line of merchandise 
manufactured by the Phillips- 
Jones Corp. 

The sale was made by Capt. 
Jose L. Misfud, Vagabond’s New 
York representative, who visual- 
izes the business market as the 
principal field for trailer sales in 
the metropolitan district. Captain 
Misfud, who has opened sales- 
rooms for Vagabond coaches at 
236 W. 59th St., believes many 
concerns will adopt the trailer 
plan of exhibiting and selling 
merchandise next year. He bases 
his opinion on reports of satisfac- 
tion from companies now operat- 
ing trailers for this purpose. 


Trailer Fits Picture 


Anticipating an upswing in 
business, sales managers are now 
busy developing new merchandis- 
ing ideas and intensive selling 
campaigns. The trailer fits into 
this picture, Misfud pointed out, 
because it is comparatively new 
and because of the amount of 
territory it can cover, taking mer- 
chandise into remote points where 
dealers have never before seen 
a full line of merchandise dem- 
onstrated. 

Phillips-Jones will pioneer the 
trailer field for the men’s furnish- 
ings industries. Just how exten- 
sively they may be used by the 
shirt manufacturing concern will 
be determined by results of the 
initial campaign, but preliminary 
plans indicate that at least one 
of the trailers will be sent into 
each of the 48 states and the 
other 12 used in territories where 
the volume of sales warrants. 


First Large Order 


Although Vagabond has pro- 
duced a number of commercial 
trailers in the past, the Phillips- 
Jones order is the first of such 
magnitude. These coaches, like 
other commercial jobs produced 
by Vagabond, are being built ac- 
cording to the buyer’s specifica- 
tions and include every conven- 
ijence necessary for the modern 
showroom and sales office. 

The Phillips-Jones rolling show- 
rooms have been designed to 
provide for an economy of space 
and will actually be roomy, ac- 
cording to George Miles, Vaga- 
bond advertising manager. Ap- 
pointments will include big easy 
chairs, a desk and typewriter and 
office equipment and there will 
still be ample room to display a 
complete line of shirts. 

The large commercial order 
came at a time when Vagabond 
officials were busy producing 





trailers. The new Vagabond 
coaches will have several new in- 
terior appointments, chief among 
which is an interior finish, known 
as Lactile—a highly polished, 
washable surface designed to pro- 
vide complete insulation. The 
Lactile finish is produced on a 
masonite base. Production sched- 
ules for next year at the plant 
here are being arranged to meet 
an anticipated demand of 3,500, 
based on early estimates of re- 
quirements from dealers through- 
out the country. 


Home Comforts 
Take to Road 


In New Coaches 


NEW YORK.—As America 
takes to the road, most of the 
conveniences of the modern home 
now go along, the trailer section 
of the New York automobile show 
reveals. Just how many of these 
modern conveniences are touring 
this and other countries, is ap- 
parent in the 50 variations of the 
rolling home displayed at the 
show. Some accommodate as 
many as eight people, and custom- 
built models individually designed 
and manufactured by several 
companies for a growing group 
of fastidious land yachtsmen com- 
mand prices as high as $30,000. 


The modern kitchen is particu- 
larly adaptable to the nomadic 
life. Cooking ranges with oven 
and broiler, thermostatically con- 
trolled, monel and stainless steel 
sinks and working surfaces, elec- 
tric refrigerators and space-sav- 
ing cabinets are installed and op- 
erate as efficiently on tour as 
they do in houses that are rooted 
to the soil. 


Winter heating, hot and cold 
running water in tanks of as 
much as 50 gallon capacity, 
double beds with inner-spring 
mattresses, white tiled baths with 
showers or built-in tubs, full 
length mirrors and spacious clos- 
ets are features which make this 
modern gipsy life quite different 
from the days of the covered 
wagon. 

Right now trailers are being 
used for living purposes in num- 
erous ways and places. The idea 
of using a trailer as a summer 
residence in the north and as a 
winter home in the south, has al- 
ready won many addicts. Trailers 
are also proving popular for hunt- 
ing trips and skiing expeditions. 
Detroit today has several thou- 
sand. people living in_ trailers 
parked for the winter. The owner 
of one of the finest houses in 
Palm Beach, spent this past sum- 





mer touring England and France 
in his “land yacht.” This particu- 
lar model included private com- 
partments for master, guests and 
servants with separate bathroom 
facilities. 

Trailer towns are being built 
with their streets laid out and 
their landscaping planned to suit 


the size and dimensions of trailer 
units. Some of these towns are in- 
corporated and functioning as in- 
dependent cities. 

Already hotel men worry at the 
sight of these apartments-on- 
wheels, that are being towed com- 
fortably and swiftly all over the 
country, visiting out of the way 
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places and taking even the Rock- 
ies in their easy stride. They are 
now said to number over three 
quarters of a million on the roads 
of the United States. And, in spite 
of the fact that the industry took 
a tremendous spurt this last sum- 
mer, it’s still only an infant, ac- 
cording to leading manufacturers, 





m LEADERS for 1937! 


SHERMANITE STEEL BODIES---ELECTRIC BRAKES 
and MANY OTHER EXCLUSIVE FEATURES 


offered by... 


COVERED WAGON 


“The finest, most saleable merchandise 
in Covered Wagon’s eight years in the 
Trailer Industry”—that’s what distribu- 
tors, dealers, newspaper men, trade jour- 
nal men, and automotive engineers said 
about the three beautiful 
Models when they were first presented at 
the Covered Wagon Distributors’ Meet- 
ing which was held on November 1. 


Beautiful new streamlining—new and 
exclusive engineering developments—new 
design features—and more outstanding 
sales advantages than you will find of- 
fered by any other. house type trailer— 
the 


now yours with 


Wagon. 


Shermanite Steel, the most revolution- 
ary body material ever used in trailer 


New 1937 


New Covered 


coach construction, offers many distinct 
owner advantages. 
stronger than automobile body steel and 
it is more than 50 per cent lighter. 
rust-proof—sound-proof—and 500 times 
more impervious to heat and cold than 
steel or aluminum. 


It is 17 to 22 times 


It is 


Electric safety brakes are now standard 
on all models; an automotive all-steel 
chassis—drop type windows— beautiful 
new interiors finished in Philippine Ma- 
hogany—these are only a few of the fea- 
tures offered in these luxurious, perfectly 
appointed trailer homes. 


See the Covered Wagons at your near- 


est Auto Show or write us direct for com- 


plete franchise information. 
able territory still open. 


Some valu- 


Write today. 


3 Distinctive Models—$395 and up f.o.b. Mt. Clemens, Michigan 
Floor Plan and Retail Finance Plan Available to Dealers 


474 CASS AVE. 


Originators and World’s Largest Builders of Trailer Coaches 
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No. 1 Trailer Distributor Former Car Dealer 


Showroom is Largest 


In Chicago’s Trailer Row 


By MEL ADAMS 


CHICAGO.—Judging from the 
prominence that has come to him, 
Robert Crist may be described as 
just about the No. 1 trailer dis- 
tributor in the United States. 
Certain it is that he has achieved 
more of the dramatic and the 
pioneering in his field, and in a 
brief span of time, than any other. 

Not so long ago, Crist was a 
veteran automobile dealer in 
Chicago and at the same time the 
Covered Wagon distributor on the 
side. It did not take him long, he 
explains, to be convinced that the 
trailer business was growing at 
&@ pace requiring all of his efforts. 
So he dropped his automobile 
distributorship. 


Crist holds claim to be the or- 
iginator of the plan of renting 
trailers and he points out that 
the policy is based upon his own 
attitude toward trailers originally. 
He was in the class known as 
“from Missouri,” and figured that 
the best way to be shown would 


be by renting a trailer himself 
and trying it out. 

That experience sold him on 
both the idea of renting trailers 
along with selling them outright, 
and of having the rental funds 
apply toward the purchase if so 
desired. He set a rental rate of 
$28 a week and encouraged pros- 
pects to use the plan if they were 
in doubt as to the convenience 
and efficiency of automobile 
trailers. 


Crist is also the founder of 
what now has become “trailer 
row” and occupies a goodly part 
of Michigan avenue’s famous 
motor row in the 2400 block. He 
likes to tell his experience when 
dickering for the big modern, 8- 
story building with 30,000 square 
feet of space which he now oc- 
cupies at 2440 S. Michigan. 


Judgment Was Right 
The real estate man in the case 
advised Crist, a friend of his, not 


TRAVEL 
TRAILER 


bd Offers a Most Valuable 
Franchise to Dealers and 
Distributors 


Sales Products Corp. can lay, Trailers 
into the South, Southwest and Pacifie 
Coast States via Boat at Extremely 


Low Cost 


o— 


to take the step because, as he 
put it, the move involved too much 
of a gamble. Whereupon Crist 
offered to pay a year’s rental in 
advance. 

Others Followed 

That Crist was not off in his 
judgment is evidenced by the 
fact that since he _ established 
“trailer row” in Chicago less than 
@ year ago, a number of others 
have followed suit in rapid suc- 
cession. Today the block in which 
he is located also contains Jenks 
Brady Motors, Inc., Mullins Red 
Cap; Fred C. Hawkins and Sor 
Inc., Aladdin, Kabin Koach, Schult 
and U. 8. Cabin; Kozy Coach Chi- 
cago distributor, and Floyd Van 
Schoick, Gilke, while in the im- 
mediate vicinity are to be found 
Pierce-Arrow Illinois Co., Pierce- 
Arrow Travelodge; T. A. Smith, 
Roycraft, and Palace Trailer Co., 
Palace. 

Still another unique distinction 
held by Crist is that his arrange- 
ment with Covered Wagon per- 
mits him to serve nationally 
without restriction as to terri- 
tory. In his advertising, he stres- 
ses that he sells anywhere and 
everywhere in the United States. 

The financing problem received 
early attention and solution by 
Crist through a decision to handle 
his own financing with purchasers. 
And, he adds, his policy extends 
to accepting “anything of sale- 
able value” in the form of mer 
chandise as well as cash in pay- 
ment for the trailers sold by his 
organization, 

Crist holds to welldefined ideas 
regarding salesmen. His chief 
specification is that they have as 
strong a case of “traileritis” as 
he himself owns to. They have to 
be veritable “bugs” on the subject, 
as he puts it, and he is of the 
opinion that most automobile 
salesmen either don’t qualify or 
else must be made completely 
over. 

166-Foot Job Popular 

From J. W. Ault, right-hand 
man to Crist in the sales end of 
the business, your correspondent 


AT A RECENT distributors meeting held at the Covered Wagon 
plant the candid camera caught Robert Crist, Chicago distributor 
who is said to be the largest trailer merchandiser in the United States, 
talking it over with Ray Sellhorn, leading Michigan distributor. 


learned that the Master model 
of Covered Wagon, with an over- 
all length of 16 feet and a price 
of $395, fob factory, has been in 
highest demand, with the 18-foot 
de luxe model not so far behind 
als and sales, Ault declared them 
in number of units. 

As for the proportions of rent- 
to be running about evenly, ak 
though at one time in the summer 
rentals were slightly ahead. It 
was also stated that trailer sales 
in the experience of the company 
run fairly steady throughout the 
year rather than being a seasonal 
business, due to the national scope 
in operations and the greater 
concentration upon the warm 
climate market during the winter 
months when sales in the north 
naturally fall off by comparison. 

Furthermore, it is pointed out, 
even northerners can be inter- 
ested on a large scale during the 
winter and sold on the idea of 


purchasing or renting trailers for 
trips south. 
Pushes Accessories 

The Crist organization makes 
every possible effort to push ac- 
cessories, and Ault says that the 
dollar value of accessories sold 
with trailers averages $75. The 
record sale amounted to $450, the 
minimum being $5 per unit. Es- 
pecially favored by purchasers in 
the matter of accessories have 
been window shades, grilles for 
the stove and piping, jacks, car- 
peting, puncture-proof tubes, lan- 
terns, electric fans, radios, lamps 
and extra chair. 

The manner in which he has 
launched into this business would 
seem to indicate that Crist be- 
lieves enthusiastically in the al- 
most limited market for trailers. 
It’s no exaggeration, he asserts, 
to predict that within 20 years 
half the population of the nation 
will be living in trailers. 


-+ee sar te Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


Bed and Cushion Springs 
Refrigerator Shelves 
Curtain Rods - and all 


other types of Wire Speciality Products 


The world’s largest manufacturers of spring and wire prod- 
ucts. Wire, write or phone for representative to discuss your 


requirements and prices. 


L. A. YOUNG SPRING & WIRE CORP. 


DETROIT, MICH. WINDSOR, CAN. 


Sales Products Corp. 


Carlstadt, New Jersey 


OAKLAND, CAL. 
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Women Design Interior of Home-mobile Trailer 
New Models Feature 


All-Steel 


NEW YORK.—Featuring steel 
construction, interiors designed by 
women and air-conditioning, the 
Edwards Home-mobile trailer 
made its debut at the New York 
show. 

Paul Castner, vice - president, 
said eight dealers were signed 
opening day of the show. 

Home-mobile is exhibiting only 
the model 16 at New York. This 
is a 16-foot trailer with metal 


Construction 


cabinet work, a ventilator which 
circulates air between exterior 
and interior walls, pastel interior 
coloring and adjustable road 
clearance. The “16” carries a list 
price of $785. 

Within the next few months, 
Castner said, the Home-mobile 
line will be rounded out by addi- 
tion of an eight-foot trailer for 
sportsmen and commercial use 
and a 22-foot de luxe model. 








Sanitary Needs For 
Trailer Now Supplied 


DETROIT. — Furnishing some 
type of toilet facility in a trailer 
has been a problem to the aver- 

age owner, 

‘ manufacturer 
' 4), and dealer. 

a whe 1 When trailers 

~.. 2 began to be pop- 

ular this ques- 

tion immediate- 

ly presented it- 

self. The own- 

oF se.” «188s 

thought on the 

subject was to 


install some type of a chemical 
toilet unit. The Dail Steel prod- 
ucts Co. received many inquiries 
for the solution of this particular 
problem. 

After trying every conceivable 
way to adapt a chemical toilet 
unit to the trailer, the company 
decided this was not the solution 
and designed the Wolverine 
Trailer Commode, which is not 
a chemical toilet. A careful sur- 
vey indicates that 90 per cent of 
the demand for a toilet in a 
trailer is night and emergency 
use. The Wolverine Trailer com- 
mode is an immediate emergency 
convenience that is portable. It 
is in a corner out of the way and 
does not present the appearance 
of a toilet to anyone entering or 
visiting the trailer. 

For months this item has met 
with popular reception and is ap- 
parently meeting the _ situation 
successfully. 


‘SPEED COOKING is no trick in the New Edwards Home-mobile. : 5 oi 
A. G. Sherman, originator of the) ERE IS THE FIRST photograph of the New Edwards Home- 
This charming lady prepares a tasty dish of vegetable beef stew with | house type trailer and president of i enna P grap 
dumplings as a demonstration in the Edwards exhibit at the| ‘the Covered Wagon Co., says that mobile “16” after its arrival in New York for the automobile show. 
17,000 | Featuring safety steel construction, modern streamlined styling and 


there are now more than . - 
New York show. trailer camps throughout the country. interiors designed by women. 


HERE’S ONE FRANCHISE 
THAT OFFERS YOU i 


i alia scores again in dealer prefer- 
ence. Its new 21-point franchise leaves nothing 
to chance. 

It is the first in the industry to offer the dealer 
the stability and future profit protection which 
good business demands. 

It is the first franchise to be written by prac- 


protects your profits 
today, and assures 
them in the future. 


It is the only franchise in the 


tical automobile men who know dealer require- 
ments. 

It is the first franchise in the field to be backed 
by a nation-wide organization, in continuous, 
profitable production for more than 30 years. 
It is the only franchise backed by “a name 
known the world over.” “Aladdin” means com- 
fort, quality, and permanence to millions of 
home-owners. Your customers know “Aladdin” 
and what it stands for. 

Every Aladdin franchise has this pledge of 
stability and permanence written into it. It 


trailer industry today that will give 
you this surety! 


You can get in on the ground floor of the 
world’s fastest growing industry today. There’s 
no large investment required. And, if you act 
now, you can tie up with Aladdin—an organi- 
zation that is in business to stay. 


This is your opportunity. Don’t neglect it 
when it costs so little to find out all the de- 
tails. Just write or wire K. M. Schaefer, gen- 
eral sales manager of Aladdin, today! 


COMPANY —Trailer Division 


Asove—1937 De Luxe Streamlined Aladdin ‘‘Ambassador Four.*’ 
List $1,015, f. 0. b. factory. Aladdin ‘‘Zephyr Four,’’ $798, 
f. o. b. “The most beautiful trailer on wheels.” 


_ AIADDI 


““A Name Known the World Over” 


Box 99 Bay City, Mich.—Portland, Ore. 


FEATURE , Concealed kitchens at end... Pullman 
* seats...enameled, home-type ice box 
...table-high combination cooking and heating stove... 
double-grouped windows with special steel sash and lowering 
feature... living room comfort with wicker chair... day 
bed...spacious wardrobes...toilet...pressure water supply 
..-dozens of others. 


495 to $1015. With one stand- 
$495 to $1 /015. ~ and two de luxe models, 
Aladdin offers a double-barrelled sales opportunity. You 
have a complete coverage of the proven market in which 
95% of your sales potentials lie. And Aladdin streamlined 
models are exclusive designs! 


VISIT the Aladdin Exhibit at the Chicago Show, Nov. 14- 
21, headquarters at the Stevens Hotel. Ask the 


Aladdin executives in charge to explain the profit features of 
the new franchise to you. 





for 1937, by Trotwood, have been 
streamlined for lighter weight 
and greater speed without sacri- 
fice of strength and roominess. 
Every inch of space is utilized 
from the standpoint of both en- 
gineering and convenience. 

Increased speed demands cor- 
rect balance and roadability. To 
assure comfort and safety while 
riding at higher speeds, the Trot- 
wood emphasizes its all-steel 
chassis, and individual wheel sus- 
pension with rubber snubbing 
blocks. Independent wheel sus- 
pension makes for evenness of 
load ride, and allows a lower 
center of gravity and greater 
safety. 

Built-in Jack 

A feature of the Trotwood is 
an in-built tripod parking jack, 
with adjustable screw member 
permitting the trailer to be 
leveled and connected or discon- 
nected by one person. The tripod 
secures the trailer against 
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Safety is Factor in 1937 Trotwood Design 


Simplified Jack System 
Proves Aid in Parking 


DETROIT.—New trailer models 


movement when the trailer is dis- 
connected. The adjustable park- 
ing jack allows the trailer to be 
parked on uneven ground. A few 
turns of the screw by one person 
quickly levels the trailer. 


Completely Equipped 
The driver can see through the 
coach from the rear vision mirror 
in the tow car. A spacious trunk 
extends the full width of the 
trailer in the rear. Complete equip- 
ment includes heating stove, cook- 
ing stove, sink, water tank, ward- 
robes, two double-beds, built-in 

trunk, and dustproof doors. 


The Trotwood Master Model, 
lists at $565 f.o.b. Trotwood, O. 


Weight: Shell, 1,400 Ibs. Fully 
equipped 1,800 Ibs. On tow car, 
200 Ibs. 

Body Construction: Selected fir 
framing and three-ply Oregon fir 
plywood with dead air space on 


KELSEY-HAYES 
WHEEL COMPANY 








SAFETY ON THE HIGHWAY was given consideration when this new Trotwood model for 1937 was 
designed. A rear window permits the driver to check on following traffic when making a turn or stop. 
Another safety feature is the jacking system by which one man can park and level the trailer before 


setting up for the night. 


side walls and deck. Floor, one- 
half inch five-ply fir. 

Exterior: Leatherette or No. 12 
painted duck at option of pur- 
chaser. Green and aluminum 
standard color combination. 

Offers Upper Berth 

Beds: Separate compartments. 
Thick inner spring mattresses. 
Front, breakfast nook convertible 
into double bed. Rear, Daveno 
seat convertible into doubled bed. 
It is possible to install a 30x42- 
inch upper berth over the break- 
fast nook if more than four people 
are to be accommodated. 

Water Supply: 15-gallon tank 
located in the front of the trailer 
with double action pump. 

Interior Finish: Oregon fir ply- 
wood finished in a natural finish 
with walnut trim, varnished. En- 
tire floor covered with fine grade 
linoleum. 


Pierce-Arrow Exhibit 
Has Cut-away Models 


CHICAGO.—The new Pierce- 
Arrow line of commercial display 
coaches which attracted much at- 
tention at the New York show is 


THIS INTERIOR view shows the arrangement of beds and galley 
in the 1937 Trotwood models. Ample accommodations are provided 
for four persons with privacy for all occupants. 





cut-away unit with interior panel-| ing room, and the other into a 


ling of a new material that has 
the brilliance of enamel. This 
model is fitted with show-cases 
and carries a decorative motif in 
chromium to enhance the color 
values of the panelled ceilings and 
walls. 

In addition to the commercial 
exhibit there is also on display 
the full Pierce-Arrow line of tra- 
velodge homes. The largest model 
has two private rooms one of 


dining room. 

Each Pierce-Arrow trailer is 
shown in cut-away section to re- 
veal the arrangement of the in- 
terior. 

According to a check over 22,000 
people asked for information on 
the Pierce-Arrow trailers during 
the New York show, it is expected 
that the Chicago show, having ex- 
hibited trailers before, will pro- 
duce an even greater number of 


DETROIT, MICHIGAN 


on display at the Chicago show 
this week. A special feature is a 


...VAGABOND LEADS 1937 
QUALITY — PRICE — PROFIT 


PLUS 
A sctile the NEW Lifetime Finish 


An Exclusive Development Available Only in Vagabond Coaches. 


which is convertible into a draw-| prospects. 


SUPPLIERS OF 


WHEELS-HUBS-DRUMS 
BRAKES 


FOR 


= View, Standard Model 19. 


The newly developed interior—LACTILE—produced by VAGABOND is on a 
masonite base and gives a highly polished surface. This exclusive product has 
revolutionized the appearance of VAGABOND coaches. It lends a thrilling atmos- 
phere to the interior. Its highly polished surface will not deteriorate, nor is it 
effected by the elements or temperature. LACTILE provides complete insulation 
against heat or cold. It is a waterproof substance, durable, washable and never 
loses that new appearance. 

VAGABOND’S ACTILE 

interior finish is the talk of 

the coach buying public. 


Vagabond’s Steel Frame 


Vagabond’s new all-steel chassis frame is one of 
the outstanding improvements for 1937. Greater 
strength and safety, longer life and no added 
weight. The wheel housings are of heavy gauge 
steel, electrically welded to the chassis members, 
forming a continuous steel structure from coupler 
to bumper. This new type chassis has been 
subjected to every possible test, and has been 
approved by our engineers as measuring wo 4 
the high standard required of every con 

enters into the construction of Vagabon den 


Some 1937 Features 
@ Fully Insulated 

@ Steel Underframe 

@ Larger Ventilators 

@ Added Sleeping Comforts 
@ Stronger Hitch 

@ Built-in Trunk 


AUTOMOTIVE AND TRAILER 
EQUIPMENT 


DEALERS! Write for 


complete details today. it OP ee. ¢ 
Exterior of Model 19 Coach Front View, Standard Model 19. 


VAGABOND COACH MANUFACTURING CO. 


509 GRAND RIVER AVENUE NEW HUDSON, MICH. 


ee SASSER REA SS 





JACKSONVILLE, Fla.—Florida 
is destined to become the annual 
winter abode for thousands of 
families who have turned to the 
house trailer as their method of 
escape from the rigors of cold 
weather, in the opinion of H. K. 
Carrington, president of Trailer 
Owners of America. 


“Florida and her people have 
been quick to grasp the signifi- 
cance of trailer business,” said 
this elected spokesman. “Many 
of the world’s finest camps have 
been erected at great expense in 
order to provide for winter resi- 
dents. Private and municipal 
capital has been spent. The wis- 
dom of these investments is re- 
flected in steadily mounting 
profits. 


Money for Cities 


“For example: A city provides 
a@ camp capable of accommodat- 
ing 1,000 car and trailer units. 
The average unit carries three 
persons. Authorities say each of 
these persons spends at least $1 
a day. It can be readily seen that 
a camp of 1,000 units will spend 
$3,000 a day. This does not in- 
clude parking fees. 


“A few Florida cities and many 
northern ones make no attempt 
to stop this flow of gold which is 
passing their gates. Their atti- 
tude is that trailerites are ‘unde- 
sirables.’ There are municipalities 
whose idea is that if there were 
no trailers ‘all those people would 
be customers for hotels, rooming 
houses and cottage camps.’ 


“They overlook the fact that 
Mr. Trailerman probably would 
not otherwise have been there 
at all. 


Some Just Wander 


“Some trailerites select their 
destination in advance and go di- 
rectly. Others prefer to wander 
from town to town and stay where 
and as fancy dictates. The route 
of the trailer through Florida is 
roughly as follows: Enter the 
state either at Jacksonville, or 
Lake City. The traffic is about 
equally divided. From there the 
trek is to Archer, a smaller town 
which has long welcomed trailers, 
then on to Gainesville. Clear- 
water, St. Petersburg, Tampa, 
Bradenton, Sarasota and Ft. 
Myers are popular stops. 


“Miami is next in line, after a 


Federal Signing 
Up Dept. Stores 


DETROIT.— George F. Lord, 
sales mgr., states Federal Motor 
Truck Co. is going out for depart- 
ment stores as part of its trailer 
dealer outlets. 


Such stores not only stock many 
things which are trailer acces- 
sories and equipment, Lord says, 
but are in a position to demon- 
strate the commercial possibilities 
of the trailer by using them as 
door-to-door demonstrator units, 
especially in suburban and rural 
areas. 


Chemical Products Co. 


Meets Trailer Needs 


DETROIT.—Dependon Products, 
long in the adhesive and metal 
cleaner field, is being introduced 
to the trailer industry by Chem- 
ical Products, Inc., here. 

Thomas W. Halloran, president 
and general manager, has oper- 
ated in the field for 17 years, sell- 
ing largely in recent years to au- 
tomobile manufacturers. 

“We welcome the chance of 
servicing this new and growing 
industry,” Halloran said. “It is 
now already out of the infancy 
stage, and we are prepared to be- 
come a factor in its progress.” 

Dependon Products offer three 
types of adhesives, for fabrica- 
tion and insulation to trailer 
manufacturers, as well as a liquid 
metal cleaner. The entire line is 
said to have been used by many 
automobile manufacturers. 
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TOA Head Sees Florida 
Leading Trailer Resort 


drive over the Tamiami Trail 
through the *everglades and so 
back up north on the east coast.” 

Tin Can Tourists of the World, 
original campers’ organization, is 
staging a home-coming at Ar- 
cadia, Fla., Dec, 28 through Jan. 
3. The TCT convention will be at 
Sarasota, Feb. 8 to 14. 


Plans Get-Together 


Automobile Tourists Assn. has 
scheduled a get-together at Lake 
City, Nov. 22-28, its annual con- 
vention at Clearwater, Jan. 29 to 
Feb. 8. 


Trailer Owners of America, 
newest trailer organization, is a 
service organization rather than 
fraternal. TOA has planned and 
is arranging the first winter 
trailer show, Jan. 4 to 16. “Trailer- 
town,” a unit of TOA, is to be the 
world’s only city on wheels, Car- 
rington said, and will cover sev- 
eral hundred acres. 


FLORIDA HAS PROVIDED trailer travelers with some of the finest camps or trailer parks in the 
United States. This Belle Haven camp, located in Miami, is an excellent example of the commodious 
community houses provided. Bath and laundry facilities are provided in addition to a club room. 


Again 
the Palace 
Steps Ahead 
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Palace 


Travel Coach 


al 


New and 
Outstanding Features: 


Astonishing beauty! Amazing luxuriousness! Extraordinary re- 


finements! Unparalleled comforts and conveniences! All these are 
yours in the new 1937 Palace Coach. 


Here are its outstanding features: Electric refrigeration; hot and 
cold running water; shower; built-in bath tub; odorless chemical 


Note the 
Third Wheel 


toilet; hot water heating system; electric brakes; built-in trunk; 


third wheel which takes all weight off the car; comfortable sleep- 
ing accommodations for as many as eight. A special super de 
luxe, 3-room model, with separate living room, bedroom and tile- 
finished kitchen. 


That Relieves the Car 
of All Trailer Weight 


In short, the new 1937 line marks a step in advance of anything 
heretofore offered in the travel coach field! 


Why 


Automobile Dealers Are 


Flocking to the Palaee Coach 


The nation-wide acceptance of the Palace Travel 
Coach on the part of automobile dealers is not due 
to their own personal preference alone. Of even 
greater influence is the fact that the Palace is 
acclaimed by the buying public as by far the great- 
est value on the market today. 


Possessing an eye-appeal as captivating to women 
as to men, embodying construction features as sen- 
sational as the beauty of the coach itself, and backed 
by a company adequately financed and with an 


organization of men whose experience dates back 
to the earliest days of trailer manufacture, the 
Palace Coach today holds a position in the front 
rank of this rapidly growing industry. 

A Palace Coach franchise will bring you sub- 
stantial profits—just as it is doing for other auto- 
mobile dealers from coast to coast. Remember— 
it’s a clean-cut business! No trade-ins! No service! 
And a continually mounting demand that assures 
a quick and profitable turnover! 


Sell Palace Coaches! Arrange for Your Franchise Now! 


PALACE TRAVEL COACH CORP. 
FLINT, MICHIGAN 


Palace Travel Coach Corporation, 
Flint, Michigan 


Please send me a copy of your booklet about “How to 
Make Money Selling the Palace Travel Coach”—and com- 
plete information covering your Dealer Franchise. 


Name 
Address__ 


City 








See Seaboard I 


Advantage in Shipping 


NEW YORK.—The 1937 line of | ply of 
the Tally-Ho Coach Co., consisting 
of three models ranging from 15 
to 25 feet in length and from $440 
at the factory, is on exhibition at 
the national automobile show. 

Tally-Ho entered the trailer 
field a year and a half ago. It is 
a corporate subsidiary of the 
High Rock Knitting Co., 63-year- 
old manufacturing concern. 

Its location in Philmont, N. Y., 
close to the Atlantic seaboard, is 
considered by the company one 
of its prime advantages. Execu- 
tives in charge of distribution and 
Sales believe they can ship by 
water and lay a trailer down in 
Portland, Ore., at a delivered 
price to compare favorably with 
prices of west coast makers. 

For this reason, particular ef- 
forts are being made to build up 
dealer organizations in the south, 
and west of the Rockies. 

Tally-Ho interiors apply proven 
principles of yacht design and are 
outfitted and insulated for year- 
round use. 

Exteriors are of oil-tempered 
masonite or fabrikoid over ply- 
wood insulated with jute. Shatter 
proof glass is optional. Interior 
walls, ceiling and flooring are of 


EXCELLAIRE 


Trailer Ventilators 
Adjustable 
Streamline Latest 
Skylight | Lid T: 
De Luxe Mode! 
Y Dia.—12” Dia. (Any Size) 


WE SOLVE YOUR VENTILATOR 
PROBLEM 


Write Us Your Requirements, 
Sises, Prices 


DASCO PRODUCTS CO. 


8235 GRATIOT AVE., DETROIT, MICH. 
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Tally- Ho Exhibits a New Model at N.Y. Show 


Location 


plywood. The ceiling encloses a 
dead air space insulated with 
celotex or jute. Floors are cov- 
ered with linoleum. 

The chassis 
channel steel, K- 
electrically welded. 

Warner electric brakes are 
standard except on the smallest 
model. Other standard equipment 
includes Simmons beds, Coleman 
stoves, ice box and built-in trunk. 

Harry Wallach represents the 
company in New York city. 


Letter Box 


(Continued from Page 6) 
than a great many automobile 
dealers apparently realize. It 
should be the means of selling 
more automobiles and after all, 
the ways and means to make more 
money is what life is all about, 
anyway.—C. E. Fisher, president 
Fisher Cadillac Corp., Newark, 
N. J. 


Biggest 
Your trailer section was the 
biggest single thing that ever 
happened in the trailer industry. 
Congratulations!—John E. Cole- 
man, The Zepp Trailer Co., Ar- 
lington, Va. 
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Compliments Trailer Sec. 

I take my hat off to you and 
compliment you oan your first is- 
sue of Automotive Daily News 
Trailer Section. It was certainly 
got up in first class shape.—Rus- 
sell E. Merrell, Kabin Koach Co., 
East Detroit, Mich. 


Wants Information 

We have been receiving re- 
quests recently from Canada for 
detailed information as to pro- 
duction or registration of automo- 
bile trailers in the United States. 

As it has been rather difficult 
for us to obtain any, details in 


SAFETY LIGHTING EQUIPMENT 


K-D AUTO LAMPS AND SIGNALS 
FOR TRAILERS OF ALL MODELS 


YY RETHES the trailer loaded with valuable 

merchandise — or the new trailer with its 
precious load of humanity and “light housekeep- 
ing” effects—there’s the right K-D light and 


safety signal. 


Approved in every state —ap- 


proved by many thousands of users. 


FOR AUTO 
TRAILERS 


Complete catalog 


Model No, 215 
TAIL LAMP 


and chart of state 
lighting regulations 


Model No. 522 
DOME LAMP 


on request. 


E Model No. 324 ~ 
TRIFLEX, Jr. 


Model No. 516 
CLEARANCE LAMP 


Model No. 238 
STOP LAMP 


THE K~D LAMP COMPANY 


CINCINNATI, 


OHIO 


is of three-inch | 
and X-braced, | 





PIES SAREE 


SHATTERPROOF GLASS is offered as optional equipment in this 
new 1937 Tally-Ho coach. The ceiling encloses a dead-air space in- 


sulated with jute or Celotex. This 


design and equipment are said to 


make the Tally “Ho suitable for year around use. 


--—~ — ——® 


New York, we are wondering 
whether or not your organization 
has any information on the sub- 
ject, such as production or regi- 
stration of commercial trailers| 
and tourist trailers during any 
recent period, preferably for the 
year 1935.—Douglas S. Cole, trade 
commissioner for Canada. 
* + + 


Congratulations 


I would like to congratulate you 
on your trailer issue. It is the 
best job I have seen done for the 
trade so far—H. D. Wilshire, 
General Manager, Split Coach 
Motor Corp. York, Pa. 


$1 Trailer Tax 
Fair, says Merrill 


CHICAGO.—A nominal road tax 
of approximately $1.00 per vehicle 
would be fair in the estimation of 
R. E. Merrill, sales manager and 
treasurer of Kabin Koach Co., 
who discussed probable future 
trailer legislation at the Chicago 
automobile show here this week. 
Merrill declared that in his esti- 
mation there would be no radical 





INTERIORS of the 1937 Tally- 
Ho are finished in stained fir. 
Heating equipment, coupled with 
the dead-air space system of in- 
sulation, provide ample warmth 
for all climates. 


trailer legislation during the next 
year or so, but pointed out that 
as trailers become more popular 


Advises Trailer 
Mfr. to Improve 
His Credit Rate 


DETROIT.—Many trailer build- 
ers who are legitimate credit 
risks for their supply houses are 
without credit rating because of 
a mistaken idea of what consti- 
tutes credit in fast moving or- 
ganizations like automobile and 
trailer companies, according to 
Homer H. Davidson, manager of 
the Automotive Credit Service, 
Inc., which serves as a credit 
clearing house for nearly 200 parts 
manufacturers. ° 

“In the ‘automotive parts in- 
dustry,” says Davidson, “the 
manufacturers have learned that 
when they are building up heavy 
inventories and sales are down, 
the easiest way to protect their 
credit and standing among sup- 
pliers is to open their books to 
an organization such as ours and 
let us know just what their true 
conditions is, 

“We are finding it hard to help 
many of the trailer manufacturers 
get a legitimate line of credit 
with their supply sources because 
of their reluctance to give either 
their vendors or we who gather 
information for them, a _ true 
statement of their condition. 

“Every parts manufacturer who 
deals with these industries rea- 
lizes the inventories which have 
to be collected and maintained 
during model change overs and in 
slack selling seasons. In most 
cases he is willing to co-operate 
with the customer if he knows 
how that customer is planning to 
finance himself and what provi- 
sion he is making for payments.” 


are added to the highway each 
year there would be increasing 
resistance from property owners 
who may feel that the so called 
tax exempt trailer is a discrimi- 


and a greater number of them nation against them. 


AUTO 


CRUISER 


VIL TAO TLE, 
a 
WES 


screens. 


Weather- proof Venti- 
lation—controlled ventila- 
tion summer or winter—rain 


or shine. 


In advanced design, plan and construction, the outstanding leader of the 
field. Directed by aggressive production, financial and sales executives 
with modern ideas and management methods—manufactured in its own 
plane devoted exclusively to trailer construction—sold at prices which, 
are surprisingly reasonable for quality work, yet permit generous margins 
to distributors—that’s Auto Cruiser's set-up—that's the fast-growing 
organization which invites your inquiry about a distribucor arrangement. 


Drop Windows—(ull 
opening—no projections from 
sides of coach. —bronze 


All Steel Chassis — pre 


vents faulty aligament—adds 
years of life. 


High Hitch— prevents 
side-sway—hugs the road. i 
Rear Stora 
easily accessible fo 
use on the road 


(=P 


Full Width 
Splash Board— 
keeps Auto Cruiser’s 
front looking new. 
Scientific Insula- 
tion —cool in sum- % cute sim 
mer—cozy and non- 24 4 
sweating in cold 
weather. 


Lempereo 


Jack Wheel—makes at- 
taching and detaching easy. 


Rear Vision—unobstruct- 
ed view from tow-car through 
trailer. 


Excellent distributor opportunity—write immediately for details. 


AUTO CRUISER. 


4400 YORK 


ROAD 


BALTIMORE, MD. 





THE ARCADY is 16 feet long and sleeps four persons. It is covered 


with sheet aluminum except for a small area on top. 


Judkins Builds? Coaches 
For Gen. Trailers Corp. 


(Continued from Page 1) 


known automobile body builders| cludes a_ two-burner 


stove and a 75-pound capacity re- 


frigerator. There is seating ca- 
pacity for eight persons. Bed 
equipment includes a forward 
divan, convertible into upper and 
lower berths, or into a four foot 
by six foot three inch double bed. 
The rear compartment includes 
seats convertible into double bed 
four feet by six feet, three inches. 
Two roof ventilators afford cir- 
culation, 


The Arcady trailer is covered 
with sheet aluminum except a 
small area on top, which is co- 
ered with regular auto top fabric. 
It is insulated throughout with 
full half-inch wood fiber insula- 
tion, including the floor. The in- 
terior is finished in two-tone ma- 
hogany. 

A double bed and dinette ar- 
rangement occupies the rear end. 
A large deck opening, 43x36, in- 
cluding a window, opens up to 
supply ventilation and also a space 
to admit a 14-foot boat when de- 
sired. 


In the forward corners of the 
trailer are two wardrobes. Be- 
tween the wardrobes and under 
the front window is a shelf. Be- 





THE ROMANY, by J. B. Judkins, a product of General Trailers, 
has a length of 19 feet, five inches and sleeps four. A divan is con- 


low the shelf is storage space and 
a place for the gas tank. 

Windows are screened from 
within and they are readily re- 
moved. The windows control like 
automobile windows. 

The door opens in. 

The ventilator windows are a 
feature in this trailer. 


| vertible to a double bed or upper and lower berths. 


Placed lengthwise of the trailer 
is a day-bed to accommodate two 
people. 

The framework is glued and 
screwed. Road clearance is 10 
inches. 

The total length is 16° feet. 
Total height, seven feet six inches. 
Total width, six feet six inches; 
at base, five feet 10 inches. 


and their sale through a national 
distributor organization,” Sloan 
said. 

“The second point of our plan 
is the operation of General Trail- 
ers Camps throughout the coun- 
try. Many trailer camps are al- 


R. H. Sloan J. B. Judkins 


ready in existence, but all are 
operated as individual units. It 
is proposed to operate two differ- 
ent types of camps: (1) ‘stop 
over’ camps placed at approxi- 
mately 250-mile intervals between 
leading centers of population on 
main highways, and (2) ‘tourist’ 
camps to be located wherever 
possible on the shore of a lake, 
a river or on the seashore. Com- 
plete accommodations will be of- 
fered in these camps for a vaca- 
tion of any duration or, where 
the climate permits, for a perma- 
nent home. It is planned that 
both ‘stop-over’ and ‘tourist’ camps 
will be operated through our dis- 
tributor organization. 

“A home for less than $1,000 is 
made possible by the trailer. A 
comparison of the cost of con- 
struction of even the most modest 
home and its lot with a ‘home on 
wheels,’ at from $500 to $1,000, is 
a matter which may well con- 
cern the home builder of today. 

“Point No. 3, the rental of the 
trailers is a very important part 
of our program. It is proposed to 
operate a rental service through 
which trailers may be rented for 
a day, week, month or season. 
When our distributor organization 
is completely developed, it will be 
possible to-rent a trailer from 
any distributor, travel to any part 
of the United States desired and 
turn the trailer into the distrib- 
utor located nearest to the ulti- 
mate destination. 

“Anticipating the need for win- 
ter storage facilities is our fourth 
point. Each main building will 
have a connected sizeable floor 
area which will be used during the 
summer months for dancing, and 
enclosed during the winter for 
dead storage of trailers. 

General descriptions of two of 
the models follow: 

The Romany, priced at $890, at 
the factory, has an overall length 
of 19 feet and an overall height 
of nine feet. The frame is built of 
straight grain white ash, re-in- 
forced with a structural steel 
channel the full length. Roofing 
is aluminized fabric with insulat- 
ing material and air space above 
the ceiling. The walls are panel 
board finished in synthetic enamel. 
The inside is plywood and insula- 
tion is through one and one-half 
inches of air space between the 
walls. There are six windows, 
leaded or plain. Equipment in- 





A Good Product Backed by 
an Experienced, Financially Strong Company 


@ If you are looking forward to a trailer franchise as repre- 
senting a permanent business and a consistent source of 
profitable income, it is of the utmost importance that you 
make your selection of a trailer with careful consideration of 
the company that builds it. The manufacturer you represent 
should be well-established, amply financed, thoroughly ex- 
perienced in the manufacture of automotive vehicles—with 
plant and personnel facilities capable of building a product 
of outstanding character, to be sold at a reasonable price. 


The Federal Motor Truck Company has a background of well 
over a quarter-century of automotive experience, a sound 
financial structure, ample and completely modern plant facil- 
ities and an enviable reputation not only for a dependable 


product but for fair dealing with both its dealer organization 
and the public. 


Federal Coach and Merchandising Trailers are outstanding 
in design and construction. They include such important engi- 
neering advancements as attractive appearance, all-steel 
chassis frame, steel exterior, cellular insulation, hand-rubbed 
interior finish, and many other features with definite selling 
appeal. 

The Federal Trailer Franchise offers an exceptional oppor- 
tunity in this new and promising field. At some points a dual 
franchise is available covering both Federal Trailers and 
Federal Trucks. Federal's financing facilities are advanta- 
geous to both dealer and purchaser. Complete information 
will be gladly furnished. 


TRAILER DIVISION e FEDERAL MOTOR TRUCK COMPANY e¢ DETROIT, MICH. 
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Kabin Koach Co. Claims 
First Production Model 


DETROIT. — America’s first 
trailer manufactured in regular 
production, according to the build- 
ers, was a Kabin Koach sold to 
Esther Stanley, operatic singer, 
early in 1935. The latest Kabin 
Koach models, all-steel, are on 
display at the New York automo- 
bile show. 

Kabin Koach took over many 
features of the car body such as 
automobile-type window reveals, 
automobile door hardware, bump- 
ers, and modified motor car door 

- construction, its builders say. 

The vogue of the trailer coach 





THE NEW 1937 ANDERSON COACH 
is a custom trailer home. Built for comfort 
and convenience at production prices to ac- 
commodate 2 or 4 people. 

Compare Before You Buy 
19 ft. Club Coach covcccee SJae 
164% ft. Cruiser Coach .... $540) 


ANDERSON COACH CO. 
Dept. A Marshall, Mich. 


TALLY-HO 


has caused expansion in the 
Kabin Koach Co. Amplified pro- 
gressive manufacturing and as- 
sembly methods for quantity pro- 
duction are necessary, with capi- 
tal increases and important addi- 
tions in personnel. The principal 
executives are: 


L. R. Worden, president and 
general manager; Russell E. Mer- 
rell, assistant treasurer and sales 
manager; Mathew Kreg, secre- 
tary; Claude McDonald, member 
of the board of directors and 
Hugh Nickerson, vice - president, 
treasurer and manager. Frank 
Muller is vice-president and direc- 
tor of purchases. 


The Kabin Koach Co. was 
founded by executives with au- 
tomotive experience. Merrell is 
also the treasurer of the recently 
formed National Trailer Coach 
Manufacturers’ Assn. Other im- 
portant associates in the plant 
have been in automobile and car- 
body work for long periods. 

In the belief of Kabin Koach 
executives the logical outlet for 


PRESENTS 


DEALER 
~ OPP 


SOCK ! 


SOCK! 
SOCK!!! 


THAT’S THE WAY 


TALLY-HO 


WILL MAKE SALES 


WIRE OR WRITE 
TODAY 
PHILMONT, N. Y. 
or 
HARRY WALLACH 
25 BROADWAY - 


ee 
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THIS KABIN KOACH built in January, 1935, for the late Esther 
Stanley, New York operatic singer, is claimed to be the first all-steel 
coach trailer built in America. The coach is now owned by a Florida 
couple who purchased it from her estate. 


the sale and service of trailers 
lies in the established distributors 
and dealers of automobiles. 


Tourists Increase 


SACRAMENTO, Calif .—During 
the first nine months of this year 
167,445 non - resident automobiles 
entered California. This is an in- 
crease of 40,708 or 32.12 per cent 
over the same period of last year. 


from 


*440% 


to 


*2395% 


F. ©. B. 


PHILMONT, 
N. Y. 


ORTUNITY 


1 Sold Complete! 


2 No Extras!!! 


3 Highly Specialized Product 


4 Make More on Commercials 


TALLY-HO COACH CO., Ine. 


PHILMONT, N. Y. 


N. Y¥. C. 


The Wife Can 
Pick Colors in 
This Trailer 


CHICAGO.—That a trailer should 
be considered on the same basis 
as a small apartment—with a 
choice of furniture, is one of the 
doctrines of Burt Sprinkling, de- 
signer of the U. S. Coach Co.’s 
Club Car, on exhibit at the Chi- 
cago show. 

The 1937 line of this company 
offers a selection of sizes and fin- 
ishes in interior furnishings to 
meet the needs and pocketbook of 
the trailer buyer. A range of 
finishes including maple, walnut, 
mahogany and painted, is calcu- 
lated to appeal to his wife. 

The Club Car runs from 15 to 
21 feet in length and $550 to $1,095 
at the factory. Body frames are 


Trailer Makers 
Are to Convene 


At Chicago Show 


(Continued from Page 1) 


Palace; Norman C. Wolfe of Sil- 
ver Dome; Ray Gilkinson of 
Gilkie; C. M. Lutes of Kozy 
Coach; R. E. Merrell of Kabin 
Koach; Roy J. Miller of Auto 
Cruiser; Earle E. Raymond of 
Raymond Products; and W. J. 
Schult of Schult Trailers. 


Trailin’ Along 


(Continued from Page 1) 


down 3600 smackers for the job 
and went away satisfied. 
* a > 

SO MUCH FOR the show. Now 
ahead of us, on Thursday night, 
the trailer manufacturers will get 
together for the purpose of 
strengthening their national or- 
ganization. What will come out 
of it I cannot say at this writing 
but it looks to me as if the new 
body will be successfully launched. 
Mebbe there will be an affiliation 
with the Automobile Manufac- 
turers Assn. Just what that will 
be I cannot say now but it is 
likely to happen. At any rate the 
new association is on its way. 


Milwaukee Exhibitors 


Give Section To Trailers 

MILWAUKEE.—A new special 
section for house trailers will be 
a development of the Milwaukee 
automobile show which will open 
in Milwaukee Auditorium, Nov. 
21, and close a week later. Cars, 


THIS U. 8S. COACH CLUB CAR is a symphony of pastel colorings 
and harmonizing upholstery materials. The purchaser can select any 
one of three grained wood or any painted interior desired with 


draperies to match. 


of ash. Bodies are insulated with 
Celotex and covered outside with 
masonite. All models have a 
dressing room which may be con- 
verted into a toilet. 


DETROIT 


ALL-ALLOY 


FINE STEEL SKULFULLY HANOLED 


The manufacturers of Detroit Springs—standard 


equipment on leading cars for 32 years—offer 


Trailer Builders complete service. This includes 


engineering and designing, to solve suspension 


problems and secure springs that carry the 


trailer load properly and protect its equipment. 


Now available — Detroit 


Two-Stage Helper 


Springs, for installation on the Towing Car, to 


help the standard rear springs carry the extra 


weight of Trailer. . 
PRODUCTS CO., 


. . Address DETROIT STEEL 
2250 East Grand Boulevard, 


Detroit, Michigan. 


trucks, motorcycles, accessories, 
shop equipment and petroleum 
products will be included in the 
exhibits. 

Eight cars and a trailer will be 
given away during the show. 


Trailers Draw ’Em 


In, Peoria Finds 

PEORIA. — After four years, 
camp and house trailers are an 
integral part of the annual auto- 
mobile show which will be staged 
in the Armory here, Dec. 2-6, by 
the Peoria Automobile Dealers’ 
Assn. 

Schelm Bros., pioneer manufac- 
turers of Schelbro trailers, are 
located here and are members of 
the association. Carl Schelm is 
president of the National Trailer 
Manufacturers’ Assn. 

Besides Schelbro, Covered 
Wagon andthe Palace Coach have 
also contacted for space. 

Other years proved trailer ex- 
hibits among the most popular 
on the floor. 
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BRAKES ARE STANDARD equipment on all four Auto Cruisers 
from the 19 foot model up. In all models from 21 to 25 feet in length 
a choice is given the buyer of either tub or shower bath. 


Auto Cruiser Co. Offers 
Models 16 to 25 ft. Long 


BALTIMORE. —Five different 
models of trailers are offered by 
the Auto Cruiser Co. of America 
here. They range from 17 to 25 
feet in length and from $685 to 
$2,400 in price. In all models from 
21 to 25 feet long a choice is 
offered of either tub or shower 
bath. The two largest models, 23 
and 25 feet, provide a complete 
air-conditioning system. Vacuum 
brakes are standard equipment on 
19- to 25-foot trailers, with emerg- 
ency feature extra. There is a 
chrome sink, and toilet room with 
removable toilet. A four-burner 
cookstove is regular equipment. 


Model 21 of the Auto Cruiser 
line divides into two rooms, with 
a sleeping compartment in the 
rear for two people. An inner 
spring studio couch in the front 
opens into a double or twin bed. 
Separate toilet room with shower 
attachment or tub is_ supplied. 
Interior is finished in mahogany. 
The galley is finished in chro- 
mium. Upholstery is offered in 
a choice of six colors, with four 
colors available for linoleum. 
There is a built-in heating 
system. 


This model weighs 1,960 pounds 
with an outside overall height of 
seven feet 10 inches and an inside 
height of six feet two inches. Out- 
side width is six feet eight inches 
and inside six feet two inches. 
The inside length is 17 feet seven 
inches. 

The chassis is of two by three- 
inch steel channels with wood in- 
serts and the frame of white oak 
and cypress, with all joints of 
screw and bolt type construction. 
Coupling is of quick-detachable 
steel type with ball and socket 
and safety chain. Windows are 
easy operating and weatherproof, 
with metal framed screens. The 
exterior is of tempered masonite, 
weather resistant and finished to 
standard color. The jack is a ball 
bearing screw type, caster style 
and folds away when not in use. 

Complete wardrobes are fur- 
nished and there is an insulated 
icebox of 50-pound capacity and a 
water tank holding 30 gallons. 
Wiring is supplied for both six- 
and 110-volt systems with plenty 
of outlets. A built-in aerial and 
radio compartment is supplied. 


Safety Signal 
Apparatus Uses 


Electric Arrow 


NEW YORK.—In at least one 
state, use of directional signal 
apparatus on trucks and trailers 
is mandatory. Anticipating a 
growing demand for this type of 
equipment, General Accessories 
Co. has placed on the market a 
line of 18 types of electric arrow 
signal lights for commercial and 
passenger vehicles and coach 
trailers called Autoposts. 

The lights can be used both 
front and rear and are operated 
by an automatic reset switch, at- 
tached to the steering post or the 
gear shift lever, to signal right 
and left turns. 

The maker asserts a_ special 
lense makes the lights effective 
even in bright sun light, but does 
not reflect the glare. 





Trailer Juice Cheap 
Automobile trailer dwellers in 20 
Michigan state parks can plug in 
on electricity for light and radio; 
25 cents a day up to 75 cents for 
more gadgets. 


THE NEW DAYTON 
ALL STEEL SAFETY COUPLER 


' 
THE DAYTON PRINCIPLE 
. 


Strength with 


development of the new cold forged coupler. The standard 
coupler unit is easily fitted to individual construction require- 
The new cold forged 
coupler and Atwood’s complete line of trailer products, con- 


ments by the various adapter units. 


sisting of Dayton crucible steel couplers, Dayton caster wheel 
jacks, Dayton pumps, Atwood doorstep, and the Atwood 
automatic deck prop, will be featured at the auto shows in— 


New York City 
Abeles-Lewit Co., Inc. 


Auto Cruiser 
Has New Plant; 
Elects Officers 


BALTIMORE.—The Auto 
Cruiser Co. of America has been 
granted a new charter and a new 
corporation formed under the laws 
of the state of Maryland. Auto 
Cruiser Co. of America, 4401 York 
road, Baltimore, takes over all 
assets and liabilities of. the Auto 
Cruiser Co. of America, also a 
Maryland corporation. The first 
meeting of the new corporation 
was held on Oct. 23 at which 
time the following officers were 
appointed: Ray Jay Miller, presi- 
dent and chief engineer; Law- 
rence Dallin, vice-president; Ralph 
M. Crouse, treasurer in charge of 
manufacturing, and Elwood S. 
Quarngesser, secretary and direc- 
tor of sales advertising. 


The new plant is of a size to} 


lightness, quality, 


Chicago 
C. M. Hoof Co. 
Kar-A-Van Industries 


Address Trailer Department of 


Fo & -o 


ATWOOD ENGINEERING 


standardization, 
low price by virtue of quantity production, fostered the 


ATWOOD VACUUM MA 


A CHOICE OF SIX different fabrics is offered in upholstery ma- 
terials and choice of four linoleum patterns is provided in the 1937 


Auto Cruiser models. 





provide ample space for immedi- 
ate operations and so arranged 
that additional floor space may be 
added as the business expands. 
Six individual construction and 
assembly lines have already been 
established in accordance with 
automobile production practice. 
Plant layout is arranged so that 


each assembly line is fed from 
the woodworking department, the 
upholstery shop, the machine shop 
and the parts stockroom, 


Advertising schedules have been 
increased, sales promotional ac- 
tivities have been stepped up and 
new distributors are now being 
appointed. 


THE DAYTON PRINCIPLE 
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Safety Design 

Extremely Durable 

Simple Construction 

Easy to Operate 

Couples Automatically 

Positively Anti-rattle 

Automatic Wear Take-up 

Snubbing Action 
Back Thrust 

Self-Centering 


Precision Machined 
Throughout 
Can Be Padlocked 


Against 


ATWOOD ENGINEERING 


and 


lo i a a nk 


Cleveland 
Motor Rim Mfrs. Co. 


Manufactured to Best Auto- 
motive Production Prac- 
tices 

Pioneered Standardization 

Universally Adaptable 

Lightness by Durable Cold 
Forgings 

Rustproof Plating 

Increased Accuracies 

Certified Tensile Strength 

Certified Nose Load 
Strength 

Certified Ball-Extraction 
Strength 

Easily Lubricated 

NEW LOW COST 


CHINE COMPANY 
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French Auto Camp Clubs Supply T Trailer Grounds 


Give Members Information 
On Places of Interest 


PARIS.- Trailer owners in 
France who are members of the 
Auto Camping Club have the ad- 
vantage of controlled camps 
throughout the Republic, accord- 
ing to the October issue of the 
club’s bulletin. One section with 
headquarters in Paris, makes a 
specialty of week-end trips 
through the valleys of the Seine, 
Oise, Loir, Marne and Aisne riv- 
ers,” the bulletin says. 


“The section with headquarters 
at Toulouse in southern France 
have week-end camps in the 
mountains between France and 
Spain and have established 40 
camps in that district. The sec- 
tion Cote D’Azur with headquart- 
ers at Marseilles have camps 
throughout the Maritime Alps 
and along the Mediterranean 
while the Scetion Vallee du Rhone 
has headquarters at Lyon and 
controls camps throughout the 
French Alps and along the rivers 
in that district. 


“Each section arranges. all 
routes for trailer owners and ad- 
vises campers of places of histor- 
ical interest. The best hunting and 
fishing are indicated, with fishing 
apparently the favorite diversion 
of campers in general. 

“The bulletin gives considerable 
space to the ‘Auto Camp Inter- 
national’ held at Budapest, Aus- 
tria. Trailerites from England, 
Germany, France and Italy as- 
sembled at Camp de Normafa in 
August, which was sponsored by 
the Royal Automobile Club of 
Hungary. Chief among the many 
entertainments provided were 
groups of gypsy bands from all 
parts of southern Europe. The 
bulletin remarks particularly on 
the astonishment of gypsies at 
modern methods of nomadic life. 
Several thousand persons attended 
and a major part of the time was 
spent in sightseeing. Automobile 


makers such as Renault, Citroen | 
and Peugot took advantage of the | 


opportunity to display cars of 
smaller types to be used as tow- 
ing cars. Many American made 
trailers were in evidence.” 
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tabi er 
With $100,000 
Is Ready to Go 


DETROIT —L. E. Worden, 
president of the Kabin Koach Co. 
of this city announces completion 
of re-incorporation of the finan- 
cial structure which gives this 
company a paid in capitalization 
of $100,000, assets running in ex- 
cess of $130,000, and a new plant 
in Pontiac. 

The new officers are: L. E. 
Worden, president, and chief en- 
gineer; Hugh Nickerson, vice- 
president and production man- 
ager; Frank Maller, vice-president 
and purchasing agent; R. E. Mer- 
rell, treasurer and sales manager, 
and M. Craig, secretary. 

Hugh Nickerson, under whose 
direction will come all production 
activity, is a former general pro- 
duction manager of the Hupp Mo- 
tor Car Corp., and is well known 
in the automobile industry. 

The new plant located just 
north of Pontiac on the Dixie 
Highway contains 14,000 square 
feet of manufacturing space and 
includes eight and one-half acres 
of land. 

As soon as the machinery is 
moved from the former East De- 
troit plant an immediate produc- 
tion schedule of 300 coaches a 
month will be instituted. 


Pierce-Arrow Opens 
New Trailer Salon 


CHICAGO. — With Paul Fitz- 
patrick, vice-president, present 
from the factory, a picturesque 
Pierce-Arrow trailer salon with 
natural scenic effects as the back- 
ground for new Travelodges on 
display, was opened this week. S. 
L. Davis, president of the Pierce- 
Arrow Illinois Co., acted as host. 


Ventilator Specialist 


to the Trailer Builder 


MFGRS. 
of 
Heating Stove 
Cabinets 
Water Tanks 
Sidewal! 
Automatic 
Ventilator 


Complete with screens. Serves as 


Glass Top 
Deck Ventilators 


trim. No parts below ceiling. Fur- 


Window & Door 
Visors 4 


nished with spring and chain, Toggle 
worm and gear control. 4 


Many Other 
Items 


AUTOMATIC VENTILATOR CO. 
CORUNNA, MICH. 


SHAMROCK TRAILERS 


Manufacturers of 


Chrome emee Drop Axles 
Complete 


Less 


Brake on Axle 
$20 extra 


Special 
Exchange your pres- 
ent drop axle for a 
drop axle with brake, 

for only 


*20 


‘tires 
Write for 
Literature 
Showing 


LOWER 
PRICES 


SHAMROCK TRAILERS 


11769 Grand River, Detroit, Mich. 





A SECTION of the trailer camp of the Rallye Auto Camp Inter- 
national at Budapest, Austria. Several American made trailers were 
seen at the convention held in August. 


One-Way, Separated Roads 
Called Accident Solution 


WASHINGTON. 
reversal in the policy heretofore 
governing the nation’s highway 
building is expressed in one view- 
point in discussions of what to do 
about the traffic accident situa- 
tion. This group clings to the 
conviction that the nation must 
not only have more highways— 
they must be “quality” highways 
—engineered for the greatest pos- 
sible safety. 

They say that while it may be 
good politics to build improved 
roads to the homestead of every 
voter in a particular congres- 
sional district, they deny that it 
is sound: public policy to spread 
public funds so thinly over a 
large area that main trunk high- 
ways are left in an obsolete and 
dangerous conditions for the mo- 
torist and pedestrian. 

It is less important that some 
remote back roads be a little 
muddy in winter than that some 
main highways should be the 
scene of bloody accidents at all 
seasons of the year, they say. 

Far better to see that the main 
roads are built to a maximum of 
safety, while at the same time 
with no idea of eliminating all 
construction and upkeep of sec- 
ondary roads. 

‘What is sought is how can the 
highway dollar be spent to the 


Eliminating Bad Strip of 


Chicago-St. Louis Road 
CHICAGO. — Modernization of 
“one of the worst stretches of high- 
way between Chicago and East St. 
Louis” is under way by the state 
highway department, Ernst Lieb- 
erman, chief engineer, announced. 
The project is on US 66 between 
Springfield and Sherman. Bridge 
and grading work has been started 
and contracts for the paving will 
be let soon. 

Lieberman said the new road 
will be a divided four-lane high- 
way. Much of the old pavement 
was built in 1914 and was nar- 
row and inferior in alignment. 


TRAILER 
BUILDERS 


Write us for information on body 
hardware, body trimmings and 
lacquers. 


We carry the largest stock in the 
world on these items. 


Get our prices and samples first— 
wire or write— 


ALLENDER 


BODY PRODUCTS CO. 


1966 E. Forest - - 
1718 Fairmount - 
1237 Main Street - 
3033 Locust - - 
1713 Cuming, - 





best economic advantage under 


— A startling 


present conditions? 

Advocates of modernization of 
main highways refuse to hold 
these roads solely responsible for 
the accident situation. They be- 
lieve their misuse is primarily at 
fault. It would seem to be easier 
to prevent it by changing road 
specifications than by trying to 
change human nature. Highway 
engineers say it is possible to 
build roads that are nearly fool- 
proof. 

So far, the engineer has had to 
take care of more and faster 
traffic by widening highways 
when the situation has become 
desperate. For years, the de- 
signer has recognized widening 
was not enough. 

The principle for which there 
is a large and growing sentiment, 
is the one-way street, the high- 
way divided by a center parkway. 


Frisco Show 
Attracting Best 
Crowds Since ’29 


SAN FRANCISCO.—The 2ist 
annual Pacific automobile show, 
which opened last Saturday, is 
pulling best crowds since 1929 to 
the civic auditorium. 

The line-up includes 22 automo- 
bile, 15 trailer and 12 accessory 
exhibits. More cars are on the 
floor than in recent years, the 
average exhibit running from six 
to eight models. Ford and Willys 
made the show deadline. 

The list of entertainers this year 
is topped by Bobby Breen, nine- 
year-old radio star popular on 
the coast, with Meredith Wilson 
and his orchestra, Ralina Zarova, 
Russian soprano, and Syd Chat- 
ton, impersonator of Hollywood 
stars from CBS. 





| trating object 





Bad Drivers to 


Emote for Film 


HARRISBURG (UTPS).— 
Approval of the continuity 
for the $21,800 motion pio- 
ture dramatization of 
drunken and reckless driv- 
ing ordered by the state 
highway safety council ts 
expected this week. Pro- 
duction of the four-reel fea- 
ture will start immediately. 

A contract for producing 
and exhibiting the film was 
let to Stanley P. Hathen, 
Philadelphia. The film will 
be shown at 1,800 schools 
and other public places be- 
fore July 1. It will be pur- 
chased and exhibited with 
funds from the state’s sale 
of automobile inspection 
stickers at five cents each. 


Goodrich Tubes 


Seal Punctures 


AKRON, O.—A patent covering 
an inner tube which seals punc- 
tures in tires while the car is in 
motion has been issued to the B. 
F. Goodrich Co., here, the com- 
pany announced. 

The puncture-proof inner tube 
has a layer of plastic, self-sealing 
composition on the inner side of 
the tube. Holes are closed with- 
out loss of air when the pene- 
is removed. The 
Goodrich product, known as the 
Seal-O-Matic tube, has been sub- 
ject to more than four years of 
actual road service on thousands 
of passenger cars and trucks, ac- 
cording to the manufacturer. 

In a number of instances re- 
ported to the company, users said 
they removed scores of nails, 
screws and other articles from 
tires after months of uninter- 
rupted operation and without loss 
of air pressure. The new tube is 
moderately priced. 


Akron Dealers 
Hear Celebrity 


AKRON, O.—More than 100 deal- 
ers attended a banquet night be- 
fore opening of Akron’s automo- 
bile show, Nov. 14, at E. Market 
Gardens. 

Harry Bennett, secretary of the 
association, acted as toastmaster. 
High point of the evening was 
introduction of Eric Von Wagner, 
representative of a Viennese mo- 
tor car manufacturer, who talked 
on international relations. 

Eric got a big hand and then 
was revealed as a _ professional 
entertainer. 





Trailer Manufacturers: 


WHAT ARE YOUR 


WIRING REQUIREMENTS? 


We make electric wire and cable of all types and 
sizes to meet all the requirements of trailer 
installations. Packard’‘s thirty-one years of ex- 
perience in the manufacture of automotive cable 
are available to your engineering departments. 


Write us about your requirements. 


PACKARD ELECTRIC DIVISION, 
General Motors Corporation, Warren, Ohio. 


ha 


REG.U.S.PAT OFF. 


THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY 
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Mich. Bedding | 
Plant Completed | 


DETROIT.—Completion of an 
addition to the main plant of the | 
Michigan Bedding Co. at 1231| 
Orleans St., Detroit, which will 
house new equipment and the ex- | 
perimental department for “Trail- 
erest” couches and cushions, has 
been announced by Joseph War- 
ren, general manager. 

The new addition will be de- 
voted exclusively to the manu- 
facture of trailer bedding. Max 
Goldstrom is in charge. 

The company will continue to 
operate the trailer division at 
1936-37 W. Kirby Ave., with 
Frank M. Cordero in charge. 

With the opening of the new de- 
partment, Warren announced the 
adoption of “auto-cushion” insu- 

THE REAR OF THE SILVER DOME Custom Coach has ample| lation in couches. 
storage capacity in the streamlined rear section. The door to this} Dealer and public response to SHOWING THE DETAIL of the third wheel arrangement on the 
compartment, shown in the photograph, opens up. Wide chrome /the first showing of the new 1937) Cy.tom silver Dome model. This wheel is so constructed that the 


‘bumpers are standard equipment. The exterior paneling of the new/|line of “Trailerest” couches and 
ss 7 on cushions has been so favorable as| Pull from the towing car is direct to the trailer frame and not 





Custom model is plymetl and brakes are standard equipment. The 
tubular steel frame bows over the wheel house. 


New 3rd Wheel 
Is Optional on 


°37 Silver Dome 


DETROIT.—With brakes as 
standard equipment and a third 
wheel optional, the Silver Come 
custom club 20-foot model made 
its initial 1937 appearance at the 
New York automobile show. 


The front of the custom club is 
so designed that either the new 
third wheel may be used or the 
trailer attached to the towing car 
in the customary manner through 
a hitch which lowers the center 
of gravity. 


The third wheel used to carry 
the front end weight of the cus- 
tom is of new design. The tow bar 
attached directly to the trailer 
frame is U-shaped. It extends 
back from the car attachment on 
both sides of the front wheel, 
leaving the wheel free to carry 
the weight of the trailer without 
exerting any pulling stress. 


Like the other de luxe models 
in the Silver Dome line, the cus- 
tom club has the all-steel, elec- 
trically welded tubular chassis 
frame and the steel on wood (ply- 
metl) exterior panels and out- 
rigger axle. 


The interior is luxuriously ap- 
pointed. Standard equipment in- 
cludes a new type built-in oven 
stove and lavatory, toilet and 
bath. Two wardrobes provide 
storage space for clothing for 
four people and a built-in trunk 
in the streamlined rear end add 
additional rough storage space. 
Light is provided by the nine 
large swing-out windows. 


The custom club has been de- 
signed to give custom-built lux- 
ury and appointments in a pro- 
duction-built trailer and at a price 
range of from $1,000 to $1,200. 


AFC Holding 
Third Meeting 
Today at Chi 


CHICAGO. — The American 
Finance Conference will hold its 
third annual] business convention 
in the Hotel Sherman, this city, 
Nov. 18 and 19, coincident with 
the Chicago automobile show. 


The meeting will draw 500 in- 
dependent automobile finance men 
from 45 states, many of whom will 
attend the show while here. 


During the meeting the ques- 
tion of trailer financing may come 
before the assemblage as Fred V. 
Chew, executive vice-president 
has already sent out question- 
naires to the entire membership 
investigating how much _ these 
companies have financed the new 
vehicles and what their experi- 
ences have been. 


T’S no wonder more and 

more trailer builders de- 
mand Celotex Building Board! 
They know that it gives in- 
creased comfort and livability 
—prolongs the serviceable life 
ofany trailer. And it szvesmoney 
because it does three important 
jobs at ONE material and ONE 
application cost! 


1. Itserves as a strong struc- 
tural material with exceptional 
bracing and tensile strength. 
Stands the strains of the rough- 
est kiad of road travel. 


2. It offers excellent insula- 
tion—keeps out cold, heat and 
dampness. Provides outstand- 
ing protection against weather 


to indicate trade acceptance. 


through the forward wheel. 


**Many of the men who build our Club Cars actually 
live in them. They know what it takes to make trailers 
permanently comfortable, stronger and better looking. 
They recommend Celotex—and that’s why we use it to 
insulate the roof, floor and side walls in our new Club 


Cars.” Bert Sprinkling, Pres., U. S. Coach Co. 


FOR TRAILER BUILDERS 


AT A SINGL 


changes. It also makes trailer 
interiors more quiet. 


3. It provides an attractive 
interior. The same Celotex that 
gives structural strength and in- 
sulation also serves as an attrac- 
tive interior finish. 

The big, strong, lightweight 
Celotex Boards are easy to cut 
and fit—they bend readily for 
roof and corner construction— 
saw and nail like wood. Left- 
over pieces of cut Celotex are 
often used in the construction 
of built-in ice boxes. 

Get all the facts about Celotex 
for trailer construction and 
insulation. Mail the coupon 
TODAY! 


THE CELOTEX CORPORATION © 919 NORTH MICHIGAN AVENUE, CHICAGO, ILL. 


World's Largest Manufacturer of Structural Insulation 


formation concerning the uses and adyan- 
tages of Celotex in trailer construction. 
Name 


BRAND 


INSULATING CANE BOARD 


REG. U. S. PAT. OFF. 


COST! 


Natural Celotex is painted to give a most attractive inte- 
rior finish in the new U.S. Coach Co.’s Standard “Club 
Car.” Here Celotex builds, insulates and decorates all at 
one time and at a single material and labor cost! 


— 
ADN 11-18-36 


THE CELOTEX CORPORATION 
919 N. Michigan Ave., Chicago, Ill. 
Gentlemen: Please send me complete in- 


Address 


ae hens cides ees one enimeeaibnieaiitell 





TRAILER TRADE NEWS SECTION OF AUTCMOTIVE DAILY NEWS 


Steal Spotlight at Shows 


© _ 


20 


Trailer Sections 


Interest High at Chicago, |r 
New York, Detroit Displays'| 


(Continued from Page 1) 
a gas refrigerator, cook stove and| ness has a gross weight of 4,200 
oven, gas hot-water heater, oil pounds, is mounted on a 10,000- 
burning hot-air heat, built-in ra-| pound axle, and has a hitch load | 
dio and clock. of only 428 pounds. With all its 
This “daddy” of the trailer busi- | unusual size, each side can be 


For 50 Years We’ve Built 


Trailer Interiors! 





Ambassador is shown at the left. At the right is 


Imperial Model, $995, F.0.B. Sturgis 


ROYAL 
COACHES 


A half century of building fine 
furniture—the world’s most famous 
easy chair; attractive couches that 
make up into soft, slumber-induc- 
ing beds; handsome draperies hung 


on patented rods; storage 


and 


kitchen cupboards—is now being 
applied to Royal Coaches. They’re 
trailer homes—places to live in 


comfortable 
cost! 


luxury at 


Dealers, Note! 


Here’s the trailer that 


money-making proposition, 


negligible 


SELLS 
ITSELF when shown— its so far 
ahead of all others in the essential 
things. Write or wire today for our 


Galley of the ‘‘Imperial’’ (19 

at $995, tel i ). 

CF cules aul tthe 
trailers; 


inary 
features (many patented) found 
only in Royals. 


ROYAL-WILHELM CO. 
Sturgis, Michigan 


A Royal Coach Behind - - A Royal Time Ahead 


AUT o8ostTs AMERICA’S FOREMOST 


@ rnovtcres av us.cron careme arate nce. DIRECTION SIGNALS 
“LET US SOLVE YOUR SIGNAL REQUIREMENTS” 


TO CONFORM WITH STREAMLINE TRENDS IN BUS AND TRAILER DESIGNS 


TYPICAL BUS REAR INSTALLATION 
AUTOPOSTS CONDONLITE 
BOULEVARD RECESSED MODEL 


We are offering the 
trade improved Re- 
cessed Models and 
Units having in combi- 
nation Reflex Reflec- 
tors. Convenient 
Condon Control Switch 
within finger reach of 
driver. 

Your correspondence 
invited. Recommenda- 
tions, blue prints, 
prices without obliga- 
tion. 


GALLEY.AND DINETTE of the 1937 Aladdin 


the full-size bed at the other end. 


closed in slightly more than one 
minute, making the entire units 
one of flexibility, comfort and | 
convenience. 

Individual selection of uphol- 
stery, drapes, and color schemes is 
afforded the purchasers of Royal 
coaches, manufactured by Royal 
Wilhelm Furniture Co., of Sturgis, 
Mich. This maker is showing four 
different models in 17 and 19-foot 
sizes. 

A new dry-ice refrigerator is 
introduced by the Schult Trailers. 
This exhibit from Elkhart, Ind. 
displays a pneumatic wheel in- 
stead of the usual mechanical 
jack at the front end of the trail- 
er. All models in this line are 
equipped with built-in bathtubs, 
trunks in the rear and commo- 
dious cabinet space. The frames, 
including studs and top ribs, are 
of steel construction. 








Trailers at the N. Y. Show— 
Story on Page 3, Col, 4 


One of the attractions in the 
trailer show is the two cutaway 
models of the Pierce-Arrow ex- 
hibit. Each of these is a com- 
pletely equipped trailer with an 
entire side removed, thus elimi- 
nating the necessity for actually 
entering the interior to inspect 
the appointments, design and 
construction. Owing to the record- 
breaking crowds, the entering and 
leaving of various models has 
been a major problem for the 
public. In addition there are three 
complete models on view. 

The features of the U. S. Coach 
a Chicago product, are empha- 
sized in the model on display, in- 
cluding a tubular steel chassis, 
welded cross-members, outer walls 
of Masonite and interior finished 
in painted Celotex. 

The Federal Motor Truck Co., 
of Detroit, introduces its trailer 


>] 


Legally approved in States where laws require Signals. 
Write Dept. ADT-3 


Manufactured by 
GENERAL ACCESSORIES CO., Inc. 


225 WEST 57TH STREET, NEW YORK 
Autoposts, Tonneau Shields, Airlators, Genaco Products 





ALADDIN PRESENTS this 1937 model featuring increased room- 


iness and new conveniences. 


line with two models, demonstrat- 
ing the all-steel, electrically 
welded chassis, with combination 
wood and steel bodies, and power 
brakes as standard equipment. 


A single model of the Gilkie 
trailer, manufactured at Terre 
Haute, Ind., demonstrates such 
features as individual bedroom, 
vanity dresser, telephone con- 
nection to the tow car, and inside 
entrance to rear trunk. 


The Prairie Schooner Trailer 
Co., of Elkhart, Ind., has two 
models on display, with oak-frame 
bodies covered with leatherette 
and trimmed in aluminum mould- 
ings. The chassis is constructed 
of steel channels with oak rein- 
forcing eross beams. 


Equally effective displays are 
used by Silver Moon, Pathfinder, 
Land-Cruiser, Kozy-Coach, Pio- 
neer, Silver Dome, Ozark, and El- 
car, in addition to a bed-car dis- 
play by Nash. Mullins and Trail- 
ette are also showing utility trail- 
ers, including a model opening 
into a full size double bed. 

Sales reports from exhibitors 
are declared to be encouraging, 
dealers reporting unusually high 
percentages of live prospects in 


Yoursssi 


The Modern Imitation Leather 
A Quality Pyroxlyn Coated Fabric 


%& Tested for Exterior Covering 

%& Ideal for Interior Upholstery 

% Appealing Colors 

%& Most numbers in 
eliminating plate marks 

% All numbers in stock for immediate 
delivery 

% ECONOMICALLY PRICED 


% SEND FOR ATLANTEX COATED 
PABRIC SAMPLE BOOK 


% ALSO GENUINE LEATHER 
% Trimmings and Bindings 


ATLANTIC MERCANTILE CO. 


42-48 East 20th St., New York, N. Y. 


addition to sales “on the floor.” 
Many trailer men are jubilant 
over the possibilities of additional 
sales in early spring, because 
many of the most interested pros- 
pects are being counted on for 
deliveries in time for their 1937 
vacation periods. 
DETROIT.—The trailer section 
of the 36th annual Detroit auto- 
mobile show is attracting out- 
standing interest from among 
both men and women visitors who 
helped to establish a new high 
attendance record Sunday when 
24,328 persons viewed the exhibits. 


The compact dwellings on 
wheels which take most of the 
modern comforts of home out on 
the open highway occasioned 
many gasps of astonishment from 
women, especially, because of the 
ingenious housekeeping arrange- 
ments provided in a compact con- 
venient grouping. 

One woman admirer was heard 
to say, “The house designers could 
afford to take their cue from the 
men who built these trailer homes. 
Why didn’t they think of all these 
step-saving devices found in trail- 
ers when permanent homes are 
built? It’s enough to make the 
most stay-at-home person in the 
world become a roaming gipsy 
when he sees how livable and 
comfortable these trailer dwell- 
ings are made.” 

Male visitors were curious to 
explore the trailers from end to 
end, and showed deep interest in 
many of the mechanical contriv- 
ances. 

Trailers were shown completely 
equipped with hot and cold run- 
ning water, steam heat and every 
thing necessary to make even 
touring in below zero weather 
comfortable and practical. One 
trailer was supplied with an au- 
tomatic jack which lifts the 
trailer off its wheels without the 
back-breaking toil of the old- 
fashioned models. The jacks are 
an integral part of many trailers 
and fold up out of the way when 
not in use. The trailer owner who 
sometimes parks on an uneven 
surface will be especially pleased 

(Continued on Page 26, Col. 4) 




























CANTRELL’S COTTAGE CRUISER features Warner electric 
brakes, welded steel chassis. The J. T. Cantrell Co., Huntington, N. 
¥., manufacturer, has had 20 years experience building station 
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Insulation Imp 


All-Year Trailer Comfort 


DETROIT. Insulation of 
trailers promises to be one of the 
leading factors in sales appeal 
and all-year comfort, according 
to the Aluminum Aircell Insula- 
tion Co., here. It has developed 
“Reflect-O-Cell” insulation to meet 
requirements of trailer makers. 

“The general trend in homes 
today is toward effective insula- 
tion,” the company says. “In 
every modern home now being 
built, insulation is being stressed.” 

“Trailers are subjected to ex- 
tremes in temperature, both 
summer and winter, and if home- 
comfort is to be attained, insula- 
tion must be thorough. Weight 
is a main factor in trailer insula- 
tion, as space in trailer walls is 
limited. Walls are comparatively 
thin and massive insulation is 
not practicable. The insulation 
must have no storage capacity 
for either heat or moisture, must 
have sound deadening qualities, 
be light in weight and easy to ap- 
ply. 

“Reflect-O-Cell is a combination 
of pure aluminum foil—95 per 
cent reflective to all radiated 
heat. Its corrugated insulating 














ortant for 


Manufacturers!! 
OUR SPECIAL 


VARNISHES and ENAMELS 


WILL SAVE YOU MONEY 


We Are Suppliers of 
ABRASIVE CEMENT, use to replace 


paper has 78 dead-air cells to the 
square foot. 

“The principle of _ reflective 
aluminum foil is used practically 
in every instant where high ef- 
ficiency and light weight are de- 


glue in setting up buffing wheels. 
METAL CLEANERS, to remove rust 
on metal surfaces prior to painting. 


RUBBER ADHESIVES, for holding 
fast plywoods, metals, etc. 





termining factors, such as in 

zeppelins, airplanes, all-metal) THE FARADAY COMPANY 
trains, refrigerators and high- a <p : 
temperature ovens. 















































Mr. Manufacturer !! 


GOSS AWNINGS 
make your Tracer DE LUXE 


ATTRACTIVE—REASONABLE PRICES—EASY TO PUT ON 


GOSS AWNINGS are made in many qualities and patterns for a price range to 
suit YOUR TRAILER. They are in sizes to fit all your windows. 

The GOSS TRAILER CANOPY is standard size, 6x 10 ft., arranged with two 
bobinette screen sides and one waterproof reversible solid end. 

A GOSS PORCH TENT is waterproof. Made in standard sizes to ft ALL 
TRAILERS. Constructed of green waterproof duck, fitted with bobinette screens on 
three sides, sides are equipped with waterproof roll-up 
flaps and zipper fastenings. is porch tent is 
furnished with a waterproof floor covering. 


36 WOODBRIDGE 
J. ©. Goss Co. 


DETROIT, MICH. 














Goss products on display at 
E 






trailer sales. Write us for 
details. 





















Veteran Body 
Builder Enters 
Trailer Field 


NEW YORK.—Twenty years 
building station wagons and sub- 
urban body types is the back- 
ground the J. T. Cantrell Co. of 
Huntington, N. Y., brings to the 
house trailer industry. Cantrell’s 
Cottage Cruiser is on display at 
the automobile show. 

Safety factors which salesmen 
stress include Warner electric 
brakes, welded steel chassis, ball 
and socket coupling and an elec- 
tric buzzer communication with 
the power car. 

Eight windows lower flush with 
the sills and screens disappear 
into the roof to keep them clean 
while traveling. The interior can 
be equipped to accommodate two 
or four. A studio coach forward 
and pullman berths in the rear 
can be converted into double beds 
48 inches wide with inner coil 
spring mattresses. A chemical 
toilet and lavatory is directly ac- 
cessible from either sleeping 
quarter. 


Highway Work 
Reaches a New 
All-Time Peak 


WASHINGTON. — All - time 
peaks of highway construction are 
revealed in a summary of its last 
fiscal year’s operations made pub- 
lic this week by the Bureau of 
Public Roads of the Department 
of Agriculture. It was also stated 
that under its administration 
roads now are being designed for 
the safe accommodation of ve- 
hicles moving at 60 miles per 
hour. 

Road work of the bureau in 
the last year substantially ex- 
ceeded that of any previous fiscal 
period in point of projects ap- 
proved, contracts awarded 
work placed under construction. 
Contracts were awarded for 22,300 
miles as a cost of $489,000,000, of 
which $393,000,000 was supplied by 
the federal government. Work put 
under construction totaled 21,800 
miles, costing $454,000,000, of 
which the treasury bore $369,000,- 












wagons and suburban body types. 
® 




















| 000. The 17,300 miles completed 
cost $280,000,000, including $241,- 
000,000 in federal funds. 

The railroad grade 


available from WPA funds. Dur- 
ing the year 300 grade crossing 
death traps were eliminated, 10 
elimination structures were re- 
built and protective devices were 
installed at 185 crossings. At the 
end of the year 1,240 eliminations 
were under way and 168 elimina- 
tion structures were under con- 
tract for reconstruction. 


Furnished Employment 


Highway and grade crossing 
work furnished direct employ- 
ment of 1,673,935 man-months to 
an average of 139,500 men. In- 
direct employment in production 
and transportation of materials 
and equipment brought the av- 
erage full-time employment to 
362,000. On a basis of each worker 
having two dependents, highway 
work supported more than 1,000,- 
000 persons. 

Outstanding accomplishments 
were improvement of the federal- 
aid road system, extension of it 
into and through cities, and con- 
struction of many secondary and 
feeder roads. This work was paid 
for by remaining portions of the 
public works authorization of 1933 
and 1934, by an authorization of 
$125,000,000 as regular federal-aid 
to the States and by $400,000,000 
in allocations made under the 
Emergency Relief Appropriation 
Act of 1935. 

High Speed Roads 

High speed roads are being 
made available both on new 
routes and through further im- 
provement of the large mileage in 
stage developments. Important 
among the changes required are 
improvements of curvature, both 
horizontal and vertical, that will 
permit a longer view ahead which 
the new high-powered cars make 
imperative. In most cases this is 
done by local corrections of the 
alignment of the existing road. In 
some instances, especially where 
the present roads are crowded 
closely by property development 
it is necessary to select entirely 
new locations for the trunk lines. 

Other badly needed improve- 
ments have been possible in the 
current program. 


crossing 
menace was attacked on a more 
comprehensive scale than ever be- 
fore through $200,000,000 made 






















You still may be in time—if you write us 
today—to secure selling rights for the 
new PIERCE-ARROW TRAVELODGE in 


your vicinity—and the franchise is the 


. kind an automobile man likes. 


Production of the 1937 Pierce-Arrow Travelodge 
is now in full swing. Popular demand is increas- 
ing every day wherever shown. Mid-November 
marks the beginning of a sustained campaign of 
national advertising to keep Pierce-Arrow at the 
top of the trailer industry—in both the com- 
mercial and tourist-trailer fields. Remaining 
desirable territories are rapidly being closed. 
Write or wire today. 


TRAILER DIVISION 


BUFFALO, N. Y. 

















PIERCE-ARROW MOTOR CORP. 










































NEW YORK.—A few months 


ago the people of this country 
were awakened to the fact that a 
new mode of living had been in- 
troduced, Paul Fitzpatrick, vice- 
president Pierce- Arrow Motor 
Corp., said in a recent radio ad- 
dress from the automobile show 
here. 


“It came suddenly, with almost 
overnight swiftness,” Fitzpatrick 
said. “Many American homes 
without warning had picked up 
their beds and not just walked 
but literally rode on wheels from 
one end of this country to the 
other. 


“Then came the startling pre- 
diction that one-half of the people 
of America would eventually live 
in mobile homes. Literally hun- 
dreds of thousands of trailer 
homes are threading the high- 
ways today. By actual check 
18,000 trailer homes moved into 
Florida last winter and it is a 
foregone conclusion that the num- 
ber this winter will be far greater. 


“People are taking up this new 
life because it is happy, healthy, 
carefree, and above all, economi- 
cal. You go when and where you 
please—stay as long as you like. 
You can travel comfortably and 
always the cost is low and the 


TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 


Fitzpatrick Tells of Sudden Growth of Trailers 


Pierce-Arrow Official 


Talks at New York Show 


return in health and happiness 
high. 

The new modern tourist trailer 
is as convenient as a small apart- 
ment. There is every kitchen 
facility imaginable. All new trail- 
ers have refrigeration and com- 
plete dining room facilities. There 
is wardrobe and cabinet space, 
an@ nearly every trailer has com- 
plete bathroom facilities. Beds 
are comfortable, full size, with 
inner spring mattresses. In some 
of the finer trailers there are two 
private bedrooms which are con- 
vertible into dining and living 
rooms by day. 

“Countless families are living 
the year round in mobile homes. 
Workmen who follow construc- 
tion projects with trailers can 
keep their families with them. 
All over the country beautiful 
trailer camps are springing up— 
providing electricity and water, 
food stores, everything for the 
trailer traveler’s convenience, and 
with rent only $1.00 to $3.00 a 
week. 

“This explains some of the en- 
thusiasm of the crowds at New 
York City’s automobile show. 
With a trailer home the nation is 
your playground.” 


REFLECT-0-CELL 
INSULATION 


featured at the New York Show 


Now Used by Leading 
Trailer Manufacturers 


BECAUSE 


INSULATION 


gives Greater Sales Appeal 


plus Higher Resale Value 
and Year Round Comfort 


REFLECT-0-CELL 
Durable - Modern - Scientific 


Easy to Install - Lowest in Cost 


Aluminum Aircell Insulation Co. 


210 Curtis Building 


Detroit, Mich. 


ELECTROWAY 


VENTILATING FAN 


For Trailers 


Removes all smoke and odors fnatemtiy. 


The motor may also be reversed to 


bring 


in fresh air day or night. 
The Electroway Ventilating Fan is very 


attractive. 


It is especially designed for 


trailer comfort by registered engineer 
with 30 years’ experience. 


WARD MFG. CO. 


107 E. Milwaukee Ave. 
DET ROIT, MICHIGAN 


Electroway fans may be in- 
stalled in any trailer. They oper- 
ate on 6 volt battery or 110 volt 
--60 or 25 cycles current--with- 
out changing the motor in any 
way. 


Write for prices and 
detailed information 


THE PUBLIC WAS INTERESTED in the showing of the new Pierce-Arrow Travelodge models 
when they were put on display in the newly opened showroom of the Buffalo Trailer Co. 


Car With Trailer 
Makes Fast Run 


DEVON, Pa.—With a fully 
equipped four-passenger trailer 
hitched in back of his automobile, 
Cy La Tour, nationally known 
sports writer and photographer, 
has just set a new record when 
he covered the 1,305 miles from 
Miami, Fla., to Devon, Pa., in 
30 hours at an average speed of 
43.5 miles per hour to prove that 
trailer travel can be as fast as 
you would drive your average 
motor car. 

Attaching a 1937 model 47 
Quaker trailer to his car and with 
a load of 500 pounds of baggage, 
the run from Miami to Philadel- 
phia was made in record time. 

This run is said to indicate that 
distances even greater than those 
covered by the average driver in 
his automobile can be made safe- 
ly with a trailer. 


New Type Ventilator 


Is Added By Dasco 

DETROIT.—The Dasco Products 

Co., here, has added a new type 
roof ventilator. 

It is similar in construction to 
the flat lid type and is operated 
by a chain pull with a variable 
adjustment that permits the open- 
ing to any desired height. 

When closed it is weather tight 
and lies close to the roof. 


New Slide Window 


Introduced by Young 
NEW YORK.—Young Windows 
of America introduced at the 
New York automobile show a 
new style slide window. Simplic- 
ity of design, absence of parts to 
get out of order and constant 
pressure to hold the window rigid 
in its frame are features. It has 
no cranks to turn and no pro- 
jecting parts and handles to catch 
clothes. 

The Young Constant Balance 
drop window fittings permit the 
sash to be moved up or down 
freely. They are adaptable to 
any standard window. 


THE WOLVERINE 


Trailer Commode 


Solves 
This Trailer Problem 


Owners, manufac- 
turers, dealers and 
distributors have 
prociaimed t h e 
Wolverine Trailer 
Commode as the 
se solution of 
e ever present 
toilet problem in 
a trailer. 


We solicit inquir- 
les from manu- 


facturers, dealers 
and distributors. 


DAIL STEEL PRODUCTS CO. 
100 MAIN ST. LANSING, MICH. 


teas eee 


ROOMY BEDS are one of the features of the Pierce-Arrow 
Travelodge for 1937. Home comfort was the aim of engineers in de- 


signing the new models, 


Analyzer Shows Danger 


Of Poor Road Lighting 


ALBANY.—In a night safety 


campaign sponsored by the Al- 
bany Knickerbocker Press, resi- 
dents of this city were tested by 
a new machine loaned to the 
newspaper for the campaign by 
the newly-formed Street and 
Highway Lighting Safety Bureau, 
of New York City. 

Known as the “Night Safety 
Analyzer” the apparatus showed 
that if 160 of the 619 persons 
tested were driving along typi- 
cally dark highways, they would 
have been involved in accidents, 
hitting obstacles they could not 
see in time on the road ahead. 
Another 359 persons had near- 
accidents which might have de- 
veloped into accidents if weather 
and car conditions were not per- 
fect. While operating the machine 
under conditions of adequate 
highway lighting, every person 
tested was able to see the obstacle 
ahead clearly silhouetted, and was 
able to stop his car in time to 
avoid any possible danger. 

The analyzer combines the op- 
erating mechanism of an auto- 
mobile driver’s seat, steering 
wheel, instrumient board, accel- 
erator, brake, etc. and a simula- 
tion of an open road at night 
upon which the driver sitting at 
the wheel controls a miniature 
car. The road and car are con- 
structed in accurate scale. Speed 
and intensities of light are regu- 


Cottage Cruiser 
Offers a Most Valuable Franchise to 
Dealers and Distributors 
Write—J. B. CANTRELL & CO. 
W. Seventh St., Huntington Station 
LONG ISLAND, N. Y. 


lated to reproduce exactly normal 
conditions of driving both under 
modern highway lighting and with 
no highway lighting as well, 


Looking over his dashboard, the 
driver sees before him a view of 
the road ahead. The car under 
his control proceeds down the 
road, the blackness of which is 
pictured before him on a small 
transparency or screen. As his 
car approaches the screen, its 
headlights illuminate the road. 


Suddenly an object looms out 
of the darkness. As he would 
under actual conditions, the driver 
applies his brakes. If he has seen 
the object in time to recognize it, 
start to brake his car, and stop 
without hitting the obstacle, a 
sign lights up at the side of the 
machine. “Safe Stop” it reads. If 
the motorist does not see the ob- 
ject in time to react and stop his 
car, the machine lights another 
sign which reads “Accident.” 


By shifting gears, the motorist 
brings his tiny car back to thé 
starting point and is tested again, 
this time traveling on a lighted 
highway. He can see the object 
ahead in ample time to avoid hit- 
ting it. 


Driving Improving 

CHICAGO.—Greater interest in 
driving tests and training is bearing 
constructive results throughout the 
middle west, according to Charles M. 
Hayes, president of the Chicago 
Motor Club. The effect he adds, has 
been to create an improved “highway 
safety consciousness” among motor- 
ists from the high school age upward. 
Hayes cites the favorable reaction 
especially to clinics in safe drivin 
conducted in Illinois and Indiana an 
the favorable reaction shown tow 
the equipment used in these tests. 





TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 


THE HOLLYWOOD NOMAD, built by the Hollywood Steel 
Trailer Co. of Los Angeles, is the west coast’s entry into the “all-steel” 
offerings for 1937. Automotive sheets are used in the exterior panel- 
ing and the frame is of ecight-gauge pressed alloy steel. The Holly- 
wood Co. recently announced the purchase of a new and larger plant 
in Alhambra, Calif., and is also acquiring an assembly plant in 


Maywood, Ill. 


Many Important Changes 
Made in Trailer Design 


DETROIT.— Observers of the 
trend in trailer design are noting 
that several important changes 
are taking place both in exterior 
and interior arrangements for the 
1987 models. 


The first thing noticeable in ex- 
terior design is that the trailer is 
changing from a nondescript look- 
ing box car into a more pleasing 
streamlined affair. It is losing its 
clumsy look. More graceful lines 
are being shown than ever before. 


The trailer is now being de- 
signed by persons with a sense of 
artistic values and it is interesting 
to note that the new lines, par- 
ticularly at the rear end, are con- 
siderably neater. The more pleas- 
ing uplifted end is not the result 
of any artist or designer but of 
necessity. It has been found that 
the rear end of the trailer which 
follows the flat line of the trailer 
floor is not only impractical, but 
one of the misfit ideas of someone 
who probably never traveled in a 
trailer. On the basis that the 
trailer wheels should be a certain 
distance between the rear and 
front end of the coach to give 
balance, it has been found when 
going over a rough road that the 
rear end of the trailer scrapes. 
To overcome this, almost every 
trailer designer has changed the 
rear end so that the extreme end 
of the coach is from six to 10 
inches above the floor line. 


Front ends, too, are undergoing 
a change. Again practice has been 
responsible, for it has been found 
that the square front end pre- 
vents a comfortable turn from a 
straight line to a side road with- 
out a wide swing. There has been 
very little room for the fenders of 
the towing cars to escape contact 
with the front corner of the 
trailer on either a right or left 
turn. Therefore the new jobs are 
showing cut-unders, which again 
add to appearance. 

Window grouping is also under- 
going a change. With the demand 
for more “living room,” windows 


are now being spaced according 
to the interior changes and in 
some of the new models there are 
not the same number of windows 
on one side as the other. This is 
due to the addition of bathrooms 
in some models and other changes 
in interior arrangements which 
call for the kitchen at one end of 
the coach and a lavatory and 
toilet at the other end. With win- 
dows also being placed in the 
doors, the designer is being called 
upon for his best work. 

Roof line slope, fore and aft, 
and are moulded in a better man- 
ner. In some jobs the headroom 
inside is lower at either end be- 
cause of the sloping roof. The 
designer must change the low 
ends into compartments where 
divans or seats can be used to 
best advantage. Flat top ventila- 
tors are being made lower, to 
conform to the new lines. 


Insulation against temperature 
changes is being solved by mate- 
rials which have high factors of 
heat or cold absorption. Insula- 
tion materials which have been in 
use in home construction proved 
unsatisfactory to a great extent. 


New materials are being rapidly | 
developed which are scientifically | 


correct for trailer insulation, light 
in weight, easily and quickly ap- 
plied. Some are of the aircell 
insulated cardboard type covered 
with metallic material and fire- 
proofed, of the type used in re- 
frigeration practice and in the 
construction of streamlined trains. 

Between the demand for venti- 
lation and insulation trailer mak- 
ers are learning that windows 
have to be provided which will 
supplement the work of fans of 
various types. They have learned 
that proper protection must be 


given against heat and likewise | 
against cold. The newer types of 


heat-circulating stoves have pro- 
vided an answer to heating, and 
when used in connection with fans 
will make the trailer comfortable. 
Given proper insulation against 


Mr. Trailer Manufacturer... 


TRAILER BUMPERS 


are Fast Becoming 


STANDARD 


STANDARD STEEL TRAILER 
BUMPERS are furnished Chrome 
plated or unfinished. Bumpers are also 
made to customer’s blue print or 
specifications. 


STANDARD STEEL TRAILER 
BUMPERS are made by one of the 
automotive industry’s largest spring 
and bumper manufacturers. 


Nine standard sizes carried in stock. 
Width 3% inches, lengths, 72 and 78 
inches. 


STANDARD STEEL SPRING CO. 
SALES OFFICE: 12-254 General Motors Bldg., Detroit, Mich. 
FACTORY: Coraopolis, Pennsylvania 





cold the trailer will provide all the 
comforts the owner wants. 

With these experiences the 
trailer manufacturer who is con- 
templating building a trailer with 
all-steel body has the experience 
of the heating and insulating 
business at his command and can 
go as far as he likes in air- 
conditioning. 

There is a tendency to increase 
interior size in some cases and 
some makers have practically de- 
cided that the trailer industry 
needs three sizes of coaches, from 
the size for the party of two that 
will travel without any need for 
extra space up to a model for 
four, and another for even more 
passengers. This will probably 
resolve itself into three sizes of 
coaches as base production jobs 
and will create an opportunity to 
develop de luxe models in each 
size, according to the whims of 
the buyers. It is also expected to 
give the dealer a better oppor- 
tunity. 

The interiors of nearly all 
coaches are being changed. The 
demand for bathrooms, better 
kitchen galleys, refrigerators, 
heating stoves and particularly 
more living-room space, is causing 
some worry here and there. From 
a custom job standpoint, these de- 
mands are easily solved but for 
the producer who is attempting 
to standardize his jobs it is still 
somewhat of a problem. Several 
makers have adopted the program 
of placing the kitchen, stove and 
refrigerator all on one side of the 
coach. On the opposite side are 
the clothes lockers, door and other 
equipment which may be needed. 
The space in between is there- 
fore somewhat wider and passage 
from one end to the other made 
easier. Again it is found that this 


arrangement will vary according 
to the passenger capacity of the 
coach. This indicates there will 
more than likely be three sizes of 
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coaches in the makers’ programs. 
Whether two or four wheels are 
best is one of engineering re- 


(Continued on Page 24, Col. 3) 


MANUFACTURERS * DEALERS * OWNERS 
Investigate the 


SNAPPING TURTLE TRAILER HITCH 


Steel Ball Bolt, machined 
and hardened 

Hard Chromium Plated Ball 

Alemite Head 

Positive Lock 


A Coupler for Every Pu 


featuring... 


5 Reamed Ball Socket 

6 Lock slot for Padlock 
Increased Lock i 

7 cronnee Security 

8 I-Beam Body Construction 


“Snapping Turtle’’ couplers made 
of Cast Steel, S.A. E. 


1235 
in sizes from 5- to 18-ton test 


Write for literature and prices 


SAGINAW PLATING & SPECIALTY CO. 


SAGINAW, 


MICHIGAN 


SNAPPING TURTLE TRAILER HITCHES—Won’t Let Gol 


BENDER TRAVEL MANSION 


ALL METAL HOUSE TRAILER 


Attractive Territories Open 


To Qualified Distributors 


HESE HOUSE TRAILERS come in three models and incorporate many exclusive 
features which give them unusual sales appeal. 
They are all metal construction with approved insulation and air pockets between 
outer shell of steel and inner lining. In addition to the Bendix Power Brake, the 


Bender Automatic Emergency Brake, an extremely valuable safety feature, can 
be furnished. They are most attractively outfitted offering the utmost in conveni- 
ence and comfort with such an exclusive feature as the 3-in-1 room—a combina- 


tion utility cabinet, 


wardrobe and shower stall. 


To the construction of trailers we are devoting the experience of years in building 
coach bodies, and greatly enlarged manufacturing facilities. Territories with 
attractive franchises are now being allotted to qualified distributors. Before decid- 
ing upon a trailer line, we suggest that you investigate the Bender Travel 
Mansion. See them at the Shows or write us for literature and full particulars. 


THE BENDER BODY COMPANY 


W.62&DENISON AVENUE -:- 


Trailer Division 


CLEVELAND, OHIO 
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Sales Products Corp. 
Makes Bid for Trade 


CARLSTADT, N. J.—One of the 
latest bidders for the trailer trade 
is the Sales Products Corp. of 
this city, with its Travel Trailer. 

A 70-inch axle tread and four- 
foot springs are features pointed 
to by the makers as contributions 
to road comfort. Optional is a 
hot water heating system. 

The Trailer Coach has a frame 
of airplane spruce, interiors of 
mahogany or fir and exteriors of 
metal. A pullman type roof is 
equipped with two glass venti- 
lators. 

A rear trunk compartment con- 
tains gasoline and water tanks 
and an air pressure tank which 
can be filled at a service station 
and saves pumping of gas or water 
for cooking or heating. Toilets 
are of the chemical type. 


The 1937 Seminole 
is STEEL CONSTRUCTED. MHome-like and 
comfortable for 2 or 4 passengers. 


DISTRIBUTORS - -- DEALERS !! 

THE SEMINOLE COACH FRANCHISE 

IS PROFITABLE. WRITE TODAY FOR 
AVAILABLE TERRITORY 


Standard Model, 19 ft... . . . $625 
We build Commercial Coaches to specifications 


SEMINOLE.COACH CO. 
975 Grand River _—iNiovi, Mich. 


[1937 is Sixth 
Production Year 
For Seminole 


DETROIT.—Latest product of 
five years of trailer building by 
William C. Henning, former re- 
search engineer and member of 
the SAE, is the 19-foot Seminole 
coach for 1937. 

In 1932, Henning built his first 
trailer, a 12-foot model which he 
sold for $325. He was one of the 
first manufacturers to use an all- 
steel chassis and one of the first 
to foresee a demand for trailers 
large enough to justify modern 
production methods. 

Several years ago he _ con- 
structed a plant -of 14,000 square 
feet at Novi, Mich., and organized 
the Novi Products Co., the coach 
division of which now handles 
manufacture and distribution of 
the Seminole trailer coach. 

A large share of the company’s 
business has become building 
sales trailers to specifications and 
custom house models. 


New Coupling 


SAGINAW, Mich.—Saginaw Plat- 
ing and Specialty Co., automobile 
accessories manufacturer, has placed 
on the market a new trailer coupling 
known as the Snapping Turtle Hitch. 
R. E. Beuthin, owner of the com- 
pany, reports sales good. 


See the New 


At the Chieago Auto Show 


Superior in engineering design and precision craftsmanship, Roycraft’s 
five new streamline trailers are the supreme achievement of the coach 


maker’s art! Each one a masterpiec 


e of quality construction! An unusual 


franchise is ready for dealers in open territory! 


Roycraft Coach Co. 611 Main St., Chesaning, Mich. 


AMERICAS MOST BEAUTIFUL COACH 7 


HERE ARE TWO VIEWS of the New Travel Trailer, recently 
announced by the Sales Products Corp. of Carlstadt, N. J. The new 
models have been designed to give comfortable travel conveniences, 


Many Important Changes 


Made in Trailer Design 


(Continued from Page 23) 


search. The question of balance 
is not so important as that of the 
ability to turn and the practica- 
bility of brakes on all four wheels. 
Wheel size is another problem 
that is giving the manufacturer 


some concern. Wheel housing 
space has been solved to a certain 
extent, but in the event that 
larger wheels come into the pic- 
ture, wheel housing space becomes 
a serious matter. Makers say 





Travel Trailer Among Newest Entrants Into Field 


Auto Companies 
Design Trailer 
Tow Brackets 


MT. CLEMENS, Mich. — Auto- 
mobile manufacturers are now 
recognizing that the modern house 
type trailer is a factor to be 
reckoned with in the future. As 
evidence of this, Chrysler engi- 
neers have been engaged in de- 
veloping brackets which will 
fasten directly to the frame of the 
car to permit owners to use their 
1937 cars with greater degree of 
safety when coupled to trailers. 

The Buick Motor Car Co. has 
developed similar towing brack- 
ets as accessory features for its 
news cars, having worked in co- 
operation with the engineers of 
the Covered Wagon Co. for the 
1937 Buick cars. 


that the public will have to decide. 


While interior lighting is more 
or less one of individual choice, 
one of the important things that 
has come up is a standardized 
practice of electric light wiring. 
The trailer association will soon 
have to decide on the type of wir- 
ing to be followed and the type of 
insulation. While there is no 
danger when the coach is in mo- 
tion, there is a possibility of wires 
chafing to the extent that the in- 
sulation may be rubbed off, which 
might result in a fire when the 
heavy current is turned on when 
the trailer is parked. Several 
makers have already adopted BX 
wire with shielded protection. In- 
surance companies are watching 
this development with interest. 

As was the case in the automo- 
bile industry, progress in design 
and construction of trailers will 
constantly undergo changes. The 
1937 models will be many times 
better than the 1936 crop but the 
gate is still open for as many 
changes in trailers as in cars. 
Real engineering is coming into 
the picture and by working on 
facts developed in tests the trailer 
will become the land yacht, neat 
inside and out. 


FOREMAN 


TRAILER AXLES 


ROUND — SQUARE — DROP — STRAIGHT — TWIN AXLES 
RUBBER BUSHED SHACKLES — SPRING ATTACHMENT 


COMPLETE RUNNING GEAR 


Axles, Spring Attachments, Rubber Bushed Shackles, Bearings, Hubs, Brakes, 
Springs and Wheels stocked by our distributors located in principal cities. 


Complete information and prices on request. 


W. D. FOREMAN 


54TH AND STATE STREETS 


CHICAGO 
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CHILDREN'S é 
DENTAL UNIT BY) 

BUREAY OF e 
MATERMAL SCHILD HEALTH 
UEDIAMA STATE SOARS of HEALTH 


THE INDIANA STATE BOARD OF HEALTH is not waiting for the poor children to come to 
the dental office—it sends the dentist to them. The dental trailer is equipped with one chair, a divan, 
hot and cold running water, sterilizer and other equipment, all of the latest design. 


Indiana Uses Trailer tor 
Traveling Children’s Dentis 


© 


INDIANAPOLIS.—A trailer, 
containing all equipment found in 
a modern dental office, has taken 
to the highways of Indiana to 
supply dental treatment to needy 
children. 

The traveling dental office is 
sponsored by the state board of 
health and operated by the In- 
diana university school of dentis- 
try. Dr. R. L. Peden has been 
assigned as Indiana’s first official 
roving dentist. 

Furnished to please the eye as 
well as meet practical needs, the 
trailer is equipped with hot and 
cold running water driven by an 
air compressor, clothes closet, 
supply cabinet, laboratory work 
bench, sink, sterilizer, instrument 
cabinet and a dental chair of the 
latest design. 

The trailer is 21 feet long and 
has hydraulic brakes and special 
shock absorbers to protect the 
delicate instruments which Dr. 
Peden carries with him. It is 
electrically heated. 

The traveling dentist visits the 
smaller towns where clinics are 
not available to the needy. His 
patients are principally children 
between the ages of 3 and 10. 

The plan of taking dental service 
direct to indigent children who 
otherwise would be without it was 
conceived as a part of the pro- 
gram of the bureau of maternal 
and child health. Dr. Mary H. 
Westfall is head of the division, 
which was created under the So- 
cial Security program. 


Highway Users 
Look for Busy 
Legislative Year 


WASHINGTON. — Approxi- 
mately 10,000 bills relating to use 
of automotive vehicles and high- 
ways will be introduced in state 
legislatures during 1937, it is esti- 
mated by the national highway 
users conference on the basis of 
records for recent years. 

Use of motor vehicles is the 
“most legislated” of all human 
activities, the conference declares, 
pointing to the fact that it pro- 
vided state solons with approxi- 
mately 9,000 ideas for new laws 
last year, when legislatures of 
only seven states held regular 
sessions. The coming year will see 
43 legislatures convene. 

A review by the conference of 
past legislative activities indicates 
“outstanding and _ indisputable 
trends” along the following lines: 
safety legislation, efforts to ex- 
tend restrictive carrier regula- 
tions, diversion of proceeds of 
gasoline taxes and other motor 
vehicle imposts to non-highway 
expenditures, and efforts to in- 
crease taxes affecting use of 
motor vehicles and highways. 


New Reflector 


DAYTON, O.—A new non-glare 
reflector for automobile headlights 
has been introduced by the Save-A- 
Life Reflector Co. The reflector is 
said to eliminate headlight glare and 
increases the light volume of the 
headlight 162-3 per cent by captur- 
ing “ceiling light” and concentrat- 


ing it on the road. 


~~ 


Trails 


(Continued from Page 6) 
talks were made by Sherman, 
Sales Chief Bob Roberts, and 
Aarons. Floyd Noe, Jim Spearing, 
Frank Roach, Chris Sinsabaugh 
and Dave Brown were among the 
preview-hardened group of scribes 
who were much in evidence. Your 
nomadic journalist was also there. 

am * id 


THE FARM JOURNAL pen in 
the Waldorf where genial Graham 
Patterson and his crew of silk- 
stocking farmers “milked the pig” 
seemed to hold a great deal of 
attraction for the visiting trailer 
makers. Possibly it was the fact 
that the farmer with his four or 
five months idle time and his in- 
clination to travel was the draw- 
ing card—but I doubt it. Graham, 
at least, learned that the trailer 
industry had a bunch of hard- 
hitting sales executives that were 
as intent on selling him the 


BE FREE FROM 
SPRING TROUBLES 


By Using 


Maremont 


ALLOY STEEL 


> Springs - 
ON YOUR TRAILER 


Maremont Springs are Rec- 
ognized Throughout the 
Automotive Industry for 


Efficiency 
Economy 
Longer Service 


use MAREMONT 
HELPER SPRINGS 


FOR THE TOW CAR 


An absolute necessity for all cars 
carrying trailers. Easily installed or 
removed. Furnished for practically 
all makes of cars. For most effi- 
cient service insist on Genuine 
Maremont Units. 


$900 1 $4500 


Sold through leading jobbers and 
spring service stations everywhere 
or write to factory for full particu- 
-— stating Make, Model and Year 
of Car. 


MAREMONT 


AUTOMOTIVE PRODUCTS, Inc. 
17th & Ashland Ave. Chicago, Ill. 





trailer market as he was in sell- 
ing them the farm market. 
* a - 

SOMETHING SEEMS TO TELL 
me that this infant industry is 
being bossed by reincarnated auto- 
mobile men of the early motor 
car development days—especially 
as to their after-show hour activi- 
ties during national trailer show- 
ings. Rumors reached us of this 
and that brass hat being seen 
around the high-life spots of 
Gothamville. 

This takes us back to the days 
when Quigley, our Salt Lake City 
dealer in the days of the deceased 
HAL Twelve hit town about 10:00 
one morning during a New York 
show with the intention of seeing 
the automobile show before five in 
the evening and seeing all there 
was to see in the Big Town before 
he took his train back west at 
nine something the next morning. 
He did. And so did his guide and 
conductor—that was us—thanks 
to Frank Willis, now a big gun 
at Bendix, who was our boss and 
knew how to duck when a tough 
one was thrown at him. 

+ * 


ON TO CHICAGO is the theme 


MONEY FOR YOU 


SELLING TRAVELCAR 
The only Steel Skeleton Trailer with 
Knee-Action Wheels 

Priced as 


low as 


$345 


In selling features and tow service cost 
Traveicar is supreme—and best of all is the 
lasting friendship and satisfaction of your 
customer. For details write Travelcar Co., 
16436 West Seven Mile Rd., Detroit. 


song as this issue of TRAILER 
TRADE NEWS goes to bed. While 
everybody else was taking non- 
stop equipages straight through 
Friday night and Saturday, we 
had to stop off in Detroit and push 
some ink and “pics” around so 
that you who attend Al Faeh’s 
stock yard extravaganza will have 
some trailer news and you who 
don’t attend will know that 
TRAILERS are sure to take Chi- 
cago as they took New York. 


New Heater 

DETROIT.—Theodore Bargman 
has announced a new self-contain- 
ing circulating heater for coach 
trailers. The new stove, encased in 
its own grille jacket, is 13 inches 
wide, 13 inches deep and 29 inches 
high with a four-inch stack. The 
fire-pot is fluted and of cast iron. 
The stove is close to the floor and 
a low-draft door tends to eliminate 
dead air space on floors. 


IDEAL 
INSULATION 


Light in Weight 
* 
Highly Efficient 


8 
Semi Rigid Con- 
struction 


a 
Easy ta Install 
* 


Low in Cost 
e 
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Schult Trailer 
Combines Steel 


With Plywood 


CHICAGO.—New models being 
introduced by Schult Trailers, Inc., 
at the automobile show, incor- 
porate an all-steel under frame 
and steel reinforced body with 
formed steel roof bows. This 
frame, covered with plywood top 
and side walls, inside and out, 
forms a body said to be of un- 
usual strength and durability. A 
non-leak roof ventilator and lap 
windows with baked enamel fin- 
ishes tend to make the body 
water- and dustproof. 


23,790 Trailers 


Automobile trailer licenses issued 
in New York state up to Aug. 1 
totaled 23,790, an increase of 5,836 
over last year. 


@ The sensational 
material . . . now 
being used by lead- 
ing Trailer and 
Coach builders. For 
complete informa- 
tion and estimates 
write, wire or call.. 


MAKES 
ee 


BEHAVE 


ee 


Sandusky, Ohio 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


WINDOWS 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 
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Trailer Financing ; Puzzling Credit Company 


In Doubt as to Whether 
Auto or Home Rates Apply 


DETROIT.—While several trailer 
manufacturers have made ar- 
rangements with finance com- 
panies for handling dealer paper 
on the floor plan as well as the 
retail buyer’s paper, the status of 
trailer retail finance is still in the 
formative stage. It shows a 
greater variation in general in- 
surance provisions than in the 
early stages of automobile financ- 
ing. Because of the lack of data, 
some of the finance companies so 
far have dodged the issue and 
others have refused to lend help 
in retail sales until the trailer in- 
dustry resolves itself into a more 
permanent form, 


Conditions today are due to the 
rapid development of the trailer 
business. Several companies have 
ventured boldly into trailer financ- 
ing and are reported to have been 
agreeably surprised to discover 
that they have less risk than in 
car financing. Payments have 
been met and so far none has had 
a repossession. The others are 
waiting on information and data 
and early in 1937 more definite 
information will be available. 


One of the big points keeping 


some companies from taking ac- 
tion is “Will the trailer be used 
simply as a vacation and outing 
unit, or will it become a mobile 
or even a permanent home? The 
question is still a puzzle to the 
finance companies. If the trailer 
is to become a mobile home the 
matter of finance will involve 
points which have never come up 
in motor car financing. 

In California and other parts of 
the west the trailer owner or 
“trailerite” has already been 
classed as a mobile group. This is 
due to a large group of trailer- 
owning as migratory workers who 
travel around doing fruit picking, 
with no definite address until the 
season is over. In the middle west 
hands travel from state to state 
during harvest time. Their trail- 
ers have become mobile homes 
and even though payments have 
been made regularly, fire and 
other insurance present novel 
questions. Finance companies 
have not yet been able to classify 
these risks nor provide for them 
in their general finance forms. 


The decided lack of specific 
data is responsible for many com- 


NEW ICE REFRIGERATOR 


Specially 
Designed 
for 
CAMP 
TRAILERS 


Available Also in 
Vertical Models and 
Different Sizes. 


This 2-door horizontal type is 28"x17"x17". Special ice rack 


construction prevents movement of ice cake. 


Armstrong’ s 


Temlok insulation. Tight, rubber sealed doors, with positive 
catch. Brass hardware, chrome finished. Dust proof, remov- 


able drain trap. Special rack 
Ivory or White. 


for tall bottles. Available in 


Write today for specifications and prices on full line. 


MARVEL TRAILER PARTS CORP. 


19036 CELESTINE 


DETROIT, MICH. 


Specialists in Metal Products for Camp Trailers 


“JUST WHAT THE NAME IMPLIES” 


SS iy) 


Proven Dependability 


Yours is a new industry. Your 
purchasing departments will welcome the opportunity of 


Trailer Manufacturers! 


dealing with an adhesive manufacturer of 
ability’’—backed by years of experience selling to 


automotive industry. 


“‘proven depend- 
the 


UPHOLSTERY LATEX ADHESIVES 


For fabrication of cloth, leather or leatherette to cardboard 


foundation panels. 


CUT-BACK RUBBER ADHESIVES 


For fabrication of cloth, 
terials to metal or wood. 


leather, leatherette, or other ma- 


INSULATION ADHESIVES 


For adequate and durable insulation applications. 
THREE adhesives applied by means of spray gun or 


ALL 
brush. 


LIQUID METAL CLEANER 


Cleans and removes oil, 
and efficient cleaning agent. 


grease, grime and rust. 


A quick 


Write for Information and Samples 


CHEMICAL PRODUCTS, Inc. 


7050 Chatfield 


Detroit, Michigan 








THE TRAILETTE, a mono wheel auto trailer built by the Pen- 
insular Metal Products Co. has solved the problem of how to take 
a pack of dogs out hunting and in comfort for both dogs and car 
passengers. Ample space is provided for camp duffle as well if the 


owner wishes. 


panies deferring final action on 
retail trailer paper. Even those 
who have. handled some paper 
want to know “What will the 
trailer be used for? How will the 
owner renting his trailer to 
friends be covered?” Records 
show trailers have been out of 
possession of the original pur- 
chaser for months, a condition 
seldom met with in financing pas- 
senger cirs. These points are 
causing finance concerns to re- 
write their contracts with clauses 
covering the financing of homes 
and particularly fire hazards when 
the trailer is used as a temporary 
or permanent home. 


While a number of finance com- 
panies have been using a 6 per 
cent rate including fire, theft and 
collision, many take paper only 
when the trailer prospect’s credit 
is better than average. So far 
they report no possessions. One 
company noticed dealers have 
taken no trade-ins except in one 
case, where the dealer immedi- 
ately sold the trade-in job. Others 
report they insist on full one-third 
down. The general consensus of 
opinion at the convention is that 
both finance and insurance on 
trailers will depend entirely on 
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Quality Cushions 


Trailer coach, truck and au- 
tomobile manufacturers who 
want the finest cushions in the 
world in place of ordinary 
cloth “bags” should get our 
designs and prices. All work 
is under the personal supervi- 
sion of Adolph H. Lichter, au- 
thority on automotive trim 
design and upholstery. Lichter 
custom-made cushions set a 
new standard of quality in 
trailer interiors and provide 
the utmost in comfort for both 
sleeping and day-time use. 
Specifications and plans can be 
made to fit any requirements. 
Details furnished on request. 


Be a leader! Use the best, it 


costs no more. Write today! 


THE COMFORT CUSHION CO. 


5105 Loraine St. Detroit, Mich. 


| with 





| able 





the purpose for which the trailer 
is bought. 

One firm reports its deals as 
unusually satisfactory because all 
have been for new equipment. It 
has no fear of repossessions due 
to the large demand for used 
trailers. The head of this com- 
pany believes it will be only a 
short time before all finance com- 
panies get into trailer finance. 

The possible adoption of the 
F.H.A. plan for trailer buyers who 
use them for homes was consid- 
ered by the convention. “Until 
secretaries of state throughout 
the country classify trailers as 
house, utility and commercial 
trailers, no actual house trailer 
figures can be available. At pres- 
ent all trailers are registered and 
licensed by weight. It is possible 
that 1937 state legislatures will 
pass laws which will permit this 
classification. 


Detroit Trailer 
Exhibit Draws 
Record Throngs 


ithiadtened: pa Page 20) 


this arrangement’ which 
makes it possible to place his 
home on an even keel. 

While salesmen reported a size- 
number of orders taken 
there was no estimate available 
as to the total. Many visitors said 
they would undoubtedly be in the 
market for trailers in the near 
future, and were not at all re- 
luctant to have their names 
placed on prospects lists, some- 
thing they were often shy of doing 
at previous shows. 

A prominent Detroit yatchsman 
who said he had owned a 65-foot 
yacht for years, said there was 
more available space in a 20-foot 
house trailer, better head-room 
and more convenience than he 
found in his boat. 


Hundreds of trailer fans gath- 
ered about the exhibits, many of 
them exchanging experiences they 
had had in various parts of the 
country and apparently establish- 
ing personal contacts that even 
years of automobile ownership 
has evolved. It looks as though 
the trailer displays are to be one 
of the major hits of the show. 


Expand Plant 


WISCONSIN RAPIDS, Wis—The 
Prentiss Wabers Products Co., manu- 
facturer of camp stoves, chairs and 
tables and a gasoline stove designed 
for trailers, is erecting a new ad- 
dition at a cost of $20,000. The new 
unit will give the firm 20,000 square 
feet of additional space. 

The firm, whose sales in the 1935- 
36 period totaled more than $1,500,- 
000, built a new building a year ago, 
but expanding business and con- 
fidence that the new trailer line will 
add further to sales has prompted 
the erection of the latest unit. 


Sees Trailers 


Major Industry 


DETROIT.—Donald Zimmer, 
owner of the Zimmer Boat & 
Trailer Co., believes that 1937 will 
see the trailer coach business 
established as a major industry, 
ready to enter production on a 
big-time scale and bid for an 
ever-growing market. 

After experiencing his most suc- 
cessful year in 1936, Zimmer is 
preparing to produce trailers at 
peak capacity next year and is 
signing dealers in all parts of the 
country to distribute 1937 Empire 
coaches. The new coaches are 
produced in a standard and a de 
luxe model. 


New Stack For 


Trailer Stoves 


CORUNNA, Mich.—A new stove 
stack head and flange assembly 
which permits raising and lower- 
ing of a telescope stack from the 
inside of a trailer, is being made 
by the Automatic Ventilator Co. 

The stack head is ventilated 
and constructed to prevent hazard 
of fire. The assembly comes com- 
plete with ceiling plate. 


Shaver. Standard 

NEW YORK.—Clipshave, an elec- 
tric shaver, is now featured as stand- 
ard equipment in Travel Trailer, 
manufactured by the Sales Prod- 
ucts Corp. of Carlstadt, N. J. Clip- 
shave is operated on six volts. 


THESE 6 AMAZING 
rU2t-) 0h 24 eS WU ak 
(AAG eke) ele) eee 

rece 


full-length 
compart- 


4. Cochions 
with ‘choles 
pd Yortt 


. Double - stitched 
welt seams—extra 
sleeping surface! 


- Deep, 
bedding 
ment! 


. Frame sized es- 
pecially for 
trailers! 

. Two reversible 6. 
inner - spring evenness — ‘‘mat- 
sleeping cushions! tress’’ comfort! 


That's Why Trailerest-equipped Trailers Lead 
in Sales! 


Write now for prices and illustrated 
information 


Trailer Division 


MICHIGAN BEDDING CO. 
1232 Orleans St. ‘Detroit, Mich. 
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Trailer Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Trailer and Trailer Accessory Manufacturers’ 


Representatives, Their Hotel Headq 
©- — ee emcees 


Trailers 


ALADDIN TRAILERS CORP., 700 Belinda st., 
Bay City, Mich. and Portland, Oregon— 
Stevens—O. E. Sovereign, pres.; K. M. 
Schacfer, vice-pres., gen. sales magr.; E. 
Willison Harper, adv. mgr.; Jim Corbett, 
sales prom. mgr.; Don LEphlin, aoct. rep. 
McCann-Erickson Adv. Agcy.; John Corbett, 
western sales mgr.; Jack Roossel, Wm. Ken- 
dall, dist. mgrs.; Chas. Davis, Portland plant 
mgr.; R. E. Tuttle, Ed. MacCammon, acct. 
reps. McCann-Erickson Adv. Co. 


AUTO KAMP TRAILER CO., 2305 Hess ave., 
Saginaw, Mich.—Stevene—James A. Dean, 
pres. 


BALL-WALLICK, Ine., 863 E. Beardsby ave, 
Elkhart, Ind.—Harrison—C. T. Barrett, sales 
mer.; Jay G. Wallick, pres. 


SENDER BODY CO., W. 62nd st. and Deni- 
son ave., Cleveland, O.—Stevene—Herman 
Bender, pres.; John Bender, secy.; Joseph 
Bender, treas.; E. J. Speh, Anthony Sorger, 
Lioyd Deunk, reps. 


COVERED WAGON COMPANY, 332 Cass ave., 
Mt. Clemens, Mich.—Blackstone—A. G. Sher- 
man, pres., gen. mgr.; J. E. Roberts, vice- 
pres., chge of sales; H. E. Brinkman, vice- 
pres., chge prod.; E. J. Kolbe, secy.-treas. ; 
R. B. Nettleton, asst. dir. sales; Raymond 
LaBarre, chief engr.; F. J. Phillips, J. C. 
Gerspacher, dist. mers. 


EDWARDS HOME-MOBILE CORP., S. Walnut 
st., South Bend, Ind.—Stevens—W. Howard 
Edwards, pres.; Paul Castner, vice-pres., gen. 
sales mgr.; Ralph Wise, chief engr.; Forbes 
Herkim, gen. plant mgr.; Ed. Sommers, pur. 
agt.; Carl Plummer, Des Moines reg. mgr. ; 
R. H. Fox, St. Louis reg. mgr.; Al Feeney, 
Indianapolis reg. mgr.; H. M. Highsmith, 
Mich. reg. mgr.; R. L. VanEpp, Ohio reg. 
mgr.; L. J. Carter, agcy. rep. Carter, Jones & 
Taylor; William Reps, reg. mgr.; M. J. Curry, 
sales dept.; Stanley Kromkowski, gen. mgr. 
Edwards Iron Works, Inc.; W. H. Edwards, 
Jr., secy.-treas. 


fRUEHAUF TRAILER CO., 10940 Harper Ave., 
Detroit, Mich.—Branch Office—R. R. Sipple. 


GENERAL TRAILERS CORP., 11 Broadway, 
New York.—R. Hoyt Sloan, pres., Frederick 
R. Bartrop, sec., John B. Judkins, treas, 


GILKIE TRAILER CORP., 1319 Wabash ave.. 
Terre Haute, Ind.—Stevens—E. K. Strachan, 
pres.; Ray Gilkison, vice-pres. chge. prod.; 
R, 8. Folles, sales mer. 


HAYES BODY CORP., Grand Rapids, Mich. 
—Congress—A. A. Anderson, pres.; E. J, 
Connolly, vice-pres.; J. F. Wright, sales mgr. 
Special display at 26th and Mich. 


KABIN KOACH CORP., 21813 Gratiot, E. De- 
troit, Mich.—Stevene—R. E. Merrell, sales 
mgr., treas.; H. Nickerson, prod. mgr., vice- 
prea 


KOZY COACH TRAILER Ce., Kalamazoo, 
Mich.—C. M. Lutes, pres., La Salle. 


MULLINS MFG. CORP. (Trailer Div.), Mill 
st., Salem, 0O.—Barclay—Paul F. Brophy, gen. 
sales mgr.-trailer div.—Palmer Heuse—J. C. 
McKee, asst. sales mgr.—trailer div. 


OAK LAWN TRAILERS—0535 S. 53 ave., Oak 
Lawn, [1l.—9535 S. 53 ave.—Harry C. Phil- 
lips, gem. mgr. 


PALACE TRAVEL COACH, Hemphill & Dort, 
Flint, Mich.—Stevens—D. D. Auhart, pres. ; 
B. R. Scheff, vice-pres. 


PIERCE-ARROW MOTOR CORP., 1695 Elm- 
wood ave, Buffalo, N. Y¥.—Stevens—A. J. 
Chanter, pres.; J. Ernest Allen, chma. bd; 
Paul Fitzpatrick, vice-pres., chge. sales; B. | 


H. Warner, vice-pres., chge mfg.; L F. 
Murer, vice-pres., chge engrg.; R. B. Miller, 
dir. of purs.; H. Millhone, dir. of adv.; C. 
R. Nicodemus, serv. mgr.; T. J. O'Rourke, 
asst. to pres.; G. D. Aberdeen, asst. sales 
mgr.; BK. Mulch, L. Early, George Merrill, 
zone mgrs. 


SCHELM BROS., Inc., 129 McKinley, East 
Peoria, Ill—La Salle—M. F. Van Doren, 
John J. Mohler, salesmen; H. L. McFall, sales 
prom. ; Carl W, Schelm, pres.; W. H. Schelm, 
Jr., treas. 


SEMINOLE COACH CO., Novi, Mich.— W. C. 
Henning, pres., gen. mgr., Stevens, 


SILVER DOME, Inc., 40 Endicott St., Detroit. 
—N. E. Wolfe, pres., A. W. Shields, sales 
mgr., La Salle. 


STOUT ENGINEERING LABORATORIES, Ine., 
212% 8. Telegraph rd., Dearborn, Mich.— 
Palmer House—Wm. B. Stout, pres. 


U. S. COACH CO., INC., Suite 1204, 330 8. 
Wells st., Chicago, Ill.—Suite 1204, 330 8. 
Wells st.—Bert Sprinkling, pres.; Paul Date, 
vice-pres.; M. D. Durham, vice-pres. 


VAGABOND COACH MFG. Co., New Hudson, 
Mich.—Geo. Miles, vice-pres., La Salle. 


Parts and Accessories 


ACME WHITE LEAD & COLOR WKS., De- 
troit, Mich.—Congress—J. W. Strain, mer. 
auto. div.; A. W. Stern, sales prom. mgr. 


AMERICAN METAL PRODUCTS CO., 59658 
Linsdale ave., Detroit, Mich.—Palmer House 
—Fred C. Matthaei, pres.. Douglas F. Roby, 
vice-pres.; Ray Harroun, Maxwell K. Pribil, 
sales engrs. 


ATWOOD VACUUM MACHINE CO. (Dayton 
Couplers), 2500 N. Main st., Rockford, Ill.— 
Paimer House—W. V. Thelander,. mgr. trailer 
div.; Max Dayton, designer; Bay St. John, 
R. Evans jr., field reps. 


BARGMAN, THEODORE, 342-32 Curtis bidg., 
2842 W. Grand bivd., Detroit, Mich.—Stevens 
—Theodore Bargman, pres.; R. D. Kaufman, 
secy.; L. H. Hollenbeck, prod. mgr. Special 
display at Hotel Stevens. 


BENDIX PRODUCTS CORP., South Bend, 
Ind.—Congress—Vincent Bendix, pres., gen. 
mgr.; W. J. Buettner, vice-pres., treas.; V. 
W. Kiiesrath, vice-pres. dir. engrg.; J. P. 
Mahoney, vice-pres. chge. mfg.; Frank C. 
Mock, vice-pres., dir. of carb. emgrg.; Her- 
bert L. Sharlock, vice-pres. dir. pubcty.; F. 
B, Willis, vice-pres., dir. sales; H. A. Goss- 
ner, secy.; 0. C. Holaday, mgr. serv. sales; 
M. M. Cunningham, D. E. Rice, reps.; F. H. 
Wells, exec. engr. 


BUDD, E. G., MF@. CO., 25th and Hunting 
Park ave, Philadelphis, Pa. —Blackstone— 
Edward G. Budd, pres.; Edward G. Budd ir., 

Cowara. 


08 . treas.; Joseph Ledwinka, 
chief engr.; Edward J. Deisley, George Traut- 
vetter, asst. chief engrs.; Clarke P. Pond. 
J. T. Gallatin, sales reps. 


BUDD WHEEL CO., 25th and Hunting Park 
ave., Philadelphis, Pa.—Biackstone—Edward 
G. Budd, pres.; Donald Alexander, vice-pres. ; 
H. A. Coward. secy.; Paul Zens, treas.; 
Warren H. Farr, wks. mgr. Detroit div.; C. 
Ll. Eksergian, chief engr.; E. A. Clark, gen. 
mgr. sales; H. H. Johnson, mgr. pass. car 
sales; C. L. Wenzel, mgr. bus, truck, trailer. 


BURGESS BATTERY GO. (Acoustie Div.), 111 
W. Monroe st., Chicago, Ml. Edward A. 
Sipp, industrial sales mgr. Special display at 
111 W. Monroe st. 








Exhibitors at Chicago Show 


Trailer Coach Exhibitors—North Wing, First Floor 


Alma Trailer Co., Alma, Mich 
Aladdin Co., Bay City, Mich 


Ball-Wallick, Inc., Elkhart, Ind.. ., 


Bender Body Co., Cleveland, O 


Covered Wagon Co., 332 Cass Ave., Mt. Clemens, Mich 


uarters While at the Show, and Their Permanent Addresses 


DELCO-REMY CORP., Anderson, Ind. —Steveas 
—F. C. Kroeger, pres, gen. mgr.; A @. 
Phelps, sales mgr.; J. H. Bolles, aast. sales 
mgr.; R. M. Critchfield, chief engr.; W. ©. 
Edwards, asst. chief engr.; J. T. Boswell, 


SPACE NO. R, R. Wilson, P. E. Bardsley, sales mgr. 


EBERHARD MFG. CO., Div. of THE EAST- 
ERN MALLEABLE IRON COMPANY, 2734 
Tennyson rd., Cleveland, O.—LaSalle—C. RB. 
Hennicke, engr.; F. R. Klaus, engr. wheel 
div.; D. V. Walker, sales mgr.; C. J. Nagel, 
salesman. 


Edwards Home-mobile Corp., 2901 S. Main, S. Bend, Ind..T39-T47-T48 


Elcar Coach Co., Elkhart, Ind. 


Federal Motor Truck Co., Detroit, Mich. 

Gilkie Trailers Corp., Terra Haute, Ind.—1329 Wabash Ave. 
Hayes Body Corp., Grand Rapids, Mich. 
Kozy-Coach Co., 240 E. Kalamazoo Ave., Kalamazoo, Mich. 


Mullins Mfg. Corp., Salem, O. 
Nash Motors Co., Kenosha, Wis. 


@LASER LEAD CO., Ine., 31 Wyckoff ave, 
Brooklyn, N. Y.—Blackstone—Simon Glaser, 
pres.; Arthur 8. Berry, vice-pres. 

T8-T9-T14-T15 | goonrich co., THE B. F., 500 8. Main st., 
Akron, O. — Congress— Robt. M. Knight, 
Arthur B. Droeger, mfrs. sales, middle west. 
dist.; James T. Kennedy, mgr. mfgs. sales, 
central dist. 


Ozark Corp., 513 New Center Bldg., Detroit, Mich. 


Palace Travel Coach Corp., 4521 N. Saginaw St., Flint, 


Mich. 


Pierce-Arrow Motor Corp., Buffalo, N. Y.....T18-T19-T24-T25-T30-T31 
Pioneer Trailer Co., 422 Bond Ave. N.W., Grand Rapids, Mich... ..T28 
Prairie Schooner Trailer Co., Elkhart, Ind. 

Royal-Wilhelm Furniture Co., Sturgis, Mich. 

Roycraft Coach Co., 277 Main St., Chesaning, Mich. 

Schult Trailers, Inc., 1800 S. Main St., Elkhart, Ind.. .T43-T44-T51-T52 
Silver Dome, Inc., 50 Endicott St., Detroit, Mich 

Stout Engineering Laboratories, Inc., 2124 S. Telegraph Rd., 


- Dearborn, Mich. 


QOODYEAR TIRE & RUBBER CO., Ine., The 
Akron, O. — Blackstone —P. W. Litchfield, 
pres.; J. M. Linforth, asst. to pres. Stevens 
—R. S. Burnham, mer. mfrs. sales dept.; 
J. T. Callaway, Chicago rep.; L. C. Brunt, 
Milwaukee rep.; W. H. Whitman, Chicago 
rep. 


GOSS, J. C., CO., 36 Woodbridge st., Detroit, 
Mich.—Morrison—Capt. J. C. Goss, pres., 
gen. mgr.; John Kopp, mer. trailer div. 


HOOF PRODUCTS CO., 162 N. Franklin st., 
Chicago, Ill. H. C. Kepner, vice-pres.; A. 
Altenberg, J. A. Watts, C. Hiltermann, engrs. ; 
M. B. Less, eredit man; Wm. Fowler, fety. 
foreman; L. A. Kesler, warehouse foreman. 


U. S. Coach Co., Inc., 330 S. Wells St., Chicago 


Commercial Trailer Exhibitors—First Floor 


Fruehauf Trailer Co., 3840 S. Michigan Ave., Chicago, Ill. 
Highway Trailer Co., 2001 S. Wabash Ave., Chicago, Ill 


MAREMONT AUTOMOTIVE PRODUCTS, Inc., 
1625 8. Ashland ave., Chicago, Ill.,—M. D. 
Maremont, pres.; H. E. Wolfson, sales mer. ; 


SPACE NO. | R. M. Schutz, adv. mgr.; Roy Lambert, 
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salesman; M. A. Wolfson, mgr. body and 
serv. div.: A. Doyle, J. Costa, H. Jackson, 


reps. 


Mercury Mfg. Co., 4118 S. Halsted St., Chicago, Ill 


Schelm Brothers, Inc., Peoria, Tl. 


Trailer Accessory Exhibitors—First Floor 


American Gas Machine Co., Albert Lea, Minn 

Coleman Lamp & Stove Co., 589 E. Illinois St., Chicago. 
Eberhard Mfg. Co., 2734 Tennyson Rd., Cleveland, O. 

W. D. Foreman, 5353 S. State St., Chicago 

Seng Co., 1450 N. Dayton St., Chicago 

Warner Electric Brake Mfg. Co., Beloit, Wis. 

Willett Motor Coach Co., 700 S. Desplaines St., Chicago 


Wallen back-Moland 


Yankee Fiber Tile Mfg. Co., 51 Selden Ave., Detroit, Mich 
Zenith Radio Corp., 3620 Iron St., Chicago, Ill 


CARRIERS EQUIPMENT CO., Toluca, Il.— 
Lawsen Y.M.C.A.. 30 W. Chieage ave.— 
Gerald F. Senninger, prop. 


CASCO PRODUCTS CORP., 1333 Railroad ave. 
Bridgeport, Conn.—Cengrese—Joseph H. Cohen, 
pres., gem. mer.; Bert G. Cochrane, vice- 
pres., sales mgr.; D. J. McCarthy, asst. sales 
mgr.: G. F. Bahr, chief engr.; R. W. Gin- 
clair, sales engr. 


COLEMAN LAMP & STOVE CO., 589 FE. Ill- 
inois st., Chicago, IlL—589 E. Ilinels st.— 
J. H. Wohlgemuth, J. D. Eckles, LL. F. Mann, 
G. M. Tilford, Hugh Wakefield, F. D. Quia- 
isk, Hugh McManus, Floyd Carnehan. 


COLLINS & AIKMAN CORP., 200 Madise 
ave.. New York City.—Stevene—Jay Woeem- 


48 | NEW HAVEN CLOCK CO., 133 Hamilton st., 
| New Haven, Conn.—Congress—R. H. Chirg- 
win, sales mgr. auto. clock div. 


REX-WATSON CORP, (Custom bullt bus and 
coach bodies), Watson st., Canastota, N. Y. 
—Morrison—H. D. Sparks, gen. sales mgr.; 
F. L. Reuillard, dist. sales mgr.; P. A 
Krause, chief engr.; several salesman from 
central and western states. Special display 
at Morrison hotel. 


SPACE NO. 
126 


SAGINAW STAMPING & TOOL CO., Saginaw, 
Mich.—Congrese—A. R. Pribil, pres.; G. P. 
Tinkham, gen. sales mgr. 333 WN. Michigan 
ave.—G. E. Johnson, dist. mgr. 


STANDARD STEEL SPRING Co., Corapolis, 
Pa.—Stevens——-H. H. Figgie, vice-pres. 


THE PAPER FOUNDATION, 123 N. Jefferson 
st., Chicago, I1L—123 WN. Jefferson st.—Wil- 
Mam J. Miskella, pres. Special display at 
123 N. Jefferson st. 


TRAILER EQUIPMENT COMPANY, Buchanan, 
Mich.—LaSalie—D. 8S. Larson. 


VACUUM POWER EQUIPMENT CO., 1644 W. 
Lafayette bivd., Detroit, Mich. — Palmer 
House—C. B. Johnson, pres., gen. mgr. 


WARNER ELECTRIC BRAKE MFG. CO., 
Beloit, Wis.—Stevene—William J. Dunn, se. 
mer.; Marshall H. Johnson, sales dept.;: 
Marry L. Fleming, sales mar. 


hoff, sales mgr. auto dept.; M. F. Sehmitt, 
adv. mgr. 





COLUMBIA AXLE CO., 80 E. 'mé a, 
Cleveland, nr 


Gg. @G. Sederbers. vice-pres. ; N. B. Lincoia. 
Gir. sales; H. R. Portugal, sales rep. 


COTEX CORP., 345 Oliver st., Newark, N. J. 
—520 American Furniture Mart, 666 Lake 
Shore dr.—I. B. Blackburn, vice-pres.; J. J. 
Smith, gen. sales mgt.; Robert Floess, upsty. 
engrs.; E. H. Townsend, Detroit rep.; P. J. 
Zimpelmann, gem. auto. sales; Wm. L. 
Geserich, asbly. equipt. 


CROSLEY RADIO CORP., Arlington 
cinnati, O.—i60 E. Iilinels st.—Clarence 
Tey. mgr. Permanent Gisplay at 160 &. 
Tilinois st. 


st., Cin- 
6. | WIESE, WM., & CO., Inc., 234 W. 56th s., 
New York, N. Y.—Blackstene—Milton V. 


Wiese, secy. 


TRAILER 


TRADE NEWS 


The Trade Newspaper of the Trailer Industry 


Covers 357 Builders 


Trailer Trade News is read every month by the principal 
executives and owners of the 357 trailer manufacturing 
companies who build America’s coach, display and utility 
trailers. Trailer Trade News is the only publication in the 
trailer industry which confines its editorial content exclusively 
to trade news—it is already looked upon as the authoritative 
trade voice of America’s fastest growing industry. As such 
it merits first consideration from those who wish to place 
their sales message before trailer company executives in the 
most efficient and effective medium available. 


Is Read by Class A Dealers 


Trailer Trade News goes to the entire Class A dealer reader 
body of Automotive Daily News, plus a comprehensive 
covering of the exclusive trailer distributors who do not 


Devoted 
Entirely 
to the 
Making 
and Selling 
of Trailers 


handle cars. Trailer Trade News already enjoys the same 
acceptance among the dealers that made its parent publication 
the leading trade authority of America’s greatest industry. 
Dealer readers of Trailer Trade News sell more than 80 per 
cent of the cars and trucks licensed in the United States each 
year—96 per cent of these dealers sell more than one hundred 
units each year. Trailer Trade News now reaches the dealers 
who are fast becoming the volume coach trailer outlet. 


@ Trailer Trade News Covers the Entire Trailer Industry 





LYTLE) 


VARNIS 


If you want your finishing problems—inside or outside— 
solved quickly and economically, let the Trailer Finishes 
Department of Acme White Lead and Color Works help you 
with them. This department, established for the trailer 
industry, has made a special study of the finishing prob- 
lems vital to trailer sales and profits. It is equipped to give 
you practical production counsel and decorating help, 


CHICAGO TRAILER SHOW HEADQUARTERS . . 


backed by the priceless heritage of more than fifty years of 
experience with all kinds of finishing problems. If yours is 
a special problem, never before encountered, Acme’s re- 
search laboratories —finest in the world—can find the solu- 
tion for you. Inquiry entails no obligation. 

Write Acme White Lead and Color Works, Trailer Dept., 


Detroit, Michigan. 


CONGRESS HOTEL 





